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by one principle of business 
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will continue to grow as we continue to maintain our standards of integrity and 


dependability for sponsor and audience, alike 


W. would like to grow with you. Will you consider us for distribution of your 





film program? 


Modern Tal king ‘Picture Service. Incorporated 


3 East 54th Street. New York 22, N.Y. 















——When you make your next TV commercial—— 


LOOK FOR THESE INGREDIENTS OF SUCCESS: 


1. Proved reliability in meeting schedules; 



















2. Vivid photography that emphasizes the sales message; 


3. Unusual effects that arrest eye and ear; 


= 7 4 =m s& * si — 


——~-son client approval for many years. 
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CARAVEL FILMS, ... 


730 FIFTH AVENUE, NEW YORK 
CIRCLE 7-6111 














Fo: 20 years we have been guided ) 
by one principle of business 


Wp, eae 
Perform the best service possible 
to sponsors of business films 
and the audiences who use those films! 


[, is Our Objective to render services 
to our sponsoring clients on the basis of performance with integrity. 


to the viewing audiences on the basis of performance with dependability. 


That we have done so might be attested by the fact that MODERN is the leader in 


its specialized field — performing service for more sponsors than any other distributor. 


F itm users, also, regard MODERN most highly of all —television stations and general 


l6mm audiences have repeatedly expressed their preference for MODERN service. 


| his year, and in the years to come, we will be guided by our conviction that we 


will continue to grow as we continue to maintain our standards of integrity and 


dependability for sponsor and audience, alike 


W. would like to grow with you. Will you consider us for distribution of your 


film program? 


Modern Tal king ‘Picture Service. Incorporated 


3 East 54th Street, New York 22, N.Y. 


























——When you make your next TV commercial—— 


LOOK FOR THESE INGREDIENTS OF SUCCESS: 


I. Proved reliability in meeting schedules; 
2. Vivid photography that emphasizes the sales message; 
3. Unusual effects that arrest eye and ear; 


4. Policies that have won client approval for many years. 


Caravel’s specialized TV department is ex- We stand ready to discuss your TV needs 


pertly staffed to give fast, careful service. at any time, without charge or obligation. 


Advertising executives are invited to write or telephone for the 
free Caravel brochure, THE MOTION PICTURE AS A SALES TOOL. 


(—— Caravel-produced TV spots currently being shown include — 
these famous names, among many others: 

¢ American Standard ¢ Goodyear ¢ Nash 
¢ Bufferin ¢ Instant Postum ¢ Sani-Flush 
* Dash ¢ Johns Manville ¢ Socony Mobil 

- Ehler’s Coffee ¢ Kelvinator e U.S. Steel 
* Geritol ¢ Mistol-Mist e U.S. Treasury 
¢ Gillette ¢ Nabisco ¢ Westinghouse 

















CARAVEL FILMS. ... 


730 FIFTH AVENUE, NEW YORK 
CIRCLE 7-6111 








.-AND STILL CHAMPION! 


IT’S THE 
THIRD 
CONSECUTIVE 
YEAR 
WE’VE WON 
BILLBOARD'S ; 
FIRST PLACE The CFI Billboard Award Record 
AWARD 
IN EVERY 
LAB 
CATEGORY 
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The Film Council of America 
Faces a Financial Crisis 

* A da ol Hnoportant decision 
at hand The bilm 


Aineric ! faces an 


is 
Couneil of 
immediate ind 
serious financial crisis that will end 
its useful life on July | unless all 
whe COT DPT bse thi audio-visual in 
dustry, both professional and com 
mercial, lend a helping hand 

Phi publication has been an out 
spoken critic of wasteful and pain 
fully egocentric policies of past FCA 
leadership but we have never lost 
faith in the basic principle that some 


common 


meeting ground for re 


search, fact-finding. film clearances 
and coordination — of audio-visual 
programs and publicity is a vital 
of the 


he A. its recognition by vovernment 


need The non profit statu 
both here and abroad, it potenti il 
grants by foundations are all solid 
assets which should not be lost 

We do not confuse the faults and 
flaws of a just decade with the reali 
ty of this industry's need Dh op 
restore the Film Coun 
America to the status of a 
broadly 


and broadly serving organization | 


portunity to 
cil of 
truly democratic voverned 


coincidental to its 
The Ford 


dictated i 


financial need 
Foundation funds that 
non-democratic hiv 


hoard and directed the ECA 


program for several years, to th 
neglect of its original aim aed the 
lows of organizational Lippert ive 
a thing of the past 

(rreater acceptance of films in 


education and public information 
has been whieved bey meeaanny Tt tip 
and by pruntolic itions like our own 
through the year But a tremendou 
job remains to be done and it need 
whole-hearted e1 
thusiasm of all of u 
vether 

The Film Couneil of America be 


i 
longs to you if you belon ter tht 


the « operation 


workin lo 


fiela The responsibility for its fu 
ture «le yn nds on the kind of courage 
and enthusta i you can tepenet ile 
This is not a call for a blank cheet 
hut for the immediate formation of 
i new and authoritative national 
Advisory Counetl whieh the present 
PCA Board 


Such an Advisory Council, we ar 


hould recaowrnize 
confident can restore the conhdenes 


of every segment of this industry 
L pon that renewed conhdence «de 
financial future of the 
PCA, the broadne 


of service 


pena thee 
sof its progran 
ind the vietory which will 
retain the prestige this field will 
certainly lose if it permits the FCA 
to die without a real battl Olle 
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Let’s Show “Films of the Year” 
to Potential Sponsor Audiences 
* This month’s cover features scenes 
from several of 52 award-winning 
It also 


pictures 


films listed on page eight. 
exemplifies the fact that 
like these are the important sub 
stance, the vital keys to national 
sponsor interest in this medium 
While award ceremonies like the 
Assembly 


our urge to recognize unusual crea- 


American Film satisfy 
tive efforts, we have overlooked an 
even bigger opportunity. Examples 
of good and useful motion pictures 
and sound slidefilms should be seen 
by hundreds of groups of business 
and advertising executives through- 
out the land. Why not pac kage ten, 
fifteen or twenty varied examples 
like the Institute of 
Graphic Arts now programs the “50 
Books of the Year” and send them 
to Atlanta, Dallas and Denver? 


That’s the gist of what we're now 


American 


talking about among producers and 
sponsors. Business SCREEN has a 
plan that helps everybody, including 


those who need to see films to know 


what can be done with them We're 
hopeful that the support of such a 
natural “sponsor” as the L nited 


States Chamber of Commerce can 
be enlisted for this campaign we 
call “Better Business With Films.” 
We already have the endorsement 
of many local 


projec tion service 


people who assure us they will help. 
Your 


cordially 


ideas and comments are 
invited. For this is the 
kind of idea that needs everybody's 
help. 


opportunity ts there 


You can bet that the program 
we ve been 
talking to local ad and sales clubs 
Wed 


rather give them your best on the 


from coast to coast for years 


screen and let the medium spe ak for 


itself. Makes sense. doesn't it? @ 


Off-camera during production 
of V.) Stoch Exchange film 
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ONE Source — 
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All Producer Services 














EDITING | ANIMATION 
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| SOUND RECORDING | 


q MUSIC LIBRARY 











MAGNETIC SOUND STRIPING 











NEGATIVE AND POSITIVE 
PROCESSING 
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REVERSAL PROCESSING 


SOUND EFFECTS 
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NEGATIVE-POSITIVE COLOR 
PROCESSING 
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COLOR-CORRECT, PRINTS 




















TITLING 
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Byron offers you ANY or ALL facilities you require for completion of your 
original unexposed film... original processing: complete producer services 
finished prints in either Color-Correet or black and white... in one 
convenient location. Byron producer services save you time, money and 


division of responsibility. 


For information and price list, write, phone or wire by ro n laboratory 


1226 Wisconsin Ave. N.W. Washington 7, D.C. 
FEderal 3-4000 


COMPLETE PRODUCER SERVICES ...COLOR AND BLACK ANDWHITE PRINTING AND PROCESSING 
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FOUR 16MM PORTABLE PROJECTORS 


WITH THE FAMOUS “DeVRYLITE’ MECHANISM 


A MODEL TO MEET YOUR NEEDS 








With built-in screen 





Wes Coast Office: 4357 Melrose Ave 


TS! MOVIEMATIC (illustrated) — 
Especially popular for sales work 
because extremely light weight 
with repetitive projection on 
built-in, folding daylight screen. 


TS! DUOLITE (illustrated) —a dou- 
ble-purpose projector. Built-in, 
folding viewing screen gives TV- 
type pictures in undarkened 
rooms. Also projects to large 
screen. 


TS! DeVRYLITE — A small, compact, 
single case, light weight pro- 
jector for auditorium or class- 
room use. Choice of 6", 8” or 
12” speakers. 


TS! MODEL “D’ — A double-pur- 
pose projector which also gives 
repetitive projection (no rewind- 
ing) for both built-in, folding 
screen and large screen pictures. 


TECHNICAL SERVICE, INC. 


30665 FIVE MILEROAD + DEPT. C. + LIVONIA, MICH. 


WH ywood 29, Calif. « Phone Normandie 5-6621 


Canadian Distr: 5. W. Caldwell, lid. « 447 Jarvis St. « Toronto 5, Ont 


Foreign Distr. Schmid Co., Dietikon-Zirich, Switzerland 












Personal Profiles: the News in Pictures 





Presidential nominee Adlai E. Stevenson | 


Hosts at opening last month 


} 


Printe 


Inspecting Acme color film printer built for 


eer 
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| l. Dougherts right Du Pont representat I ul ' th Director of Phot raph Morris Plartzband 
Mi Hartzband ha had ¢ perience in eve spect 1 the tion picture mer durit hi cul memato ph 

















“We shot ‘That Night’ in 18 days...four days 
ahead of schedule...with Du Pont ‘Superior’ 4!” 


says Morris Hartzband, Director of Photography, Galahad Productions, New York City = Fon sone ironstario 


Lou l () 

Tinat Night,” based on a true story of a of illumination required with ‘Superior’ 4 t| Lou Pont Cor " Photo Produ 
New York commuter stricken with a heart that we ere able to bring in this film four Department. Wilminviton 98. Delaware 
attack, was put on a tight 22-day schedule days ahead of schedule. We used ‘Superior ( la: Du Pont Comy ( lal} 
Lo achieve complet realism much of the ’ for the hooting on the set and lara Limited. J 
footage was shot on location at Grand rain is concerned you simply cant tell 
Central Station—on moving trains, dim vhich sequences were shot with ‘Superior SALES Orr 
platforms, dark ramps ind which with ‘Superior 4 \tlanta ( Peacht m 

Devst 10, M 140 bed 

Director of Photography Hlartzband Phat Night” is the first of 12 feature Chicap 0,1 yO \we., Lis 

i The consistent results we got wit! hims Galahad Productions is making t Ch 1 16,0 p90) ter | 
Du Pont Superior + motion picture film ntract th RKO. Some { the :. ; ode ' 
preserved the naturalne ind realism of terior scem vere photographed on the P York ‘ Vest 
our locations. We saved so much time in ound stages of the new Production Center p | 08 FE. Lancast a 
our lightin etuy due to the lower level in New York Cit j t irs Blde., \ vton 98. 1) 


DU PONT MOTION PICTURE FILM 


LETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 











CAMERA EQUIPMENT COMPANY 


presents the new Magnasync 


Magnaphonic Sound Recorders 


For quality & economy 
MAGNASYNC 


is the perfect answer- 







to the needs of film producers, 
large or small, feature or com- 
mercial, because—— 


© it delivers clean, distor- 
tion-free sound. 


* itis compact, light- 
weight, portable, meets 
the latest SMPTE stand- 
ards 


* Wt serves every segment of 
motion picture and spot TV pro- 


duction 
The New MARK IX 
* Purchaser is not required to 


MAGNAPHONIC SOUND SYSTEM, SYSTEM “A” pay royalties on footage con- 


sumed. 
with built-in record play amplifier and remote 


control assembly is an engineering achieve 


BUT MOST OF ALL, the MAG 
NASYNC MAGNAPHONIC line 
contains exclusive features found 
oscillator circuits enclosed in separate plug-in in no other recorders, yet all 
carry low, low price tags 


ment with exclusive features found in no other 


recorder Hos recording, playback, and bias 


assemblies; easy accessibility to all amplifier 


components; push-button motor controls; re Trust your own ears trust your 


Sound Man's judgment. Switch 
to MAGNAPHONIC SOUND 


mote control footage counter, record-play & 


film-direct monitor switches 


Available in |6mm, 








174mm & 


15mm priced trom $2,145.00 








. OTHER MODELS: 
. MARK IX SYSTEM 'B" includes Model 
. G.932 microphone mixer with 2 
. channel slide wire attenvoators. 
Model X-400 . $2,820.00 
is a completely synchronous lémm Magnetic - MARK IX SYSTEM"'C” includes Model 
‘ ° G-924 microphone mixer and re- 
film recording channel, professional in every : mate ennui assembly packaged 
detail. Can be operated in ‘console’ position, in matching portable case. 
>. 
as shown, or stacked as one unit Features ‘ $2,520.00 
simple camera or projector interlock, instantan . TYPE 5 features built-in Monitor 
eous ‘‘film-direct’’ monitoring, and low power . amplifier, separate overdrive torque 
consumption. ideal for the low budget producer . motor, record gain control, and 
layback control, Priced from 
$985.00 : _ 


Prices sublect te change without notice 


. $1,570.00 


ZUCKER 


(+ AMERA Equipment (O...NC 


Dept. $ 315 West 43rd St., 
New York 36. N.Y JUdson cya 


FRANK C 





Award-Winning Films of the Year 


The selection of outstanding informational motion pictures 






includes recent winners of Golden and Silver Reel Awards at the 


American Film 
dation Honor Medals. 
“Chris” 


6 bares LISTING of 52 award-win- 

ning L6mm sound motion pic- 
tures includes the efforts of 31 pro- 
ducers of business, television and 
religious films. Also listed are sev- 
eral films produced by governmental 
bodies and educational groups. Of 


the 31 companies represented, Dy- 


namic Films with four awards: 
MPO Productions with three: John 
Sutherland Productions. Inc.. with 


three; Transfilm, Inc... with two 


awards and Parthenon Pictures with 


two Golden Reel Awards (first 
places in the Business and Industrial 
Process categories, American Film 


Assembly) deserve special mention. 

Awards are 
the 27 Business-Sponsored motion 
pictures, followed by 14 films group- 
“Public Education” 
and finally the Government-Spon 


sored group and honored Religious 


» listed in four groups: 


ed as subjec ts 


Films. The only major awards group 
not included here are the 
lections of the 
of Films for 


cent issue 


recent se- 
National Committee 


Safety, listed in a re 


Bananas? Si Senor! 
Sponsor: L nited Fruit ¢ ompany 
John Sutherland 

Productions, Ine. 
Silver Reel: Chris: Scholastic 


Awards 


\ Better Way 
Procter & Gamble 
Lasky Film Productions 


Producer 


Sponsor 


Produc et 


Silver Reel Award 
Billfish Safari 


Sponsor: McLouth Steel Corporation 


Producer: Sound Masters, Inc. 


Silver Reel Award 
Color Harmony 


for Your Home 


Sponsor: Colorizer Association 
Producer: Rippey, Henderson, 
Bucknum & Co 
Silver Reel Award 
Crashing the Water Barrier 
Socony Mobil Oil Co. 
Marathon TV Newsreel 


A ademy 


Sponsor . 
Producer: 


“Oscar” Award 


Coincidental winners of the 
Awards and of an Academy Award“ 


Assembly and of the national Freedoms Foun- 


Columbus 


Oscar” are included. 


The First Five Minutes 
Nat'l Board of Fire 


Underwriters 


Sponsor: 


Producer: Audio Productions, Inc. 
Golden Reel 


Award 
o * * 
First a Physician 
Sponsor: E. I. du Pont de 
& Co., Ine. 


Audio Produc tions. Ine. 


Nemours 


Producer: 


Silver Reel Award 
500 Miles to Go 


Sponsors: Bardahl Mfg. Co.; Cham- 
pion Spark Plug Co.; De Soto Div. 
of Chrysler Corp.: Monroe Shock 
Absorber Co.: Perfect Circle Co. 
Producer: Dynamic Films, Ine. 


Silver Reel; Chris Award 


% * * 


The Hot Rod Handicap 
Sponsor: Richfield Oil ¢ orporation 
Hal Roach Studios 

Reel Award 


Producer: 


Silver 
+ * 


Milling and Smelting 
the Sudbury Nickel Ores 
Sponsor: International Nickel Co. 

Producer: Film Graphics 


Silver Reel Award 


* * 7 


New England Portrait 

New England Mutual Life 
Ins. Co 

Bay State Film 


Productions, Inc. 


Sponsor : 


Producer: 


* * 


A New Word for Farming 
Sponsor: American Petroleum 
Institute 


Producer: Colburn Film Services, 


Inc. 
Silver Reel Award 
* * * 


The Next Ten 
Kaiser Aluminum & 
Chemical Co. 


Sponsor: 


Producer: Parthenon Pictures 
Golden Reel 


(CONCLUDED ON 


Award 
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The trophies accumulate! — — 

Our clients whose vision inspired the motion 
pictures which made them possible are proud of them 
and so are we. Meanwhile, day in and day out at Wilding, 
we are creating and producing many other pictures that 
are entered in the never-ending contest of competition 

for business. The goals they achieve are expressed 
in greater sales, improved services and more efficient 
personnel. The praises they earn are expressed 
in testimony from our clients who tell us that 


Wilding pictures accomplish the desired results. 


WV 5 L > i | aN | > CHICAGO NEW YORK DETROIT PITTSBURGH CLEVELAND 
Sz, y - _G 
(Mite todluefions, al. CINCINNATI ST. LOUIS HOLLYWOOD ORLANDO 
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He a“ C mm rewind w/universal joint and 


end support to hold 





, ip to 5- 35mm reels 
REWINDS onc ere renee 
Gre x COI BF ‘ 


ACCESSORIES , 


RETWC-1! 
: = rewind 
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tightwind 
REF-] 
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rewind wl reel 
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4 FROM STOCK eee ; spring locks 
ASC-35 
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Society of Photo Scientists 
to Convene September 9-13 
@ The first annual conference of 
the newly organized Society of 
Photographic Scientists and Engi- 
neers will be held at the Berkeley- 
Carteret Hotel in Asbury Park. New 
Jersey. September 9.13. 
Co-chairmen of the convention 
committee are Carl Orlando, Long 
Branch, New Jersey. and Arthur E. 
Neumer, Rochester, New York. The 
first issue of the society's News 
Bulletin announces plans to launch 
a new technical publication, to be 
known as the Journal of Photo- 


graphic Science and Engineering. 


TV Workshop, Institute Set 
for UCLA ‘57 Summer Session 
@ A Television Workshop and a 
Television Institute will be con- 
ducted by the University of Cali- 
fornia, Los Angeles, Extension and 
the Department of Theatre Arts 
during the summer months. 

The Television Workshop will be 
held from June 24 to August 2. 
Held daily from 1 to 5:30 p.m., 
this six weeks session will concen- 
trate on producing and directing in 
television, film and radio. En- 
rollment will be limited to 40. The 
fee is $100. Directing the work- 
shop will be Rudy Bretz, lecturer 
and head of the television-radio de- 
partment at the University. 

The Television Institute. sched- 
uled from July 8 to August 2. will 
be composed ol lectures and dis- 
cussion periods under some 20 
representatives of the film and tele 
vision industry. It will be possible 
to register concurrently for both 
the Workshop and the Institute. 

Persons interested in the courses 
may obtain information bulletins 
and application blanks from the 
Department of Conferences, Uni- 
versity of California Extension, Los 


Angeles 24, California, iQ 


Skillman on PR Committee 

@ R. C. Skillman, director of Pub 
lic Relations of The Champion 
Paper & Fibre Co., Hamilton, Ohio, 
has been named among six prom 
inent forest-product-using industry 
executives as a member of American 
Forest Products Industries, Ine.. 
Public Relations Committee. nt 


There's @ GOOD reason! 


TV TITLES BY KTS 
Air Power .... Stage Seven....Our Hero 
Fireside Theatre ...Mama...The Hunter 
Man Against Crime...San Francisco Beat 
Crunch Adams... The Goldbergs...1 Spy 
Hopalong Cassidy .... Follow That Man 
Scar Theatre ...Willy... Hour of Mystery 
and many others not yet released. 


Ge) KNIGHT TITLE SERVICE 


| 
Yeas] 115 W. 23rd St. New York, N.Y. 
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You catch it all so perfectly on. 








For crisper, color-perfect 
Quality s assured when vou specily / nro. lom) PN] tor all our prints Ans O | ype O38 
color work [his three fine faster re versal color hilm has Ati ¢ K posure inde x ot 
32, easily raised to 125 in processing! Color Dupli« ating Film! 
In one-third the light demanded by traditional hims, pet true, natural color 

greater depth-of-held higher frame speeds. And, the especially long Matches to the full all the tu 

S¢ ale guarantees supe rb color vul it ble ked shadow sory ashed out high color of your original roture beer 
lights cleaner whites otter middle 
Day light and lungsten types for processing by consumer or commercial labs tones, open shadow hi-h sound 
Available in standard roll lengths 1) hrow lOmy) PNI another popular Ansco | pe 
great hlm from ANSCO, A Division of General Aniline & Film C rporatior Color Duplicating Film! 
jinghamton, : 3 








Ansco eee te finest compliment YOU Can hay You thoill 
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CLICK! 


... and VICTOR’S improved 
Hi-Lite optical system puts 38% more 
light on the screen 


Crisp pictures... sharp contrasts . . . 38% more light on the screen under 
adverse room darkening conditions. Yes, the Hi-Lite optical system with 
MARK II shutter is Victor’s answer to Industry’s 16mm projection needs. 
You owe it to yourself and your audience to see how Victor with its 
Hi-Lite optical system helps give you professional film showings 

under problem lighting conditions. 


Check aut these advantages of Victor 16mm Projectors: 


1. Easy 1-2-3 threading and operation 
Exclusive Guardomatie Safety Film Trips for complete film protection 
3. Sapphire-tipped shuttle for longer service 
|. Lubrimatic Oil System with one-spot filling 
0 


5. 180° Swing-out lens for easy threading and cleaning 


6. Still picture, reverse, power rewind, and many others 


VICTORs 


 .-, 
nimate yiaph Corpora 4On 


Send for detailed literature today! 





Dept. L-57, Davenport, lowa, U.S. A. 
New York — Chicago 


Quality Motion Picture Equipment Since 1910 





APFILIATEO WITH THE KALART COMPANY INE PLAINVILLE, CONN 
MAGNASCOPE ¥200 MOBILE PROJECTOR SILENT 16 1600 ARC PROJECTOR 
Ent es microscope STAND 2000' ree! capacity Meets the aoem for 
q ic 
‘ saaliees rojec 4 Leave projector set up, Rheostat speed professional showings 
Z th mon A. “ye always ready, Right control. Remote for large audiences. 
' ry ’ oe projection height contro! for forward- Portable, and UL 
— S a reverse. approved 





Fifth Columbus Film Festival 
Presents 68 Chris Awards 


* Sixty-eight motion pictures, from 
industrial, governmental, scholastic 
and independent producer sources, 
won the new Chris Award intro- 
duced this year at the Fifth Annual 
Columbus Film Festival, held April 
17-18 in the Southern Hotel, Colum- 
bus, Ohio. 

Presented in five categories, the 
Chris Award is a newly designed 
ertificate featuring a photograph 
of a 20-foot statue of Christopher 
Columbus which stands at the en- 
trance to the Columbus City Hall. 
The statue was a 1955 gift to the 
Ohio city from the people of Genoa, 
Italy. 

The Film Council of Greater 
Columbus, sponsor of the festival, 
intends that the new certificate will 
vividly identify the festival as a City 
of Columbus event. The Columbus 
Area Chamber of Commerce joined 
with the Columbus Council in intro- 
ducing the Chris Award. The award 
may later be presented in the form 
of a miniature bronze statuette. 

Chris Awards were announced 
Thursday, April 18, at an evening 
banquet in the Southern Hotel Ter- 
race Room. John J. Joseph, vice- 
president of Public Relations for 
Phe Ohio Bell Telephone Company, 
spoke to the banquet guests on “The 
Film as a Communications Me- 
dium.” 

Awards in the Informational-Ed- 
ucational-Cultural Art Films cate- 
gory were presented by George F. 
Jenny, supervisor of Education, 
Ohio Historical Society. Business 
and Industrial Films awards were 
presented by Emery Kartorie, man- 
ager of E. K. Studios. Travel cat- 
egory awards were conferred by 
Daniel F. Prugh, director, Franklin 
County Historical Society and pres- 
ident of the Film Council of Greater 
Columbus. Home Movie Film award 
presentations were made by Daniel 
D. Fulmer, manager, Fulmer Insur- 
ance Agency and vice-president of 
Columbus Movie Makers. 

Screenings of the films were held 
in the afternoon and evening, 
Wednesday, April 17. 1957 entries 
were, for the most part, above av- 
erage, according to category chair- 
men. 

The Film Council of Greater 
Columbus is affiliated with the 
Columbus Area Chamber of Com- 
merce, the Columbus Gallery of Fine 
Arts, Columbus Industrial Associa- 
tion, Columbus Retail Merchants 
Association, Columbus Public Li- 
brary and the Film Council of 


America. ra 
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NOW in the East it’s... 


MOVIELA 


Or 














* 16mm-35mm EASTMAN COLOR 
Negative - Positive Processing 





* Staffed by experienced COLOR 
technicians. 


¢ Also KODACHROME and ANSCO 
COLOR Printing. 





MOVIELAB BUILDING + 619 W. 54th STREET 


| A NEW YORK 19, N. Y. + JUDSON 6-0360 
COLOR LABORATORIES 
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FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


ib twdsbere V/A 


animation 
slide tilms 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 


retouching 





color correction ot 
packaged products 


a wide 
assortment 
of type for 


hot press tities 


type catalogue 
on request 
42) WEST 541th STREET, NEW YORK NY 
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One 

of America’s 
Great Industrial - 
mete Film 


Companies 


Seattle Stages a 2nd Film Festival, Sans Awards, 
and Publicizes the Medium to Users in That Area 


* Youthful and 
Seattle kilm 


their second 


confident the 
Associates sponsored 
annual Seattle Film 
Festival on April 29 
boldly 


ram in which fifty-four motion pic 


slaging anon 
ompetitive localized pro 
tures were shown as the “best and 
latest produc tions available from all 
over the nation in the L6mm field.” 

Though this year’s Seattle event 
was enlarged with the acceptance 
of films trom across the nation. the 
festival served to accent Seattle and 


Washington state 


et ind distributors 


sponsors produc 
with public ity 
attention to the fact that 


there are close to LOO Ll6mm film 


‘ ill tiv 
inp 


in and near Seattle 


20 Hours of Showings 


Held in Seattle's Norway Center 
the lestival 


“ources 


featured nearly 20 
Virtue was its 


filrns 


several months of preview 


hours of showings 


own award as the selected 


during 


ing were shown sans-trophe in 


four categories--Lands and Pe ople 


Business and = Industry: 


Music Art 


erature 


cietiet 
ixperimental and Lit 


Human Relations and 


© 


a 2. 


nie if 


723 SEVENTH AVENUE - 


Community Problems All films 
chosen for the festival were pro 
ductions completed since September 
1, 1955 
Festival 
heeds jor 


~ reening of Vodern 
Better Farming put a 


local interest spotlight on the spon 


sor, Washington Co Operative 


Farmer's Association, and the 
Seattle producer, Northwest Motion 
Pictures Your Career in Nursing 
reflected the efforts of the Weyer 
haeuser Timber Company sponsor, 
and Seattle's Rarig Motion Picture 
0 Miles to Go, a mul 
ti-sponsored film produced by Dy 


Films, Ine.. of New York 


City, yielded a local angle: one of 


Company 
nam 


the co-sponsors was Bardahl Manu 


facturing Corporation of Seattle. 


Outdoor Films Are Featured 


Louis R. Huber, Seattle producer 
and festival publicity chairman was 
three films in the 
event The Great Land, Angler's 
Paradise and The Alaska Railroad. 

Olympu 


represented by 


Rain Fore sf produced 


hy Olympic Films. and 


Conifer 
Trees and Glimpse ol U poplu, pro 


ae a 


NEW YORK 19, N 





Martin 
depicted 


Moyer 


northwestern  sub- 


duced by 


Produc 


tions, 
jects and exemplified Seattle pro 


duction and distribution sources. 


Other Outstanding U.S. Films 


Bringing nation-wide sources 
home to local users, the festival in- 
cluded such sponsored fare as Gen 
eral Electric’s This is 
Veet Mrs. 
Waters; Bell System’s Our Mr. Sun; 
Santa ke Railway's San Francisco 
and the Union Carbide & Carbon 


Corporation's Petrified River, pro 


{utomation, 


Swenson and Clean 


duced in cooperation with the U.S. 
Bureau of Mines. 

These and other sponsored and 
independently produced — subjects 
were on free exhibition so that the 
Seattle public could see the range 
of subject matter available in the 
l6mm field. Seattle Film Associates 
was formed as a film council in 
1952. Its 


educational, 


includes 
health. 


religious, industrial and film pro- 


membet ship 


governmental, 
duction organizations. Lt 
Eprror’s Notre: For news of Co- 
lumbus, Scholastic and Golden Reel 


Awards see other pages in this sec- 


tion. 
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ACCURACY 


This word, in film processing, is a very important 


word indeed. 


People tell you that one film processing job 
is as good as another, and what the heck, what’s the 


measure of accuracy, anyway? 


Well. To answer that one would take a very long time. 
Suffice it to say here that it’s summed up in 

all the operations of a processing job, where even 
the smallest details are of great importance. 

It shows everywhere, and it positively shines when 


the film appears on the screen. 


What we’re talking about, of course, are the people 
and the operations at Precision Film Laboratories 
Here attention to detail, sound, proven techniques 
are applied by skilled, expert technicians to 

assure you the accurate, exact processing your films 


deserve to justify your best production efforts 


Accuracy is a must for TV —for industrials —for 


education —for all movies. 


you'll see e and hear 





In everything, there is one best 
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. WwW CA BORAT ORI BCS. § C6 


West 46th Street, New York 36, New York 


A DIVISION OF J. A. MAURER. IN 


in tilm processing, it's Precision 


















18 Years of 


SPECIALIZING 
EXCLUSIVELY 


in 16mm 


Color Printing! 


Color Reproduction Company's 18 years of 
16mm color print specialization has developed 
a technique for guaranteed film quality which 


is 3 S i : ! 3 6 i 1c e . ‘ = ‘ , 
is the Standard of the 16mm Motion Picture #9 16mm Color Prints SPE- 


Industry. These years of 16mm color film CIAI ISTS DO THE FINEST 
specialization is your assurance of BETTER WORK! Send your next print 
l6mm COLOR PRINTS! order to Color Reproduction 


Company! 


REPRODUCTION COMPANY 


7936 Santa Monica Bivd., Hollywood 46, California 
Telephone: Oldfield 4-8010 






















Sales Expert William Gove 
to Speak at NAVA Convention 
* William (Billy) Gove, vice-presi- 
dent of the EMC Recordings Corp., 
St. Paul, Minnesota, will be the 
featured speaker at the National 
Audio-Visual Convention and Ex- 
hibit in Chicago, July 20-23. 

Gove is a sales consultant for 
several national concerns and has 


set up marketing clinics in Europe 





William Gove 


for the National Sales Executives’ 


organization. He makes frequent 
appearances at sales meetings and 
conventions and has written numer- 
ous articles for trade journals. 

Gove’s appearance will climax the 
1957 sessions of the National Audio- 
Visual Association’s annual gather- 
ing. The convention is attended by 
more than 2,500 audio-visual spe- 
cialists—members of seven national 
groups which hold concurrent ses- 
sions and workshops. The NAVA 
exhibit, the largest show of its kind, 
attracts the latest in audio-visual 
equipment and materials. 

The convention and exhibit will 
be held in Chicago's Morrison Hotel, 
occupying the entire mezzanine and 
first floor of the hotel. Meeting 
hours for all groups are organized 
to hold open time for conventioneers 
to visit the exhibit. Information on 
exhibit space and regulations can 
be obtained by writing to Don 
White, Executive - Vice - President, 
National Audio-Visual Association, 
Fairfax, Virginia. a 


Writer Gene Reichert Joins 

J. M. Mathes, Inc. A-V Staff 

@ Gene Reichert has joined the 
Radio, Television and Motion Pic- 
ture Department of J. M. Mathes, 
Inc., as a writer-producer. 

Reichert formerly was a senior ty 
and print copy writer at McCann- 
Erickson, Inc., New York. Previ- 
ously he had been a radio-tvy copy 
writer in the New York office of 
N. W. Ayer & Son, Inc., and had 
operated his own business as a 
writer-producer of films and tv com- 
mercials. Vad 
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PUBLIC RELATIONS: TRAINING: TECHNICAL: MEDICAL:+FARM...and 


Educational pictures (that is, teaching films) need not be 
preaching films. When they seem to be. they seem to miss 


the mark. On the other hand, a good many, good educa- 


educational 


tional films turn over the soil, plant the seeds, cultivate 
the crop and enable educators to reap a harvest. You can ia 4 te i u a ay 
bring a lot out of the good earth. You can bring a lot out ; 


of eager minds. The methods are identical. There is excite- 


ment in learning when it’s learning. and not being taught. 


Audio... 

























































$ Among our clients: 
3 
= American Telephone & National Board of lire 
—% re : 
8 --< ; lelegraph Co. Underwriters 
“a Sige 4 
= ee =a So eames . 
= Levene oo oon ee Babcock & Wileox Co. National Cancer Institute 
<a oF eee . ~e 
eee, : 
2, ar ree to ‘ Carborundum Company Pennsylvania Railroad 
7 AP p of, ». ? , 
; OG 
* So Cast Lron Pipe Research Sharp & Dohme 
“, or ociatic 
WO wn Association kK. RR. Squibb & Sons 
or, 
. Py kK. I. du Pont de Nemours _ ’ 
A . The Texas Company 
we & Company 


Union Carbide & Carbon 
Corporation 


U.S. Navy 





Ethyl Corporation 
lord Motor Company 
General Motors Corp. 


Virginia-Carolina 
McGraw-Hill Book Co. Chemical Corp. 





Merck & Co.. Ine. Western Electric Co. 


and many, many others 


send | Audio Productions, inc. 


for 


booklet . . FILM CENTER BUILDING + 630 NINTH AVENUE + NEW YORK 36, N. Y 


TELEPHONE Plaza 7-0760 


Frank K. Speidell, President ~ Herman Roessle, Vice President . P. J. Mooney, Secreiary & Treasurer 


Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 
Alexander Gansell Harold R. Lipman Erwin Scharf 
Sales Manager: Sheldon Nemeyer 














One Call for all You Need 
LIGHTING EQUIPMENT RENTALS 





DOLLIES 


Fearless and 
Raby Panoram 
Dollies 

Crab and 
Western 


Dollies 


GuIP 
LOULIPMENT 


MactTon Turntable 
for Cars and 
Displays 

Mole Richardson 
Boom and 
Perambulator 
Parallels 

Ladders and Steps 
Scrims and Flags 


Dots and Stands 


Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 





ANYTIME, ANYWHERE 


For quick service, expert advice 
and one low price for equipment, 
installation and removal, call on 
one of the nation’s largest suppliers 
of temporary lighting facilities— 
Jack Frost. His lighting equipment 
inventory is unexcelled. Below are 
just a few of the many items 
available for quick delivery 


whenever and wherever needed. 


LIGHTING 


Complete M. R. Incandescent Equipment 
M. R. Intensity Arc Equipment 

Dimmer Equipment 250 W-10,000W 
Diffusion 

Scoops 

Reflectors 

Bullboards 


Cable 


PORTABLE POWER 
LOUIPMENT 
AC and DC Generators 15 Amps to 1500 Amps 


(Truck or Caster-mounted) 


Portable Transformers—Dry and Oil 


Portable Substations 
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Dept. BS 
234 Piquette Ave., Detroit 2, Mich. 





“1957 Scholastic Teacher Film Awards Presented 


to 11 Sponsored Motion 


* The 1957 
Filmstrip 


National Film and 
Avards prese nted by 
SCHOLASTIC TEACHER magazine 
have been announced. The annual 
iwards are based on the films’ value 
for high school classes in english 
ind the social studies 

Sponsored motion pictures which 
won Scholastic feacher Film 
Awards included 
Vatural Re 


SOUTCOES sponsored by Phe Ips Dodge 


frizona and Its 


Corporation produced by Frederick 
K. Rockett Co.. and distributed by 
the LS. Bureau of Mines. 


United Fruit Gets Award 


Bananas, Si Senor! sponsored by 
L nited Fruit ¢ ompany produced by 
John Sutherland Productions, Inc 
ind distributed hy Association 
Films, Ine 

Don't Skid Yoursel} sponsored 
by Aetna Casualty and Surety Com 
pany in cooperation with the Com 
mittee on Winter Driving Hazards 
if the National Safety Council; pro 
duced and distributed by Aetna 

Hi h Road sponsored produc ed 
ind distributed by Ford Motor Com 
pany 

Idaho and Its Natural Resources 
sponsored by Richfield Oil ( orpora 
tion produced by Norman Wright 
ind distributed by the lL. 5S. Bureau 
f Mines 

Van of Action, sponsored by the 
American Council To Improve Our 
Neighborhoods and Continental Can 
Pransfilm 
liv ind distributed by Association 
bilins, Tine 


Company 


produced by 


Honor Uranium Search Film 

The Petrified River sponsored by 
Lnion Carbide & Carbon Corpora 
tion in cooperation with the U.S 
Bureau of Mines produced by 
MPO Productions and distributed 
by the U.S. Bureau of Mines, and 
Modern Talking Picture 
Line 

Play It Safe, sponsored by John 
son & Johnson produced by MPO 
distributed by 
Association Films, In 


ery ice 


Productions, Ine 


Wines to Austria sponsored by 
Pan \merican World Airways pro 
duced by Dick Durrance and dis 
tributed by Ideal Pictures, Ine 

The World that Nature Forgot 
sponsored by Monsanto Chemical 
produced by MPO Pro 
ductions, Inc.. and distributed by 
Modern Talking Picture 
Ine. 

Directing Your Dollar, a film 
strip sponsored by the Institute of 


( ompany 


ery ce 


Pictures and Filmstrips 


Life Insurance and produced by 
Wm. Gottlieb and Associates, won 
i Scholastic Teacher filmstrip award, 

The winning films were selected 
by a panel of audio-visual leaders in 


education and government Lad 


Eastman Kodak Business Up 

in First Quarter of 1957 

* Continued gains in Eastman Ko 
dak Company business during the 
first quarter of 1957 were reported 
April 30 by Thomas J. Hargrave. 
chairman, and Albert K. ¢ hapman, 
president. The 1957 first quartes 
was above the corresponding quartet 
of a year ago and was described as 
“the best first quarter thus far.” 

Sales of photographi products in 
total were above the level of the 
first quarter a year ago. Over-all 
business with government and de 
lense contractors continued lower. 
although sales of photographie items 
to the government were at a higher 
rate, 

Films for business-industry uses 
such as professional sheet films. 
graphic arts films and x-ray films for 
medicine and dentistry showed good 
Kodacolor and Ekta 


chrome films had sales 


sales gains 
uivances. 


Some films for use in professional 


motion pictures showed gains but 
in total, sales of these films were 
lower, Sales of films for use in 


television continued to advance 
Consolidated sales for the 12-week 
period ending March 24, 1957. were 
$163.081.735. an increase of 5.4 
per cent over the $154.744.004 for 
the corresponding 1956 period Net 
earnings after taxes for lkastman 
Kodak’s 1957 first quarter were 
$17,677,378. This was 4 per cent 
above the $16,998,185 earned in the 


first quarter of last year bed 


When you want the 
BEST it’s... 


) _— 
Kential IML. 





SLIDE DUPLICATING 
-MOUNTING SERVICE 


© Highest quality 

® Duplicates made from your 
Stereo and 35mm originals—any 
quantity 

© All duplicate slides mounted 
ready for viewing 

® Fast service 


Information and prices on reguiar mount } 
ce and duplicate siides on request. Write t 


Dept. H, Stereo Slide Service 
of REALIST, INC. 


051 North 19th St., M 
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Conversion of 100 ft. 


AURICON CINE VOICE 
to 1200 ft. capacity. 


Includes torque motor for magazine takeup. This precision con- 
version permits attachment of 400 ft. magazine (11 min. running 


time) or 1200 ft. magazine (33 min. running time), Also INCLUDES 
installation of Veeder footage counter. We can convert your present 
Cine Voice or supply you with unit already converted for use with 
Conversion-less magazines $450.00 
Positive turret-type Viewfinder with parallax adjustment installed for 
small additional charge. 

Complete line of 16mm and 35mm Cameras 


external magazines. 





3-wheel portable 
COLLAPSIBLE DOLLY 


Illustrated with BALANCED TV Head. Also 
takes Professional Junior and most stand- 
ard tripods. You can't beat it for light- 


weight convenience. $300.00 750W-$75. 


SALES SERVICE 


750-2000-5000 Watt 
CONE LIGHTS 
Most versatile shadowless 


floodlight you can buy. Used 
extensively by film studios. 


2000W-$110. 
5000W-$175.00. Less stand. 


RENTALS 


CAMERA EQUIPMENT — 


Where the Pros go for 
the World's Finest TV and 
Motion Picture Equipment 


New SPECTRA 
3-color METER 


Only accurate meter that 
measures all light sources, 
including daylight. Measures 
the proportionate amounts 
of all 3 primary colors in the 
light source, and indicates 
the filters needed for positive 
Product of 
Photo Research Corporation. 


With case and strap $316.25 
With Kelvin scale $336.25 


color correction. 





Adjustable Collapsible 
ALUMINUM TRIANGLE 


Insures rigid positioning of tripod legs. 

Prevents slipping and damage to floors. 
Model C (illustrated) $29.50 
Model B (less clamps) $23.50 


*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-fiat field) 
Lenses available in mounts for all 35 mm Motion Picture Gameras. 


“PHOTO RESEARCH Color Temperature Meters. 


*Eleetric Footage Timers 


FRANK C pethen Sm | 


*Neumade and Hollywood Film Company cutting room equipment 


“Griswold & B.&H. Hot Splicers. 
Richardson, Century and Colortran Lighting Equipment. 


Complete line of Magnasyne Magnaphonic Sound Recorders 


Prices subject to change without notice 


* DOLLIES—Bardwell-McAlister, 





a Gg amenn CQuipment ©...nc. 


Dept. § 315 West 43rd St. 
New York 36, N.Y Wdson 6 - 1420 











MOVIOLA 


FILM EDITING EQUIPMENT 
16MM~-35MM om 
> 


»OV / 

Prot and 

Magne 

@ SYNCHRO 
NIZERS 

@ ® WINDER 









One eof the 
new series 20 


Mevielas fer 
picture and 
sound 

Write ft 





Cataloque 
Ss 
Dept. 6 rm 


MOVIOLA MANUFACTURING CO 
1 © ywood 26 ; 
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Annual Buyer’s Guide 
to Projection Equipment 


* Your 1957 Annual Buyer 
(,uide to all audio-visual pro 
pection equiy ment ma wee 


cories will be presented in: lesus 


) publi hing August. 1957 





A Significant “First” in Medical Film History— 


International Exhibition of Medical Films Brings 


Best of 15 Countries to AMA Convention June 4-7 


Provpueric FRency URGEON 
f Dr. Kugene Doven 
thie tow iw 


i wal opm 


wrote im 
motion picture ola 
ration could explain to 
sand persor than one 
tire lecture could 


trale to only a 


in less 


hat me 


siti all rican he 








tudents placed near the teacher 
is in the remotest countries 
ted Dr. Doyen would be 
i cquaint themselves with 

f practice of outstandi mia 

I 

{) lune 4-7. during the annual 
neetir of the American Medical 
\ssociation in New York city, some 
LOAM) ophysienas will have the 
e of attending the first mod 
fulfillment of Dr Doyen's 
rophe when the A.M.A.’s offi 
Viotion Picture ind) Medical 
lelevisis holds an International 
Vedical Film Exhibition Contin 
bot howings of 45 medical filmes 
ithered from LS countries will be 
held at New York's Barbizon Plaza 

Hotel from 9 am. through 4 pan 
It is also a “first” for the A.M.A 


following its conventior firsts ofl 
1949 
1899 and mplified 
of heartbeat Ralph x 
Director of Motion Pictures 
ind Medical Television for the As 


ciation nent man months at 


live color 
life « 
broacde ats 


telecasts in scien 


chibits in 


(Creer 


ranging | overs contributions 
Subjects rat 


to volvulu 


from blast mVcosis 
countries represented 


ire worldwide ih scope nad include 


Australia Japan Italy brance 
Czechoslovakia. England, Switzer 
land, Brazil, Guatemala, and Mex 
ico Nearly all films are in color 
and sound tracks have been pro 


vided with English narration 


Symposium on June 6th 
I he prot asible 


through the cooperation of Job son 


rain was mace po 


ind Johnson and includes a 


sym 
Thursday 
The International 


Medical Films 


posium on June 6 on 
| xe hanye of 


spe ake rs ite luacle 


Wilbert Pearson. Chief. Attestation 
ind Review Staff. Motion Picture 
Service, U.S. Information Agency 





Sometines We Overlook The Obvious! 


The nationally recognized quality built into Calvin production work is 
available to you — as a Calvin services customer. Our standard of quality 
in 16mm film* is a PLUS value — a producer's understanding of other pro- 
ducers’ needs. Just one reason why we are working in partnership with 






— 


Washington, Df and Henk Nieu 
Directo: 
Rehabilitation Film 
national Society for the 


( ripples, New York cit 


International 
Libras Inter 
Welfare of 


wenhuize. 


Films Tour After Exhibition 


Following the exhibition. the 45 
films shown will be loaned to state 
and county medical groups and 


fechnical interest 
keen 


more than 50 medical film produc 


medic al chools 


in the with 


presentations is 
ers, technicians and audio-visual ex 
perts from overseas also ¢ xpected to 
attend, 


Admission of persons directly in 


terested in these programs can he 
arranged by special permission olf 
the Director. the Ofhee of Motion 
Pictures and Medical Television, 
American Medical Association, 535 


North Dearborn street, ( hicago 10 







hundreds of other producers today! 


VY Complete Productions 

VY All Production Services 
VY B/W or Color Printing and Processing 
VY Projection Equipment 





THE CALVIN COMPANY 


1105 Truman Road 








Kansas City 6, Mo. 
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COMMUNICATORS 
OF IDEAS 





I Think ... therefore I Am 


Like many time-honored adages, this one 


tells only half the story. 


Because people feel as well as think, understanding 
and acceptance of what you want to do must be won 


in their hearts as well as their minds. 


Our business is helping business make its 
ideas understood and accepted by communicating 
them to employees, customers, and the community 


with both emotional and intellectual impact. 


HENRY STRAUSS @ CO. | ince. 


31 WEST S3RD STREET - NEW YORK 19. N. Y 
PLAZA 7-065! 
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Creative film making 


is not a man... 


. it is many experienced Kling specialists 


working together as a group 


in the production of industrial and television films 


which merchandise products 


in a creative eflective way! 


Creativity, Quality.and Ser 


chicago: 1058 west washing! 


hollywood: 1414 + rth 7 











seeley 8-4181 
hollywood 3-2141 





People and Profits 


Sponsor: American Newspaper 
Publishers Association. 


Title: People, Profits and You, 25 


min., color, produced by Trans 


film Inve . 


* The challenge to business of a 
vastly growing productive capacity 
together with increased population 
and dispose ble personal income, is 
the major theme of a new 26-minute 
color motion picture, People, Prof- 
its and You, produced for the Bu 
reau of Advertising of the American 
Newspaper Publishers Association 
by Transfilm, Ine, 

Featuring the Hall of Profit. in 
which are “enshrined” typical ex 
amples of successful manufacturers, 
the film points up the marketing 
approaches that have proved to be 
most effective in today’s highly ex- 
panded economy. 

Novel visual and thematic devices 
dramatize the many factors which 
have created the burgeoning market 
of today and tomorrow. A group 
of life-size mannequins, for ex- 
ample, depict a typical but now 
outmoded family group of 1945. 
There were only 139 million people 
then, notes the film, and most of 
them were without the modern 
home appliances in common use 
today In contrast, a live 1957 
family is shown in newer dress and 
with the new interests which, 
coupled with an increased popula- 
tion, have built the favorable 
market 


191 Million Population by ‘65 

Buyers in today’s market should 
increase to 193 million by 1965 
when a $600 billion gross national 
output is expected, In 1955, our 
gross national output was about 
$391 billion with disposable person- 


al income at nearly $271 billion. 


New, varied interests like 


f 
easing popularity of nome aaraer 











In 1945, notes the narrator, the U.S 


population of 139 rw n had low 


per-fam y ownersnip of appliar 


Now there are | 70 mil r istomer 


Disposable income is building to an 
indicated $400 billion by 1965 and 
rising with it is the multiplicity of 
products and services. More people 
are buying more products, but the 
competition grows sharper each 


month, observes the film. 


New Trends in Selling Methods 

Especially significant are changes 
taking place in selling methods. 
Dominant among these changes, 
says the film, is the trend away 
from retail salesmanship toward 
self-service. In supermarkets alone, 
self-service accounts for 92‘. of 
sales and is spreading to other 
types of outlets such as drug, hard- 
ware, department and specialty 
stores. The upshot of this trend is 


to put a greater burden than cver 





THERE'S 
NO PLACE 
LIKE 


OLMES 


FOR 
COLOR FILMSTRIPS 
AND SLIDES 


The masters make the difference 





FRANK HOLMES 
LABORATORIES INC. 
1947 FIRST STREET 

SAN FERNANDO, CALIF. 

EMPIRE 5-4501 


WRITE FOR BROCHURE 
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rer nanae in aa 
r mpany messaqae n high ¢ 


3} areas, Orougn?t desired results 


on pre-selling through effective 
advertising 
Numerous case histories of suc 
cessful advertising and selling tech- 
niques are clearly demonstrated in 
Cited as 
effective are the promotions which 
are tailored to fit each market and 


which direct heaviest concentration 


the motion picture. most 


to areas where product demand is 
Advertising dollars, like 
should be 


greatest. 


salesmen. routed 


where 
they reach their greatest potential. 


Gear Campaigns to Markets 

The key to profits is the recogni- 
tion that today’s market and today’s 
people are decidedly different from 
those of the 
film. must be 
geared to the present market. 

People, Profits and You is being 


yesterday. concludes 


Sales campaigns 


shown to advertising executives na 
tionally through the regional offices 
of the Bureau of Advertising in 
New York, Chicago, Detroit, Los 
Angeles and San Francisco. 

The film was produced entirely in 
Hollywood by Transfilm, under the 
of Edward A. Falasca, 
ANPA’s Bureau of Ad 
vertising. \) 


supe ryvision 


dire« tor of 


Who owns the oil wells? tt 
‘ m "Deanle Praki 
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Projector makes points about pens 


Workers at Esterbrook Pen Company's 
Mexican plant don't speak a 
English. But they are taught to make 
pens by watching job training 
shown to best advantage on RCA 
l6mm Sound Projectors. Esterbrook 
relies on RCA Projectors for superior 
results for more than 100 films used 
in Denmark, France, Venezuela, Eng 
land, and Canada 


word of 


Your show—whether it's for 
like Esterbrook’s, or for safety 
or public relations—-will come off per 
fectly on an RCA Projector 
ability into the machine 
through such advances as the long-life 


training 
selling 


Depend 
is designed 


induction motor, the special *Stellite 
*Reg. Tmk. of Union Carbide & Carbon Corp 
1957 


steel pull-down claw, which engages See proof of RCA Projector simplicits 


film gently without wearing, large di and efhiciency. Call your RCA Audio 
ameter, 16-tooth sprockets for safe Visual Dealer and ask him to bring a 
guarding film by distributing tension projector to your office. He is in the 


over a larger film area, precision “float Classified Telephone Directory under 
ing” film guides to caress the films at Motion Picture Equipment and Sup 
pressure point Fewer and slower plies.” From him, or by writing Radio 


moving parts keep operating purr from 
the I hread-easy 
film path and simplified controls allow 
run RCA with 


professional results 


Corporation of America, Dept. 5.95 
Building 15-1, ¢ i Ee oO 
can quickly obtain a tree copy of the 
film hook 


Proy ctor 


distracting audience amden you 


novices to Projectors very inter 


ting planning 


Ideas 


RADIO CORPORATION of AMERICA 


Audio-Visual Products, Camden, N. J 
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The Case in Point: 


TRAVEL PROMOTION 


Problem: How to produce a film tray 
clogue that would surpass a pr decessor 
which, for eight years had been an out 


standing business-getter 


The Film: “thotiday in Hawaii.” a 


#-minute sound-color motion picture 


for United Air Lines 





In 1948, we produced “High-Way to H 
Will for Uniwed Aur Line Duri thi 
your it Wa hown to over | | 
thousands of them tlew to Ha ‘ Un 
result, One of United chiet exec ‘ haracter 
ized the film a the most cce ful | 
tional effort in the Company nH 

In 19 we were asked to produc re 
placement that would surpass the old filo 
wily in Color in glamour md most of 
direct sales results. We are happy ey 
Holiday in Hawai released last Fall, h | 
parently accomplished this purpose — winnin rit 
cal acclaim from audiences everywhere nal } 
prain fron che pert or for it elling yp 

Ringing the bell with uciience nd on 
the cash register, too, | i character i t ¢ ‘ 


McGlone films. If you're interested in eval 


our wor write for screening prin 


= "4 
A 


CATE and MSGLONE 


1521 cross roads of the world 
hollywood 28, california 
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PUBLIC RELATIONS IN NATIONAL DEFENSE 


A New Martin-Sponsored Picture 
Shows Air Force Jet Operations 


Sponsor: The Martin Company 
litle: North Field Combat Operations, 20 min., 
color, produced by the Martin Engineering 

Division. Laboratory: The Calvin Company. 
* The Martin Company has released a new 
lomm color film depicting a typical Air Force 
Squadron undergoing transitional training from 
single-jet to twin-jet Martin RB-57s 

During the month of May. 1956. the 43rd 
Tactical Reconnaissance Squadron left Shaw 
AFB for a month of intensified ground and 
flight training at North Field, an isolated land 
ing strip in South Carolina, where the monoto 
nous pattern of sand flats and serub pines is 
broken only by a control tower and a concrete 
runway Here since the 43rd wanted to train 
its flight and ground crews under field condi 
tions, the men lived and worked in tents. 

The Martin ¢ ompany with the cooperation of 
the Air Force, sent a camera crew along with 
the 44rd bor a week the crew lived in the 
field, inhaled dust and the fumes of jet fuel, and 
recorded the North Field story as it happened 

When the week was up they had the “feel 
of what was happening at North Field and they 
had the film to tell the story of how a squadron 
lies, how it keeps its planes flying and how it 
relaxes They picked Lieut. Don Friend, of 
Bulfalo, N.Y... as a good example of a cleancut 
young Air Foree Otheer and followed him 


through the significant events of one day in his 


life at the camp, starting with the briefing tent 
at dawn and ending with the night photo-re 
Connalssatice Hhiissicn 

The most thrilling scenes in the film are the 
rial shots of the RB-57, flying high above the 
South Carolina countryside These inflight 
scenes were shot from a T-33, while other aerial 
views of both the camp and of the plane taxiing 
for takeoll were photographed from an H-19 
helicopter 

The basic mission of the 43rd is night photo 
reconnaissance which presented the technical 
difficulty of filming a black plane on a night 
mission This was overcome by shooting realis 
tic models in the studio 

For free loan bookings of North Field Combat 
Operations apply to the Presentations Section 


Martin, Baltimore, Attn: Ann Juliano LJ 





ARTéyVIDEART | 
ANIMATION | 


TITLES | 
OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 
LExington 2:7378-9 








s _I 








16mm color 
internegative-positive 
printing and processing 





preserves originals 
gives excellent color fidelity 
and color saturation 
saves costs 





COLOR SLIDEFILM 
16mm BLACK and WHITE 
l6mm COLOR MOTION PICTURE 





Box 2408, Gary 5S, Indiana 
Laboratory: 
5929 East Dunes Highway 


Telephones: 
Gary, YEllowstone 8-1114 
Chicago, SAginaw 1.4600 
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This scene-stealer has stolen 60 million hearts, too! 


His name is “Buttons”, and he’s the star of a delightful 
26-minute color movie, “Member of the Family’, pre- 
sented as a public (and canine) service of the Ken-L- 
Products Division of the Quaker Oats Company. 

In two years, and after 14,879 group showings and 565 
telecasts, “Member of the Family” has won the unanimous 
—and enthusiastic—approval of children and grown-ups 
of all ages! 

It is important for sponsors such as Quaker Oats to 
know not only how a film is performing but what users 
think of the film and how audiences are reacting to it. 


RIDGEFIELD, N. J. 
Broad at Elm 


LA GRANGE, ILL. 
561 Hillgrove Ave 
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ASSOCIATION FILMS 


347 MADISON AVENUE, NEW YORK 17, NEW YORK 


As part of our regular monthly reporting service, we for- 
ward to our sponsors all comments and suggestions from 
film-users 

Forty-six years ago Association Films pioneered the 
distribution of industry-sponsored motion pictures. We 
have never lost our pioneering zeal, namely to help spon- 
sors take the best advantage of the exciting audience pos- 
sibilities in this dynamic medium. If you would like to 
know more about Association Films, America’s first dis 
tributor, please write Dept. B, 347 Madison Avenue, 
New York 17, N.Y. 


INC. 


DALLAS 
1108 Jackson St 


SAN FRANCISCO 
799 Stevenson St 
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PARTHENON PICTURES 
-Hollywood- 


Cap Palmer Unit 


Documentary films for business 


DOLBLE WINNER 1957 
GOLDEN REEL AWARDS 


Best “Business” Fitm 


“OUTSIDE THAT ENVELOPI 
Whiat Group Insurance and Re 
firemen henetet mecan fo em 
ployer 1S min. color Conn 
C,eneral Jails Itis (ao 


Bes “INpUsTHIAL Processes 
THE NEXT TEN”—the tol 
olan American busine ancl the 
pen who built at trom vero to 


rreatm in lO exciting year 


rriidi color Kaiser \luminum 


\nso Crrep ror Finat 
SCREENINGS 1 
SMERICAN FILM 


\SSEMPLY 


“TOOLS OF TELEPHONY 
Western Electric Company 


“THE LIFETIME LOOK" 


onn. Gen. Life li C4 


‘HOLIDAY FOR BANDS’ 
Lasky-Parthenor 


Production 


19560 GOLDEN Revs 
WINNER 

itt MAN WITH A 
THOUSAND HANDS 


Int'l Harvester Compar 


Orukr L956-57 

Props PIONS 

“A HOTEL IS BORN’ 
Hiltor 


‘GREAT BIG BIRTHDAY 
Borden 
‘ELSIE & CO."—Borde: 


PARTHENON 


ANNOUNCING 
Formation of the TECHFILMS 


UNIT for missile and aircraft report 
films; Jack Feierbacker, ex-Douglas, 
in charge. 


ADVANCE COPY 


C Palmer's chapter for Writ 
ers Guild anthology textbook on 
screen writing, “BUSINESS FILM 
AND THE WRITER.” free on letter 
head request. 


Parthenon makes only films for 
bus'ness, no TY, 


PARTHENON PICTURES 


2625 Temple St. * Hollywood 26 
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lbmm BULLETIN BOARD review oe ee eet 


A Quick Reference Guide to Useful New Films & Sources an arm lift weldment used on a 
piece of earth moving equipment. 
Communism in Hungary believed, will have great effect on \ salesman suggests the use of a 
Revels of a Genecation, a 20 Canada’s development beyond the casting to replace the original part. 
minute documentary on the plight projects importance in the defense \ series of tests of the original 
of Hungary under Communist rule ROCSRST) By dog team, canoe, weldment and a Superior designed 
os Kees eeteesst ter tha St O fe helicopter, airplane, ship and “cat casting point up the strength of 
Saomestion Muon train’ men and materials have the sponsor § engineered casting. 
Building : dramatic continuity reached station sites from the coast The Big Difference is available 
with American newsreel photog of Labrador to the Rocky Moun- from Superior Steel and Malleable 
sentient Glas: dieiant Catia. tains in the region of the 55th Castings Company, Benton Harbor. 
nightmare of tyranny from the be parallel in Canada’s sub-Arctie to Michigan. 


“ 


build the new type of defense net 


work Drafting Technique 


aoning of Communist control in 


1946 to the recent herow but 


rushed revolt of the Hungarian Produced by Crawley Films Lim * 3 Dimensional Drafting, approx- 
people ited of Ottawa, Sky Watch on 55 imately two reels, compares the 3 
Revolt of a Generation, prepared will be shown across Canada dimensional technique with conven- 
for overseas showings, is available through local telephone organiza tional methods of drafting to show 
in the United States through United tions the advantages of “3-D” methods 
Wad Wie ta Continent ' over flat plane or orthographic 
Dept 1445 Park Avenu New Foundry Operations pay 
York 20. NY interest to engineers, drafts 
* The Big Difference, 16 minutes, men and production executives, the 
color shows a new concept in picture is being made available to 
North American Defense foundry operations——a casting en engineering societies, industrial o1 
* Sky Watch on 55. 30 minutes. gineered by the Product Develop ganizations and schools. Produced 
color, reports on the construction ment Engineering Department of by Knowledge Builders, 3 Dimen 
of a gigantic aerial detection sys Superior Steel & Malieable Castings sional Drafting is sponsored by 
tem in Canada for the protection Company of Benton Harbor, Mich John R, Cassell Company, Ine., 110 
of the North American continent From the original weldment to West 42nd Street, New York 36 
the Mid-Canada Warning Line finished product, the film covers N.Y. Inquiries concerning the 
Spon ored by the Bell Pelephon the development of a Superior Steel availability of the film should be 
Company of Canada, Sky Watch on casting, providing information for sent to this address. 
records an effort which it is the designer and developer \ (CONTINUED ON FACING PAGE} 





4600 south dixie avenue * dayton 9 ® ohio 
since 1937 OUR TWENTIETH YEAR % 


Phone: Walnut 2164 


LARGEST * MOST COMPLETE STUDIOS & LABORATORY IN THE TRI-STATE AREA 


FILM PROCESSING—Negative, Positive, Reversal x DAILY SERVICE 
COLOR—B&W Duplicates tr Optical Effects vr Color Masters 
PEERLESS FILM TREATMENT 


TWO LARGE SOUND STAGES * 1,000 AMPS. * OUR OWN BUILDING 


COMPLETE ANIMATION SERVICE x OXBERRY STAND xx ART DEPARTMENT x HOT 
PRESS TITLES x FINEST RECORDING AND RE-RECORDING FACILITIES x MUSIC 
LIBRARY xy PORTABLE KINESCOPE UNIT ++ SERVICES WITH SPECIALISTS FOR ANY 
PHASE OF YOUR MOTION PICTURE PRODUCTION 
REQUEST OUR PICTORIAL BROCHURE AND PRICE LIST 
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BULLETIN BOARD: 


Management Control 


* Electronic Computers Improve 
Management Control, color, deals 
with the value of electronic data 
processing techniques in business. 

Distributed on a sale and rental 
basis by the University Extension 
of University of California, Los 
Angeles, this film focuses on the 
troubles of a manufacturing organ- 
ization which loses a large order 
because of production delays. Trae- 
ng the order's ordeal from place- 
ment to inventory check, material 
requisition and production, the 
management sees that paperwork 
delays are the problem—because 
they result in lack of management 
control. How computers — serve 
efliciently in such a= situation is 
shown, 

Electronic Computers . . . is avail- 
able for rental at $10. 
price of the film is $150. 


prints for organizations interested 


Purchase 


Preview 


in purchasing are available on a 
transportation charge basis from: 
Educational Film Sales Dept. Uni 
versity (UCLA). For 
rental prints contact: Dept. of Vis- 


Extension 


ual Instruction, University Exten- 
sion. A list of other rental libraries 
stocking the films will be sent on 
request, 


* * % 


Compressed Air Power 


* Overworked and Underpowered, 
23 minutes, color, argues visually 
for “properly engineered  installa- 
tion and distribution of compressed 
air power as the way to maximum 
production efficiency. 

Sponsored by Compressed Nir 
and Gas Institute, Cleveland, Ohio, 
the equipment study is aimed at 
production executives, production 
workers, engineering educators, ap 
prentices and students. The film 
offers ideas on cost reduction, 
checking procedures in the use of 
compressed air power, and on-the 
With the trend to 
flexibility of 


compressed air devices and tools 


job instruction. 
mechanization, the 
is most important, the picture 
cautions. 

Prints of Overworked and Under 
powered are available for $150 each 
from: Educational Committee, Com 
pressed Air and Gas Institute, 1400 
Terminal Cleveland 13 
Ohio 


Tower. 


Send in Your Listings 
* Sponsors and distributors of films 
available for group loan are invited 
to submit basic data on new releases. 
Please include length. brief descrip- 


tion of content and loan sources, Ld 
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New audio system in 
Bell & Howell 


magnetic recording projector 





New FILMOSOUND 302-E has 50% more output— 
high fidelity response—at no increase in price! 


Bell & Howell pioneered low-cost sound movies through 
magnetic recording on film with the Filmosound pro- 
jector. Now the new 302-E (Bell & Howell’s third mag 
netic model) introduces still more improvements that 
add the thrill of hi-fi sound to your 16mm films 

Its powerful 15-watt amplifier has 50°, more output 
The wide-range frequency response — like an expensive 
high fidelity instrument— will reproduce any sound in the 
audible range. Microphone sensitivity has been tripled 
An additional “peak” indicator lightand automatic switch 
ing of input circuits help to make recording even simpler 

The Filmosound 302-E not only enables you to create 
and enjoy top-quality sound movies — it also brings out 
the best in magnetic tracks previously recorded! And, of 
course, you get brilliant, sharp projection of either 


e 1957 


optical or magnetic sound films. The 302-E is lighter in 


weight, easier to operate — all at no increase in price! 


$100.00 trade-in bonus! For a limited time, your o!d 
projector is worth $/00.00 more than its “Blue Book” 
value when you trade it in on a versatile, new Filmosound 
302-E. And your Bell & Howell dealer will soundstripe 
up to 400 feet of your favorite 16mm film absolutely [ree 

just to demonstrate 302-E performance 

See your dealer today! Or write Bell & Howell, 7108 
McCormick Road, Chicago 45, Illinois 


50 YEARS OF FINER PRODUCTS THROUGH IMAGINATION 


rs Bell €& Howell 
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name 


AooRtS 


in the Southwest 


IESON 


~ film company 


producers of 
outstanding 


@ DOCUMENTARY 


@ DRAMATIC 
@ FULLY ANIMATED 


films for 
business & industry 
Sor over 40 years 


3825 BRYAN + DALLAS + Phone TA 3-6168 


BUSINESS SCREEN: Two Decades of LEADERSHIP 


Get Your Message 
To Any Size Audience... 


with this POWER-PACKED “PACKAGE” 
















NEW 


1000 
WATT 
PROJECTOR 


HI-POWER 


auditorium 


SOUND 











' 


poration 
DuKare So Charles. 


“ DuKane 


the proven name in 
audio-visual devices. 
Since 1922 





Award 23 Golden Reels as L000 Attend 
the Fourth Annual American Film Assembly 


rOViis YEAR’S Golden Reel Film 
Festival showed a new face to 
the thousand representatives of 


producers, distributors 


sponsors 
and users of l6mm information mo 
tion pictures 


tended the 


and slidefilms who at 


Festival at the Statler 


Hotel in New York April 22-26 
Much of the carnival atmosphere 
which marked previous affairs of 
the American Film Assembly was 
missing, and the film enthusiasts in 


attendance seemed more intent on 


utilizing the workshop aspects of 
the meetings 

Officially, the Golden Reel Film 
Festival was a part of the Fourth 
Annual American Film Assembly of 
the Film Couneil of America 258 
films were entered in the competi 
tion for “Golden Reels’ 
) 


? 
20 Calegortes, 


awarded in 
For three days, over 
three hundred jurors took part in 
films. 
presentations at a banquet on April 


29 


judging the winding up with 


Unequal Competition for Honors 
Criticism has been levied against 


methods of films en 


categorizing 
tered in the Festival in the past, and 
igainst methods of judging them 
The same criticism can be applied 
to this year’s Golden Reels. or. in 


lact to any competition of this na 


ture in which, let us say, “apples” 
ire running against “oranges to 


see which is prettier. 

It is just not possible to judge the 
merits of a film made to sell bread 
in Atlanta, as compared to another 
film designed to explain the facts of 
sexual reproduction to Junior High 
School students Yet. these 


Iwo pictures 


very 


were in competition 


iwainst each other and = similar 


momalies curred in 


practically 


very category 


Importance of Purpose Is Cited 


Howe vet 


said that of 
. this 


vear's Golden Reels judging tried to 


t must be 


ill competitions of this nature 








accomplish the selection 


ol winners 
as fairly us humanly possible, Time 
and again. it was noted how jury 
chairmen emphasized and re empha 
sized the importance of purpose in 


films. 


impossible 


considering the merits of 


task. those responsible for guiding 


with an almost 
the juries into maintaining the right 
criteria did a remarkably able job 

Although exact statistics are not 
available, it seemed that screenings 
were much better attended this year 
Many 


produced audiences th: I 


than in the past categories 
filled all 
seals, standing roon and not in 
frequently overflowed into the cor 
\ random survey ol audi 
that 


thought the films entered this vear 


ences indicated most people 
were of a higher quality than ever 
hefore. And while some very good 
films were overlooked in the awards 
those that did win, without excep 


tion, merited the distinction 


Critiques Follow the Screenings 


Following each day of screening 


in the various categories, critiques 
ind workshops were held the fol 
lowing morning at which the pros 
ind cons of various films. types and 
techniques were aired 

One interesting 


comment over 


* ‘ + 


Left: world-famed Helen Keller 
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want 
enthusiastic 
salesmen? 


put on this 


PREPARED 
SALES 
MEETING 
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Title: 
"The Attitude That Gets Business’ 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex 
tremely little preparation. Dramatic 
film highlights create deep, lasting im 
pressions of successful selling methods 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $22.50 
1 COMPLETE TEXT —for step by 


step guidance. Contains instruc- 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak- 
nesses, sales problems to stimu 
late discussion, summarized high- 
lights and send-home follow-up 
material 


2 STRIPFILM — illustrates, with 

realistic situations, how a sales 
mans attitude often gains or 
loses the sale. Shows how desire 
to serve is more effective than de 
sire to get business. 


3 SOUND RECORDING—Naor- 
ration by Harlow Wilcox puts the 
message across clearly, forcefully, 
convincingly. 


ORDER NOW 


Send us your check for $22.50 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not 
meet your need you may return it and 
pay only the small service charge of 
$10.00 to cover the cost of handling 
plus postage both ways 


Better Selling Bureau 
6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket P ctures. Inc 
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heard at the Industrial Critique was 


that it seemed that films were no 
longer made to lengths tailored to 
their subject material, but were unt 
versally made to check out exactly 
with television time segments. Those 
taking part in the Critique felt that 
this often resulted in padding anti 
climaxes and _ stultification, longed 
for the old days when a film could 
“get-up-speak-up-shut-up without 
the limitation of the 14 and 28 min 
ute time limits, 

The Ameri an | ilm Asse mibly did 
not encourage exhibitors to partic 
ipate this year, and such space as 
was in evidence was informal, 
merely literature spread on a table 
Lop. 

Encouraging more exhibits, wider 
membership, possible increase in 
entry fees, and more support from 
business and the audio-visual indus 
try were the key points discussed in 
business meetings of the Film Coun 
cilof America. Since support from 
funds donated by various philan 
thropic foundations has dwindled to 
almost nothing, the FCA is currently 
hard pressed to maintain its activi 
ties in the manner it has in the past. 
No concrete proposals were ap 
proved in Advisory Council or the 
membership meetings, but it was 
greed that some steps must be un 
dertaken very soon to find some 
means to underwrite the FCA’s 
minimum operating expenses, 

Thorold Dickinson, Chief of Film 
Services of the United Nations 
spoke at the Film Assembly Lunch 
eon, held on April 23 His topic 
The World Is Our Public empha 
sized the importance of film in tell 
ing of man’s struggle for freedom 

H. A. Tollefson. president of the 
Film Council of America, presided 
it the annual banquet and the head 
table of dignitaries from the fields 
of industry, education, labor, gov 
ernment, ete, presented each winner 
with Golden Reel plaque, and run 


ners-up with Silver Reel Certifi 


cates Ld 


Below 
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‘Gotta have a screening 





LY zes 


S 









tomorrow night."’ 


Yes sir we'll get it there 


on time!"’ 




















record 








print 





package 


air mail 


more» 
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Effici 


“Capital really lives 


o 


How to 
Plan Ahead 


ntly 





up to our promises.” 


* RCA Sow a Re< 


* Editing 


* Processing 


* Printing co 


* Magnet \ 


CAPITAL 


FILM LABORATORIES, 


1906 Fairview Ave., N.E., 


ior and Black 


Washington 2, 0 


LAwrence 6 


4634 


aminatir 


Cc 


ording 


and-White 


inc. 





SIGHT & SOUND 
Top Ten Advertisers Carry 

25 Percent of Television Costs 
* TV's being 


summed up in many quarters these 


current status 1s 
days, including the financial marts. 
With 489 TV stations operating in 
the lL. S. (about 14 times that of 
Canada’s present 35 stations), this 
country “enjoys the highest level of 
TV activity in the world” accord- 
ing to one financial analysis. The 
lL. S. has nearly 40 million TV- 
homes: Great Britain is second with 
6.1 million. Canada has 2.2 million. 
The top lO TV 
about 25 percent of the nation’s TV 


bill last year 


advertisers paid 


The food and grocery 
group spent the most for spot time, 
while the top ten industries paid 
$318.5 million for spot time alone 

Harris, Upham & Co., 


investment brokerage firm, analyzes 


nationwide 
the comparative expenditures for 
program content: “Of the billions of 
dollars spent on commercial TV in 
1956, less than 25 percent went di- 
rectly into the creation of program 
content. The rest, almost $900 mil 
lion, went toward the purchase of 
program time, commer ials and 
commercial spot time.” 


Much of this 


main concern of 


interest and the 
major entertain 
ment film producers in Hollywood 
as well as the nation’s exhibitors is 
directed at the impending FCC de 
cision on Toll-TV. Zenith’s Phone- 
Vision Tele- 


meter and the Skiatron Subscriber- 


Paramount Pictures’ 


vet their 


Vision system may well g 


chance to prove their economic 


theories. Certainly the burden of 
network TV costs is excessive to all 
but the largest advertisers 
One result of Toll-TV (Il 
an FCC 
plete re-shuffling of television film 
Actually, it 
might do both advertisers and audi 


it gets 


green light) will be a com 
thinking and planning 
ences a lot of good and it puts the 


Poll-TV 


to put out some 


burden of prool on the 
people who have 
thing worth the price the viewer 


must lay on the line to see the 


show Ld 


Sight/Sound Videotape 

Still “Experimental” at 3M 

* Before you make your next Ro 
tary Club speech on the miracles of 
electronic progress, consider the re 
cent headaches encountered by the 
Minnesota Mining and Manuface- 
turing Company in the manufacture 
ot videotape needed by the three 
networks (CBS, NBC and ABC) as 
they recently converted delayed net 
work programs at the start of day 
light saving time 


The nets won the race with their 











Got grievances? 
solve ‘em... 
prevent ‘em 

_.. put on this 
prepared 


SUPERVISOR 
TRAINING 
MEETING 





Title: 
“Handling Grievances” 


Here, in one package, is everything you 
need to stage an effective training meet- 
ing. So flexible you can use it as a I5- 
minute ‘quickie’ or a stimulating 2-hour 
conference. Modern audio-visual tech- 
niques drive home important lessons in 
human relations and management proce- 
dure. Proved effective for any type of 
business. 


ALL FOR JUST $22.50 


LEADER'S MANUAL—~a detailed “blue- 
print” of the meeting. Just fol 
\ low it step by step. Contains 


i instructions, data for chart or 
we blackboard work, and commen- 
a tary which you may read, edit 
or improvise upon 
STRIPFILM—dramatically reveals the con- 
ditions that lead to grievances. 
Shows how supervisors can cor 
rect them and maintain better 
human relations 


SOUND RECORDING — a teacher that 


never tires, never omits, never 
forgets. Narration by Harlow 

& Wilcox puts the stripfilm's mes- 
sage across clearly and con- 

vincingly. 

FOLLOW-UP MATERIAL—text for a fol 

low-up letter to send to each 


a> supervisor. For companies con- 
; ducting the entire series of 
A eight meetings, suggestions for 


certificates of completion are 


provided. 


ORDER NOW 


Send us your check for $22.50 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post 
age both ways. 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Boulevard 


Los Angeles 38, Calif. 
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new Ampex sight/sound magneti: 
reproducers thanks to 3M_ supplies 
of the “exceptional quality of mag- 
netic recording tape” necessary for 
the new machines—enough for un- 
interrupted programming although 
at the moment there is no surplus. 
Herbert B. Beutow, 3M_ president, 
disclosed the problem, as he com- 
mended TV networks for their ex- 
tensive videotape evaluation pro- 
grams and 3M’s own videotape task 
forces of more than a score of sci- 
entists, engineers and technicians 
who had worked on a crash pro- 
gram basis for several months in 
order to develop and produce a 
“workable” magnetic tape for the 
video recording machines. 

\ good hard look at the real 
problem was given by Beutow when 
he gave evidence of the difficulties 
involved in producing videotape 
still considered an “experimental” 
product by the 3M Company. He said 
that in the past 12 months some 200 
production runs resulting in’ hun 
dreds of reels of the two-inch wide 
Lape had been made, Yet “only a 
few” reels had proved to be suitable 
for network television use on the 
Ampex machines. 

Apparently it will be a little while 
yet before any major revolutions oc- 
cur in the tried and tested ways of 
turning out films. led 


* # « 
Eastern Firms Merge as 

United States Productions, Inc. 
* The formation of United States 
Productions, Inc., through the mer- 
ger of two leading motion picture 
producers in the East-—Science Pic 
tures, Inc., and Information Produce- 
tions. Inc.—-has been announced by 
Francis C. Thayer. president of 
Science Pictures and Thomas H. 
Wolf, president of Information Pro- 
ductions. 

Mr. Thayer. president of the new 
parent company, pointed out that 
the amalgamation is in accordance 
with an overall plan for the develop- 
ing of an international film-making 
organization to serve clients in this 
country and abroad in all phases of 
motion picture, animation and slide 
film work. Mr, Thayer is leaving 
for Europe this month to set up film 
production facilities in Rome, Paris 
and London. 

Founded in 1948, Science Pic 
tures produces sales, training, medi 
cal. educational, industrial, docu- 
mentary and annual report films. 
Information Productions was estab 
lished in 1951 and has specialized 
in the field of public information 
and television film series and pack 
age shows. Both organizations have 


produced numerous television com- 


mercials Ld 
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SET-UP... 


with 
RADIANT 
SCREENS 


In just five second ‘ only five fleeting second 
you can set up a portable Radiant Tripod Screen 
This amazingly easy quick set-up is made possible 
by Radiant’s convenient, no-stoop “touch of the 
toe’ automatic leg lock and other Radiant design 
features. AND, this is only one of many Radiant 
advantages that have made Radiant the world 


largest selling screen 


From the compact Jiffy to 
the NEW WIDE screens 


rhere is a Radiant Screen for 
every projection need, from the 
Jiffy measuring only 30” x 30 
to huge CinemaScope-type sereen 
measuring up to 30 feet. Thi 
include table, tripod, wall and 
wall-ceiling creens in a wide 
range of size Send today for the 
new Radiant Screen Guide vhicl 
tells you how to select the type of 


creens that best fills your need 





Send today for FREE booklet! 


Available only from authorized Radiant audio-visual dealers 





' ’ 
+ RADIANT MFG. CORPORATION H 
$ 1225 SOUTH TALMAN AVE., CHICAGO 8, ILL H 
$ Send me your FREE Screen Guide and circular on your §{ 
5 complete line. ; 
' 

’ NAME ee — - : 
r r 
$ ADDRESS indie ciiincareiiaitimpintedisbiiminestadadaliiaias "Ul 
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EEE ZONE STATE__ : 
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RADIAN 'T 


RADIANT MFG. CORPORATION 


1225 South Talman Avenue, Chicago &, Illinois 


A SUBSIDIARY OF UNITED STATES 
HOFFMAN MACHINERY CORPORATION 
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Mitchell Camera Films ful! color panoramic 


eee a Ps — et ry 


views of Roman Soldier sequence from the Bob Jones University Film, 
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‘Wine of Morning.” 


UNIVERSITY MAKES FEATURE FILM 


University Film Production Unit 
Shoots Full-Length Motion Picture on Campus 


In Greenville, South Carolina, Bob Jones University is demonstrating 
a remarkable new trend in campus-produced films 


not only 


This institution has 
reduced filming costs, but has cre 


quality films, like the full-length, feature 
Hollywood's best efforts 


ated professional theatre 


Wine of Morning,” to equal 


These remarkable change 


s have been accomplished through the ap 


plication of motion picture set techniques and the adoption of profes 
sional equipment used by major motion picture 


example of this development is 


studios. The leading 
seen in the increased use of the Mitchell 


16mm Professional ¢ whose 


amera service-free operation and broad 
has materially cut the costs of campus film production 
Representative of film departments owning Mitchell Cameras are: Bob 
Jones University, Georgia Institute of 
Science, and the Universities of ¢ 


California 


range of use 


Moody Institute of 
Southern 


Pechnology 
alifornia... Mississippi 


and Washington 


Complete information on Mitchell ¢ 


ameras is available upon request 
on your letterhead 


Camera instructions are given by Mrs. Katherine Stenholm, 
Director of the Bob Jones University’s film unit 


*85%, of the professional motion pictures shown throughout the world are filmed with a Mitchell Camera. 


* 
<¥ 


On the set of Pilate’s Judgment Holl 
the Mitchell Camera focuses on set de 
toils created by students 


University cameraman uses standard 
Hollywood studio 16mm Mitchell Camera 


for interior scene 


_———- i wae 


CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4.CALIFORNIA 


Cable Address: ‘‘MITCAMCO"’ 
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COMMUNICATION OVERSEA‘ 


Visual Aids Spur European Productivity 


Coordinated Services and Field Leadership by European Productivity Agency 
Visual Center Gaining Ground in a Continuing Drive to Strengthen Economies 


HERE Is Rapipty GRowIne 

| awareness in Europe today of 
the vital part which can be 
played by visual aids in education 
and in industrial training. Planners 
and trainers are aware that films and 
other visual aids can help to solve 
Lurope’s problem of training a sufh 
cient quantity of engineers and tech 
nicians for industries in which sci 
ence and tec hnology have developed 
at bewildering speed New special 
ists must be developed apace with 
the new technology. and engineers 
and workers must be retrained to 
handle modernized equipment and to 
apply modern production methods. 
Coordinating visual aids and pro 
viding leadership is the huropean 
Productivity Agency, within the Or 
ganization for European Kconomi 


EPA Was Created in 1953 
In 1948, the OFEC was set up 
to restore Lurope's shattered econ 
omies and to act as a coordinating 
body for Marshal Plan aid. In 1953 
the EPA was created 
ORK, 


the ways to 


within the 
. When it was clear that one of 
strengthen kurope's 
economy was to increase produc 
livily. 

It will he Ip the reader to think of 
EPA as a federation of productivity 
centers which ives to individual na 
tional centers the services and assist 


ance that an industrial federation 


Below: Central Film 





1944 


nave ‘ 





Ld 


Library's 


provides for its member firms. The 
EPA is a focal point of the | uropean 
productivity program and the incen 
tive for many national programs 
stems from this international organi 


zation, 


Program Covers Wide Areas 


The EPA annual program com 
prises activities in husiness manage 
trade distribution 


ment. unions, 


economic survey and productivity 


measurement, cooperation in re 
search, human relations in industry 
building, agriculture and underde 
veloped areas 

In each of these areas informa 
tional aid is given in the form of 
seminars, international conferences 
short-term consultancies (many of 
Americans) 


study trips to the U.S.A. or to Euro 


the consultants are 


pean countries and exchange visits 
Such assistance is complementary to 
national activities and there is a 
close 


dovetailing of country pro 


grams with that of the EPA, 


Clearing House for Members 


Phe EPA continually functions as 
a clearing house for the exchange of 
information which is channeled 
through every field of interest and 
redistributed through all participat 
Ing countries 

Typical of this operation is the 
bk UROPEAN 


monthly publication 


TECHNICAL Dicests, which contains 


the best of technical literature avail 
able in Ll countries 

Over 1.000 period als are read 
every month in order to make avail 
able to industry information which 


otherwise might never be read be 
cause of language difliculties 
huropean language differences are 
a basic barrier to a free exchang 
of knowle ge and experience There 
olheial languages in the 


EPA | nglish and French lout 


not every tactory manager or track 


are Iwo 


unionist mn hurope has a working 
knowledge ol these two key lan 
yuages 

It is here that visual aids have 
been invaluable in proving com 
munications between the countries 
participating inthe produ tivily 


program 


Select Over 700 U.S. Films 
EPA's file 


provided by I » 


hirst impetus for the 
ulilization was 
administrations which, under vari 
ous names (ECA, MSA 
ently ICA) 


number of U.S, 


and pres 
made available a large 
industrial and agri 
cultural film selected 
(O00 titles 


from over 


More than 700 of these films were 
delivered to Paris headquarters of 
the U.S. administration 

From Paris, the films were sent to 


Western 


screening and local selection The 


huropean countries for 


various countries carried out this 











operation in their productivity ces 


ters and mac requests to the U.S 
viministration for foreign language 
versions of the films needed for their 
commerce and agriculture 


After this enormous 


industry 
synehroniza 
lion operation the ELPA assumed 


operation of the film program Vive 


progress of thi baurapee ineoper ited 
program is “Phase LE? reported here 
Main objective of the U.S. film 


pro rath wa 


to buildup film libras 
ies in the ORC countris This wa 
uecesstul and quickened activity | 
the national film center ilready in 
existence and new film centers ere 
ited as part of the national produr 


livily organization setup from LO54 
onward 

Data from several | Wropean coun 
tru exemplity the increasing use of 


filivis ine the pre luetival campaign 


@ in German the Rationalisier 
ungs Kuratorium der Deutschen 
Wirtschaft (RAW). which aet i 
the productivit center with head 









Working out common problems of 
Visual Aids “Working Party” meet 


/ 


quarters in Frankfurt and some 10 
regional olhees in’ West Germany 


estimates that there has been a rise 


from 390 industrial film shows in 
1953 to some 960 in 1955. Wherea 
mm average of 20,000 persons al 
tended RAW shows each month in 
19545, the 1955 figure wi over 


BH.000 a month 


+ In Holland the Pechnical bile 


Centre reports the following stati 


ti . 

Films Shown Audience 
Mh 1 Oi OW 
od » 494 4.516 
> LoL0 142./86 


@ A striking picture of internationa 
filen trathe in the productivil 
effort is the table provided by th 
Listitute 
In December, 1956, the NPIL librar 


included a total of 509 filo tithe 


Norwegian Productivity 


and 4,333 prints, 5.001 of which are 
Norwegian language version Dh 
countries of origin of these film 


tine hiscle 


No. of Prints 
fitles Orig. Norwegian 


t 1 502 
{.k li | lt 
bh ranee ty ti) 1u 
wevlen f f 
Netherlar | 
yory ' 
lotal Ay WA) 
Some $065 titles are in current ci 


culation and frequent cle rreanecd ine the 


Norwegian program tagged i 
rarely issued” are 20 tithes which 
ie highly technical or which teach 


very special skills During L955 


Below: vt puppet er } 




















f . nt A the EPA 
ct e40a te Pa 
Norwa i“ quired 42 tithes and 79 
prints: during 1956, 24 titles and 58 
print were acquired From Sep 


tember 1954 to Jur Ww) 1956 


12.413 films were distributed 


@ The Centre Audio Visuel of the 
bFrench Productivity Centre indi 
ile i steady rise in film usage 
figures trom 3,700 in 1954 to over 


OAM) in 1956 


@ Another indication of the in 
creasing use of industrial = filmes 
comes from the Central Film Library 
in the United Kingdom, which is the 
largest industrial film lending 
lilerag in hurope Film usage fis 
ures jumped trom 9,944 in 1955 to 
1h25 in L956 

Although neither the U.S. admin 
istration nor the EPA can take full 
credit for the expansion of those film 
ervics at least part of the « Xpan 
ion can be traced to the develop 
ment of the | uropean film program 

There are numerous films from 
the original program in the CL 
Moreover, the CFL reports 
that four Work Study films produced 
by the British Productivity Council 
in association with the EPA are 


libraries 


imong the top films in circulation 
figures for the current year 

One of the series, /atroducin: 
Work Study, seems destined to be 
one of the most popular films in 
the Central Library, 


@ Comments of the Danish film 





center are most positive. There are 
$08 titles in the library and not one 
of them is obsolete, all are in con- 
stant circulation. In 1955-56, the 
library bought 35 new films. 
Thirty-six filmstrips were distrib- 
uted. 

Keep Posted on New Films 

very film center feeds the EPA 
with information on new produc- 
tions Whenever the title seems of 
interest to the European program, 
the EPA acquires two screening 
prints which are sent to centers 
whose personnel then determine 
whether to buy original versions or 
to apply for the right to make for- 
Information sheets 
circulated up to the end of 1956 
reported on 1,024 huropean films, 
120 United States films, 32 Ca 


eign versions 


186 European film 
strips and 75 United States film- 
strips altogether 1,737 titles 

In spite of the considerable num 
ber of titles located, countries avid 
for new films are never completely 
satished. They feel that there is a 
vast untapped reservoir of useful 
new films——-especially in the U.S 

Cooperative Film Production 
* In spite of the fact that several 
hundreds of industrial films are pro 
duced in kurope every year, it soon 
became evident that there were aps 
in the so-called productivity film 
libraries 

This was borne out by a United 
Kingdom expert who considered 
that out of the two or three hundred 
films produced annually in the UK 
it was probable that only 80-100 
could be of direct use in the pro 
ductivity program 

Accordingly, the EPA launched 
a scheme for the cooperative pro 
duction of films. This was the first 
time in Europe that international 
production on a big scale has pro 
vided concrete results 

Under this plan, the EPA gave 
Lo’ « of the production cost and the 
51 was borne by the country 
originally proposing the film seript 
and undertaking the production 
on behalf of the OEEC countries 
supporting the film project, \c 
cording to EPA rules, at least five 
country support was required to 
make a film a “co-production.” 

Over 40 films now are in various 
stages of production. Sixteen films 
have been completed, Irie luding four 
of a series of work study films men 
tioned above. The subjects of these 
films vary from work study to pro 
duction ¢ ont rol, sub-contracting, 
technological redundancy, retail 
trade 

Included, too, are a few agricul 


tural subjects such as bovine tuber- 


culosis, work study in agriculture 


and nutrition of the ruminant 
animal. 

It was not enough to provide 
some 40 new titles for the centers. 
These co-productions were made in 
the language of the producing 
country and as such were not of 
universal use. 

Though most of them had English 
sound tracks, the UK having spon- 
sored the highest proportion of 
films, the distribution of the films 
would have been severely limited 
unless other language versions had 
been provided. 

Consequently, the EPA set aside 
funds for the synchronization of 


co-productions and for the = syn- 


industrial 


chronization of other 





Above: EPA pr jucT elpe 

make |S Cement Road for Brit 
na ther ember 

films requested by countries as a 


result of their screening of titles 
listed in EPA information sheets 
In this way. the EPA followed 
in the footsteps of the U.S. admin 
istration but on a more modest 
scale. An initial allocation of 
$57.140 was made to give a boost 
to synchronization and subsequently 
$71,420 was earmarked for a 50 
subsidy given by EPA to countries 
for each film synchronized. To 
date, 93 titles have been made into 
foreign versions under this coopera 


live program. 


Audio-Visual Men on the Go 
* Across Europe, north and south, 


EPA’s consultants are visiting the 
bulwarks of industry, spreading and 
renewing faith in audio-visual aid, 
seeking and supporting kindred 
souls who fight for fuller media use 
in the local sectors, 

A two-man team set out in a car 
loaded with equipment, films, flip- 
over charts and flannelboard ma- 
terial to cover the network of film 
centers in Western Germany more 
than two years ago. The travelers 
were EPA consultants Langton 
Gould Marks and Dirk Bakker 
Each film officer the pair met in 
Western Germany displayed high 


enthusiasm for his job but it was 
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obvious that these local film advo- 


cates were coping with very difheult 
situations. German industry at that 
time was not convinced of the value 
of visual aids. 

The picture has changed. In al- 
most every case, the film officer has 
developed his original job which 
was to manage the film library 
and has become a visual aids ad 
viser. It was heartening for the 
EPA consultants to return to Ger 
many recently and to find that sev 
eral film officers had devised their 
own visual aids material for lectures 


on productivity and rationalization. 


Siemens Integrates Visual Aids 

During the tour of Germany, the 
EPA consultants saw many interest- 
ing examples of highly-developed 
aids for training. One of the most 
remarkable was at Siemens-Schuck- 
ert in Western Berlin. 1 he director 
of training, Mr. Kautz, showed them 
through his neat store-room where 
visual aids were classified so that 
instructors could find what they 
wanted without wasting any time 
Apprentices are em ouraged to work 
out their own aids to fit in with the 
training curricula, 

One of the early visits to Norway 
enabled the Norwegian Productivity 
Institute to organize a week's course 
on the production ol a filmstrip on 
accident prevention Mrs Inga 
Millar, chief of the Visual Aids See 
tion of the Norwegian Productivity 
Centre, has enlarged her field of 
activity and set up a National Asso 
ciation for Visual Aids which meets 
regularly and has close ties with 
both industrial trainers and educa 
tional authorities 

SCPA a Leader in Sweden 

Sweden, from the first days of 
the EPA program, has shown. its 
eagerness to incorporate visual aids 
as part of training courses whether 
they involved civil servants. engi- 
neers, ofkic ers from the armed fore es, 
managers from industry or accident 
prevention oflicers 

Credit goes to the Swedish Coun 
cil for Personnel Administration 
under the leadership of Rolph 
Lahnhagen and Gunnar Lindwall. 
So successful was one of the Swedish 
courses that television was per- 
suaded to go along and to film part 
of a seminar. 

Denmark has patiently developed 
its film distribution program in spite 
of serious transport difficulties due 
to the nature of the country. It 
should be remembered that. some 
of the islands have no electri power! 
At a local 


seminar organized for housewives. 


to drive the projectors. 


butchers demonstrated how to cut 


up pigs and oxen. The Danish 


films oflicer made the demonstra 
tions more effective by providing 
films and filmstrips for the occasion 

The traditional conservatism of 
university instructors was broken 
down to some extent when an EPA 
consultant gave a demonstration of 
films, filmstrips, flannelboard and 
charts before 30 Danish lecturers 
I 
spec if interest to the technicel 


and prolessors, One example ‘ 


university was a film produced by 
Rolls Royce on Turbo Jet Propul 
sion. ‘This was supplemented by a 
vivid flannelboard model 

It can be said in all fairness that 
the United Kingdom is furthe 
ahead of other European countries 
in the production, distribution and 
Nevertheless 


EPA’s team has succeeded, even 


use of visual aids 


here, in provoking country-wide in 
terest in the wider use of aids in 


training. This effort has involved 





all kinds of organizations. including 


British Overseas Airways Corpora 


tion, Bata Shoe ¢ ompany isso 
Shell and the Industrial Welfare 
Society. 


Weekly Classes in Holland 

In Holland, the Technical Film 
Centre. which is organizing weekly 
visual aids courses, has developed 
a new type of productivity film 
entitled, I?'s an Idea This is an 
industrial film magazine It in 
cludes brief productivity items for 
distribution to industry The idea 
first came up at a Working Party 
meeting of the Visual Aids officers 
at EPA’s headquarters in Paris 
an instance of the cooperation of 
OEEC countries. (Leen Van Dijk 
head of EPA’s Visual Aids Section 
originally was in the Dutch Film 
Centre and was one of the most 
enthusiastic members of the Work 
ing Party in its early days. He has 
heen with the EPA for some three 
years and has toured most of the 
huropean countries, } 

An idea of the progress made in 


the last two vears is illustrated by 


(CONTINUED ON PAGS 56 } 





. om . ; . hh 1 [ 
benesis of a Symphony Album 
RCA Victor Wins a Silver Reel for ''The Sound and the Story" 


Sponsor: RCA Victor Record Di 
vision, Radio Corporation of 
America 

Title: The Sound and the Story, 24 
man color produced by The 
Jam Handy Organization. 

* Notwithstanding the competition 

of television, radio and other media 


which regale the American family 


the record business continues to 


erow The love of fine music holds 


i high place in the affections of 


millions and the companies whe 


lead in satisfying their desire for 


quality reproduction have kept pace 


In the scenes below, 


thru constant technical progre in 
the recording art 

The Sound and the Slory 1 the 
record on film of the genesis of a 
high-fidelity transeription of ‘Tehai 
kovaky Romeo & Juliet” fron the 
lige al Symphony Hall in Boston 
lo al ultimate destination on i 
home phonograph 

It achieved these aims well enough 
to be awarded a Silver Reel at the 
recent American Film Assembly \ 
panel of distinguished educators h 
also cited itfor “enchanting beauty 


dynamic action capt livia tibtbede 
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Coast-to-co4;} representation 


Industrial Audio-Visual Executives Convene 


Eleventh Annual Meeting of National Group Held at Detroit's Whittier Hotel 


eMuERS of the Industrial 
Vi Audio-Visual Association, at 
tending the eleventh annual meet 
ing of the organization at the Whit 
tier Hotel in Detroit April lO-1i 
have elected Frank S. Rollins, bk. R 
Squibb & Sons’ film chief, as thei 
new president, He succeeds William 
bb. Cox, Santa ke Railway pr execu 
live bFrank B. Greenleaf, United 
“tutes Steel Corp. ¢ hicage publi 
relations stall, was named first view 


ture? wa 


Hawkinson 


elected second vies presi 


former trea 


isor for the Illinois Central Rail 
road 

lhe three-day program was at 
ranged by kdward Purrington of 


the Ford Motor Company and James 
(rat General Viotors Corporation 


o-chairmen 


i pro rain ¢ Represen 
latives of 75 member companies ol 
the business and industrial audio 
Visual users group heard a wide 


variety of technical and creative sub 


toured the and 


yea photographic 


technical of the host com 


prattite 


dent and Ray Roth of | S rool Management's Challenge to A-V 

Pittsburgh othe is the new assist Prine ipal speakers on the pro 
mt secretary Charles Gunn of the rram included Dr. Walter C. Folley 

New York New Haven and Hart Dean of Education at Wayne Uni 
ford Railroad is treasurer-elect versil who spoke on Vianage 

Alan Morrison. Socony Mobil Oil ment’s Challenge to the Audio-Visual 
Company, was re elected secretary bield” and Leo C. Beebe. a member 
Hawkinson is audiovisual super of LAVA and a tormer president 
|AVA officers, directors and committee heads t t WV} 


Retiring president W 


ynta Fe 


A A 


v 


Ww 


nt 


ele 





who has been serving as Vice Chai 


ian 
lor 


( amp 


of 


Kilmer 


Hungar ian 


President's 


Refuge 


New 


e Relief 


Jersey 


Committee 


al 
Mi 








of the Public Re- 
lations Projects and Services office 
at the Ford Motor ¢ ompany, 


Four new members were accepted 


Jeebe is director 


luring the sessions. They are Louis 
Cope. Addressograph-Multigraph 
Dunn 


produc lion and 


Corporation; Robert P. and 


K I 
tUsse . 


distribution executives at Ford 


Hay nes 









A principal speaker 


neering wa 


\ 3 


f « f 
ead ot Sct t f 


Ser 


Allis-Chalmers Manu- 


npany 


Henr \ 


facturing 


Discuss Wide-Screen Experiments 


Among the re ports presented and 
disc ussed were experiments it} wide 
screen L6mm films: a demonstration 


of the 


jection slide tes hnique and mate 


new Polaroid 2-minut pro 


rials; closed-circuit television and 
wide-screen projection of filmstrips 
Films shown during the program in 
cluded du Pont’s First a Physician 
Aleoa's Color 

{luminum Finishes 
this Cater 


pillar’s Pipeline Documentary and 


a film on radiology: 
and Texture in 
(reviewed in Issue} ; 
the integrated safety education pro 
vyram of L. S. Steel. based on the 


Vol I nough. 


Reg ional directors 


recent film Anowing’s 
were also 
astern 
Alden H. Liv 
Marshall 
Barnes, Bemis Bag, is northern re 


Robert MeCaslin 


fractor Co.. is 


named for the coming yeat 
regional director is 
ingston, du Pont ¢ ompany ; 
gional director. 
central 
Riley W. 
Humble Oil & Refining Com- 
Edward L. 


Railroad 


Caterpillar 


regional director and 


Marsh 
pany, 


Carroll, Southern 


southern director 
Pacific 
is western director 
Pendas to Arrange Fall Program 
Don Pendas, Pfizer 
named chairman of 
the 


Laboratories, 
the 


was pro 


committee for 
tion's fall 
City. He will be assisted by past 
president Fred Beach. 


Rand. Marshall | 


vram organiza- 


New \ ork 


meeting in 


Remington 


Hosp. General 
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Mills. was named chairman of the 
1958 annual meeting. He will be 
assisted by W. M fastable of Swift 


& Company, also a past-president. 


Annual Meeting in Twin Cities 
The next annual meeting of 
IAVA has been scheduled for the 
Minneapolis-St. Paul area, to be 
held in April, 1958. M. F. Hosp is 
program chairman for the host city 

The demonstration of the Pola 
roid transparent slide system was 
made by K. P. Tashioglou, Indus 
trial sales promotion manager of 
Slides taken during 


a tour of the Ford Photographi 


the « ompany. 


fac ilities were processed, bound and 
projected within five minutes. The 
new material is said to have an 
ASA rating of 1.000 and a Tung 
sten rating of 700. Cost of equip 
ment was quoted at $109.75 for a 
0-watt projector; $100.00 for a 
copy stand and $90.00 for the Pola 
roid camera 

N. Salmons of the Eastman Ko 
dak Company gave a talk on “Plan 
ning and Producing Visual Aids.’ 
fours of Ford and General Motors 
facilities included a visit to the 
giant GM Technical Center Wide 
spread use of closed-circuit TY 
equipment at the Center was dem 
onstrated, including its use on test 
cars and in the laboratories. 

Steel's Safety Education Drive 

rhe presentation of U.S. Steel's 
comprehensive safety education pro 
gram. utilizing the film Anowing’s 
Vot I nough, ini lude a review of its 
inaugural on the U.S. Steel Hour 


1 


and via closed-circuit showings lad 


Newly-elected officers 


) A 
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lnspiration in Visual Uesiqa 
Alcoa's Fine Film on Color and Texture in Finishes Pays 
Silent Tribute to Audiences of Architects and Designers 


Sponsor: Aluminum Company of 


America 


Title: Color and Texture in Alum 
num Finishes 19 min. color 
produced by On Film, Inc Dis 
tributed by Association Films 


* An airplane propelier \ plain 
stark, functional, beautiful propelle 
fills the screen, Offstage voices: * Yes 
it’s fine, but can’t you sort of dress 
Another voice My 
wife says, “Can't you make it in 
pink ? 

Thus Aleoa establishes rapport 


it upa hit? 


with the special audience for this 
film lo industrial designers and 
architects, dedicated to objects and 
materials in which form follows 
function, the gewraws and gimeracks 
wished on their designs by clients 
ire an ever-occurring headache and 


1 rueful trade joke 


Visuals Carry the Message 
Alcoa wants to cxcite these men 
ibout the new and exciting possibil 
ities of aluminum To do it, an ex 


citing film \ filn 


visual alone must carry the nessape 


n which the 


Avant garde, perhaps, but this is 
no arty vehicle just for its own sake 
it is meant to bring the startling 
forms, colors and textures of alumi 
num to a specific audience in a man 
ner best understood by them 
that this is 


i rifle shot film for a specihe limited 


But with this premise 
sudience the result Is something 
which will gladden the orbs of all 
kinds of people all over the country 
Aleoa has found that general audi 
ences like it as well as industrial 


To Be Shown at Macy's 
For example, the film will soon be 
shown at Macy's department store 
in New York to audiences of house 
wives every hour on the hour for 
three weeks And surprisingly 
enough, the version to be shown is 

unmodified from the original 
Alcoa's venture in this unusual 
film was a unique experience to 
every one in the company involved 
ind to the producer, On Film, Ine 
Although it wa 
Aleoa committee and the company 
kxhibit and Motion Picture Man 
ager Ralph | Hay 


upervised by ‘ait 


im prac tice the 


producer “ as viven almost tree 
rein ind encouraged to go as far 
ut in the realms of movie never 


never land as he dared He went a 
hon way, and to Aleoa’s delight 
pulled it off successfully 

In a fhilm which is definitely 
hard sell visually (there 4 
hardly a minute in which some form 
f aluminum is not on the sereen) 
Aleoa persuaded itself to underplay 
the narration to such an extent that 
the only adjective applied to it 
product — once i obliging And 
hot i inigele other non-objective 
word is spoken throughout the film 

No Need for the Plant Tour 

It makes sense lake a highly in 
telligent soph ticated audience like 
industrial designer and vou don't 
lightly 


esthetically right Show them. and 


let them decide Phen, Aleoa know 


yo about telling them what i 


these men understand peciheation 
know how many allons of water it 
takes to make a pound of aluminum 
realize how many hundred ol 
white-coated lab men work ino re 
earch the usual item ween if 
many industrial films md it 
should know, for the company pul 
ut catalog speciheation sheets and 
reneral information printed matter 
ilmost by the ton Al ou chen idle 

lets not double upon ill this mate 
rial In printed form it coe the 
job it should, let the film do the poly 


if should, and that job is in piration 
An Example Among Sponsors 
Phe new film i 

dition to Aleoa 


i fascinating ad 
experience iti the 
Probabl al 


ill SpPolisors \looa has i hieved i 


motion picture field 
most outstanding record in) usin 
films economically The Company 
Viewers-per-print cents per-viewe! 
etc, figures are widely used through 
uit the whole audio-visual medium 
is an ¢ xample of an emimently effi 
cient and practs il approach to the 
use of filme But Aleoa know 
equally well that above the mass au 
lience is the parti ularl tnportant 


jualit suidience which ts receptive 
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Guarding Precious Cargoes, Increasing Efficiency — 


' * + - gt . 7 
Electronics Guide This Railroad 
A Documentary on the Southern Pacific Lines’ Operations 
Depicts Science and Teamwork in “Railroading With Radar” 


Sponsor: Southern Pacific Lines in 
Texas and Louisiana 
Title: Kailroading With Radar. \7 


min., color, produced by Jamis 


son kiln Company 


* This new film tells the story of 
Southern Pacifie’s new Englewood 
(ravity Yard, one of the most 
modern installations of its kind 
it the United States It explains 
in detail the handling of freight 
cars through this $7,000,000 facili 
ly and how these operations con 
tribute to the railroad’s efficien 
in serving the public 

While Railroading With Radar j 
a technical film, it has a touch of 


the dramatic to make it interesting 


lo various types of audiences The 
filin ives cmphasi« to the team 
work of men and the cence ofl 
electronics in promoting the eff 


erency of rail transportation services 
One of the highlights is the seen 
taken during a dense fog and show 
ing how the yard operates efheient! 


under adverse weather condition 


Radar Directs Their Paths 
Viewers see a freight train enter 
ing knglewood Yard and from that 
point can follow the freight) car 
as they move to the man-made crest 


and from there with the aid of 


Below: qu 


rg + treign?t } 















































































































































steam up to direct tre ight 


* throughout the United 


» useful as an edu 


cational medium for showing be- 
fore transportation classes in col- 


leges and military installations. 


Six Months in Production 


Railroading With Radar was shot 
on commercial Kodachrome and re- 
quired six months to make. The 
film was photographed and directed 





by Fred Ryberg, production man- 
ager for Southern Pacific Lines, 
Houston. Prints can be obtained 
on a free-loan basis through 
Southern Pacifice’s Public Relations 
Department, Room 604, Southern 
Pacific Building, 913 Franklin 
Avenue, Houston, Texas. bad 


Uf Weather and the Farmer 


Audiences of Millions to View Texaco's Latest Farm Film 


Sponsor: The Texas Company. 
Title: You and the Weather, 26 

min., color, produced by Audio 

Productions, Ine. 
* People always talk about the 
weather especially farmers and 
Fexaco has done something about 
it. The latest in a series of eleven 
films that the Texas Company has 
presented for its farm friends and 
ustomers is about weather, and it 
follows its predec essors in being just 
ibout the best and most authorita 
tive film treatise on the subject 
ivailable today 

Farmers in the millions will see 
the film this year, as they have such 
past subjects as bees, sheep, pigs 
cattle, dairy cows, chickens, apples, 
ete Phe farm market for petroleum 
is a big one, and probably noe one 
has done a better job of courting 
the farmer's good-will than the 


Texas Company. 


Shown at Family Gatherings 


Family parties are the medium 
through which the film reaches the 
farm audience. Come one come all 
to the friendly Texaco dealer's party 

lollipops and popeorn for the 
kids, a fun time for the farmer with 
his neighbors so no sharp sales 
pitches in these films. Sell the oil 
ind gas some other time. The an 
nual movie is to entertain, and to 
inform And when you go about 
informing an audience of experts 
as these people surely are, you'd 
better know your subject, 

How does it happen ? Switch to 
the office of Les Bennetts, at Audio 
Productions. Mr. Bennetts has been 


producer-director of the Texaco 





* In this eleventh year of the Texaco 
farm film program, the editors of 
Business SCREEN break a long-estab- 
lished precedent for this extremely 
modest sponsor and bestow on the 
Texas Company a citation for “a 
visual contribution to the enlighten 
ment and entertainment of the Amet 
ican farm family.” 


As awards go. this one should en 





A Long-Deserved Citation to Texaco’s Farm Program 


farm films for years. His bookcase 
looks like the library of a County 
Agent. Handsome pictures of cham- 
pion sows are displayed on his 
walls. Agriculture bulletins and 
farm magazines are piled up on his 
desk. \ hayseed in the hep ‘ ontines 
of the Film Center Building? No, 
Les Bennetts is not a practic ing far- 
mer, but as a student of the prob- 
lems of the modern farmer, you are 


assured, Les knows whereof. 


Each One Has to Excel 


Texaco farm films never come 
easy. Early every year, Bennetts, 
and Texaco’s canny Sales Promotion 
Manager, Jack Gregory, start beat- 
ing their heads in agony. Ten 
smash hits in a row--and the new 
one has to top it. (And, by every 
criteria, they were smash hits. Tex 
aco has never entered film contests 
seeking the pretty wall paper of 
awards to line its offices. Agricul- 
tural people in 48 states, unsolic- 
itedly, and mostly unpublicized., 
have overwhelmingly subscribed to 
their merit.) And out of the agony 

and some of the most solid re- 
search in the film industry today—a 
new idea always does arrive in time, 
and Audio crews pull on their jeans 
just about this time of year and 


head out to just about anywhere. 


This Film Lives and Moves 

You and the Weather shows a few 
places they have been To the hot 
test places and the coldest, the 
rainiest and the dryest. An unsea- 
soned porridge of stratocumulus and 
tropospheres 7 Not a bit. The film 
lives and moves. Good animation se- 


quences contribute importantly, 


title the sponsor to a solid platinum 
plaque, but the greatest tribute is 
that bestowed every day of the many 
years in which millions of farm fam- 
ilies have enjoyed such meritorious 
pictures as County igency, Bees for 
Hire. Buckshot Goes to the Fair and 
eight others, Sharing this honor is 
the producer of all Texaco farm 


films, Audio Productions, Inc. 
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Dale Carnegie’s Story 
—a Biography on Film 


Sponsor: Dale Carnegie & Asso 


ciates. Ine 


litle: The Dale ( arnezte Slory. Ki) 


min.. color, 


produced by Ded 


Eshbaugh Studios, Ine. 


* This film is essentially a biog- 
raphy of the life of the late Dale 
Carnegie It explores the events 
and emotions of young Dale Car 
negie s life that led him to develop 
Course and to 
write such books as How to Win 
Friends and Influence People 


the Dale Carnegie 


which has sold over four million 
copies 

\n interesting aspect of the pro 
duction is that there are just five 
professional actors in the film. The 
rest of the cast consists of students 
and graduates of the Dale Carnegie 
Course who reenact their own case 
histories. showing how the course 
has helped them. These same stu 
dents participate in an actual class 
to demonstrate the fundamentals on 
which the course is built. 

Westbrook VanVoorhis narrates 
Doro- 
thy Carnegie, wife of the late Dale 


the film and interviews Mrs. 


Carnegie who, after many years of 
close association with her husband 
in his werk, now heads the organi 
zation 


Lowell 


commentator and traveler, also ap 


Thomas, noted author, 
pears in the film and tells about 
his long friendship with Dale Car 
hnepie, He expresses admiration 
for the contribution Dale Carnegie 
has made in helping men = and 
women all over the world to de 
velop their latent abilities. 

In his 


authenticity in this film, producer 


endeavor to adhere to 


director Ted Eshbaugh interviewed 
hundreds of actors before he found 
one who could best portray Mr. 
Carnegie not only by acting ability, 
but in physic al likeness as well. \ 
great deal of research and detail 
also went into the sets for the film 
in an effort to duplic ate as closely 
is possible, the period and environ 


ment of Mr. ( arnegie s life. ik 
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Screen Tribute to New Jersey 


This Vivid Panorama of a State's Heritage and Resources 
Achieves Wide and Favorable Response for Its Contribution 


Sponsor: New Jersey Bell Telephone 
Company. 

Title: This Is New Jersey, 27 min 
color, produced by Owen Murphy 
Productions, In 

* There was no urgent “problem 

behind the production of this pub 

lic relations film now 
sented by New 


phone ( OMpany 


being pre 
Jersey Bell Tele 
It dey eloped 
purely from a genuine desire of the 
company to provide a token of es 
teem from the 30,000 men and 
women who are New Jersey Bell to 
New Jersey and its people 
Previewed recently ith Ne wark by 
two hundred leaders of business, ag 
riculture, education and public Life 
the film was hailed by Jersey's Gov 
ernor Robert B, Meyner as a “fine 
tribute to cooperation between in 


dustry and the people of the State 


Film a Supplement to Talks 


Felling people about the advan 
tages ol the state is not a new activ 
ity of New Jersey Bell For some 
years the company has provided 
lecturers for schools and public 
zroups on the subye ct of Anow Your 
State In fact, the demand for le 
turers grew to be so great it inspired 
plans for the film to supplement the 
speakers 

This Is New Jersey is far from a 
glorified newsreel or travelogue 
composed of odd and assorted shot 
of life and work in the state, its cen 
tral theme is that freedom is the 
most rewarding of all ways of life 
and that this is New Jersey's herit 


age. History is never more than a 


Below: checking a sequence 


extreme ria 


e 1957 


bus ride from a New Jersey class 
room, and the film shows many of 
the landmarks of our history to be 
n the state: Washington's 


Morristown, the 


found 


Headquarters in 
site of his crossing of the Delaware 
ind the Battlefield of Trenton 


First in Farming Per Acre 
Modern New Jersey, though small 


in size it is the fourth smallest 


state is big in almost every other 





Above: Governor Meyner ( 
¢ ’ ry t at recent I wa 

( ( W A Huei 

; i " ‘ re | 


spect lt is eighth in) population 


ind seventh ino industrial produ 
lion Though often thought of 
principally as an industrial state 
New Jersey's land, as the film shows 
is 86%, in farms and forests, and 
the state ranks first in the nation in 
farming production and income pet 
were Over 100 different location 


telling the New 


covering history, scenic 


were filmed iti 
Jersey story 


beauty industry and 


recreation 


Nev erse WV 








Murphy 


seven eameramnen whe 


Owen Productions used 
photo 
rraphed the state from land, sea and 


ur over an eight-week period 


Excellent Press Coverage 
hollowing the 
Ne wark Ni “ 


relation 


films premiere in 
Jer yy Bell 
people hoped lor 


purl odie 
i pleas 
mt reaction throughout the state 
What thes yolt almost overwhelmed 
them The Newark Sunday News 
the biggest paper in the tate dle 
voted the four-color cover and cen 
ler spread ol ils magazine 


the filin 


editorials apy red in 5O other New 


Prominent and favorable 


Jersey newspapers 

Where it had been hoped that the 
pleasant reaction” might) produce 
enough interest in the film to keep 
it reasonably busy for the next year 
within five day O00 requests for 
hookings had come in enough lw 
cause the company filin distribu 
lion department to feel its back was 
ivainst the wall and to place an ur 
rent request for more prints to meet 


the demand 


Serving in State Promotion 
While the Coripan 
the film as 


did not plan 
a promotion device for 
the state's economy it has been 
quickly put to work by various in 


lustrial concert communities, util 


itne ind agricultural marketing a 
ociations to tell the ady intages of 
New Jersey and il products 


It can be id that the initial re 


ponse from just having made thi 
completely non-commercial film 

hefore it had even been seen by 
more than a handful of previewers 
had produced enough favorable re 
lion to be labeled a great public 
relation ind political plum for the 
L ndoubtedly thi 


marked, ithe reased int Years 


Oiipan will hve 


lo core 
of New Jerseys people “err 
the film and learn to 


i 
is millions 


know pricere 


ibout their state Int 


lersey i* 


Various Bell 


Distribution note: Veu 
being distributed b 
System film libraries throughout the 


state for which it was made 











Los Angeles’ Tithe Company 
bels Hesulis With a PR Film en ie. 


subdividing and industrial develop 


ment gave fresh impetus to the big 


and immediate problem of public 
education 

The individual buying a piece ol 
property in Southern California, in 
age, has 


to be sure he really owns it. that hi- 


Audience Response Confirms Sponsor's Faith in Medium title ts not subject to some casual 


rev PUBLIC RELATIONS 
filer is the Ameri 


j inticularly on the na 


‘lranger to 
ean botaminne = 


Hional scene where everal hundred 


hialf-brour filme are added to the cur 
rent lists each yeas Larne frequent 
however is the 


fligehit 


lon al ‘ UE LL 


proreor hip ol top 
prolessional production b 
and even more of a 
rarity iD a local organization of 
erating in a relativel limited ges 
rraphical area 

Phus, the decision Iwo eur ‘ 
hy executives of Los Angel | ithe 
Insurance md ‘Trust Company t 
ponsor a tworeel sound and color 


pieture for use in their then limited 


southern California operating terri 


tory was made after lon md care 
ful deliberation I he wisdom «of 
V.1.'s commitment has long sine 


been validated b i solid pattern ol 
fortified try the 


‘ x pari a peer 


resultlul use and 
companys present! 


tions throughout California 


Confident of Its PR Value 
Carroll West Vice pee ident ma 


manaver of T.Los Division of Publi 
Relation 


freon the 


harbored tite tril Viti 


otilset He Anew that a file 


could be i valuable PR vehicle 
Based on his firm convietion anal 
backed by research findings, a bud 
et was established for a lopequalit 
production len POOS the Compan 


ioned Rocket 
Helly wood la produce 


Picture al 
i filin tellin 
its slaory ancl sothe baot at 


Southern Caltloroia phenome i 
vrowth 


That story properly heroines tne the 


igeles’ Wi 


This is Le 


staked-out claim of the past century, 


histor ol the pepion is one of the a Spanish king . frant or even a 


slic most romantic more recent divorce settlement 


I hoprent 


periods ofl 


through the Spanish any one of these might lay a prior 


hana rant ind earl rancho days claim to his property \ maypority 


tive rival of the covered w ons 


mad the oil boome 1 ithe 


of these new homeowners, felt Tith 


the Wer Insurance officials. were ill-informed 






1) 


an LAP 


ewe 


Plant tour showings M 


Insurance and Trust was founded in ihout tithe insurance and their vital 


1UO3. came in “on the ground floor 


prope rty rivhts. 


of iioera alo speak Thus the cles ision to create ame 


Need for Protection Evident tion picture, to depict the back 
ground of a romantic and volumin 

Lhe wiltly changing ownership 
(tls job of record-keeping of his 

of Southern California land its 
tory and of businesslike organiza 

ounting values and often question 
tion and the story of regional 

ible tithes created the need for the 


vrowth in values and built “ 
in short. the story of Td 


12.000 feet of film 


Tn ervices lithe lnsur 


mece and Trust officials were proper From ovet 


ly concerned with that problem. In shot for production purposes, the 
the New California of the 1950's, a finished picture was cut to the BOO 
wellin tide of home owne rship feet of color, music and voice which 


"Westlake Park” in 1957: 





was appropriately tithed This /s My 
Land. Its first viewers were not T.1 
executives but company employees. 
a typical example of the company’s 
enlightened attitude toward em- 
ployee relations. It was received 
with enthusiasm within the compa- 
ny and among its friends and there 
the story of the picture really be- 
gins. 


Set Pattern for Showings 
good films 


are not made on the studio floor but 


Proving the adage that 


among their audiences where re- 
sults count, T.1. set a straight course 
for the field with the new 


I ollow ing 


picture, 
a simple announcement 
to realtors and escrow people in the 
area, the company offered the film 
and a speaker for advance bookings. 


No further publicity has ever been 


used, 
Results, say Tl people have 
been “amazing Originally, the 


plan called for one year’s presenta- 
tion to the real estate people. But 
two years have now elapsed since 
the first presentation and requests 
for showings are still streaming in 
from real estate yroups in Southern 
California and from realty boards 
and tithe insurance companies all 
over the | he 

Two-Year Backlog of Requests 

Pl. now estimates that another 


two years will be needed to cover 
all the demands for showings as a 
result of word-of-mouth advertising 
among real estate groups. The PR 
Division schedules all showings. pro 
vides the film, projection equipment 
and screen, seven rieti from the 
Home Office in Los Angeles and one 
man from each of the twelve branch 
offices have been trained by Rocket 
Pictures and T.l. for thes 


tations. 


presen 
Including a short talk to 
introduce the film and a question 
followin the 


and answer period 


showing. the whole program runs 


Audiences itt held 


under an hour 


down to an average of 
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A quiet country lane between orchard rows 


Ww 


pe ople to kee p the 


personal touch 


which T.l. considers an important 
asset Showings are often made 
simultaneously in several areas and 


one represe ntative has made as many 


as three presentations in a. single 
day 
Here Are Some Results 

In a short two years there have 
been over 600 showings of This /s 
Wy Land in Los Angeles County 
alone (with more than 50,000 
people attending): every one of 
these was a “rifle-shot” presentation 


All 44 


have seen the 


to interested viewers realty 


hoards in the County 
preture 


An ericat 
and before 


it has been presented at the 
Title 


several state tithe conven 


\ssociation meeting 


tious. Classes in real estate and law 


it universities and colle ves through 


out the state have seen it. so have 


countless club and adult ‘roups st h 
as Kiwanis and Rotary 


lhere have been another 170 
showings of the film to 6.500) pet 
ons at the various T.L. branch of 
fices. In addition My Land has be 
come a highlight of the company 
hie dq jarter = plant tour More 


thar 
Hone 


have Vie 


bow) people who visited the 
the 
filrn 


Ctthee in past Iwo 


Attendance in 


years 


wed the 


1956 was up 6 r¢ 
with the film being 


Veal 

one of the main 

Visitor mecrease 
\s a plus 


This 
tion tool 


plovees 


up 


appre al of 


ind 


small 
a public 
can 


living re 


ls My Land 


showing 
As ( 
‘Nothing 


arre 
else 


io motion 


no matter how 


the compan 
relations 
he told this w 


ults md 


' 
‘ ndure 


as an 


over the 


\ ilue | | 


Al West 


has the audiences 
preture in ¢ 
large ol 

ys. if they 

story to tell 

i\ lor grati 
for result that 


pore Vics 


stilt 


Top U.S. Sales Leaders Active in Film Medium 


® 25 of 


the nations 
ranked by 


among leading 


top 30 
companies, their 
1956 sales. are 
the filn 
of tw) for 
relations. A re 


SCREEN 


users of medium (tex 


clusive training and 


public ent Bust 


NESS survey discloses 


this fact. shows first five (Gen 
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Film heynotes a Fund Urive 


Services of Member Agencies Dramatized by New York Fund 


Sponsor: ‘Thy 
bund 
litle: 
Been 
Pransfilm lneory orated 
* bor se 


New York 


(,reater New York 


What Ain of Day Has 1 
ls min. bow produces 
veral 


years 


| und hy {- 


(,reate 


used a motion 


picture as a keynote for its annual 
drive for funds to upport its 22 
member hospitals, health and wel 
flare avencn bach year, the filmy 
have received wider use than be 
fore ind reportedly reater and 
reater success 

What Kind of Day Has It Been 
takes its tithe from words ofte 
poken by one of New York's fa 
orite television newsecasters, Joh 


kK. M 


filin 


VeCatlery 
and relates typical case 
ies of the Fund's work 
New York's metropolitan area 


Vignettes Show Daily Events 
\ series ¢ 


but i 


who narrates the 
histo 


throughout 


if short vignettes drama 


live 


lew of thousands of 


personal events which oceur in New 


York City daily Often poignant 
ometimes pathetic, these events are 
tied to a common denominator, The 
Greater New York bund Whose 
member agencies assist millions of 
people each year 

Ihere is the case of Mrs. Am 
Cooper sole support of two young 
children, who cannot bear the bur 
den left by her truant husband \ 
nervous breakdown, foster parent 
lor her children and years of mental 
treatment are the incidents which 
follow Never ilone itt her pre 
longed crisis, Mrs. Cooper finall 
recovers and is returned to her 


eager offspring 


lo encourage support from com 
muters as well as native New York 
ers. the filo dramatize in almost 


fatal heart attack 
White i net 


the cit I} i 


suffered by Arthur 
resident who work it 
matter of tmnute 


hie | on his Wil oa peeding itt 


bulance to a kund-aided ho pital 
where emergency treatment is given 
\nother hile representing core 
dail ’ ived 

There is the cold) statistic that 
one out of every 400 New Yorker 


i cohild eparated from its natural 
heconrn nore 


the 


Phevtrne It 


rreanin 


ind wovier it cene of the 


lay-old bab irl, abandoned and 
helple who finds the love of ne 

parent through ar idoptios 
wen Other children, vietims of 
family upset, find lowe ind securil 
in temporary foster homes and shel 


ided by Fund 
s of the aged is a prob 


let pro iwencies 


Loneline 
lem ol evegr-il 


creasing pl portion 


\Irs Woorce berett of her deceased 
husband and without children, felt 
that there was litthe in life lett) to 


her \ visitin nurse help 


Worden re hey 

init in preparation to ew 
fillrnent \ senior citive 
whood center 
Vii Worden wit 


un both health and 
ful 
club ou 
i reno tiby prow tele 
ipeatian hip 
titer 
bles retail ! eu weucan 


PRAbp OPPS cote 


Significant Role for David 
Professionals as 

ils alike 
key 


TL iti 


dl herb porns hoot 
the film 
performer lia 
1\ 
But, to 


ippear ou with 
role aout li 
the Ie 
ind theatrical 
-vear-old 
lessional 
hold 

Several year iv 
ible to peak bre 
hear At that time, be 
in What Makes A 


‘ irliet award-winnin 


the iter 
filin 
David Keve i 
pepe 


ititnate 
radi 
Hone pre 
anes insothy filey 
iwniheanes 

David was un 
iuse he could not 
tpeye ined 
(ily Great i 
bund motion 
in which he wa 
Wi to talk by thee 
t bund iret li 
clearly demonstrate in 


filin he ¢ if jr" ih 
linve | 


prreture een learn 


throu uidance ol 
vlay. as David 
thy new 
ind proves it b 
Virw MeCatlers 


te wing 


425 Agencies Serve the City 


lhe kind of day i has been, cor 
cludes Virw MeCatler is nolan un 
usual one lt heen a day when 
b> avencnv helped b Phe Greater 
New York Fund, acted on behalf 
of the millions who five or work i 
New York 

What Kind of Day Has It Been 
i ivatlabele free loan to eom 
ritual roup ind televiston on the 
New York area through The Great 
er New York Fund, IL Weet dod 
street, NVA led 
3elow 
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trating stop-motion puppetry, multi 
plane animation for shadow effects. 
paper sculpture with camera or belt 
moving continuously to obtain ani 
mation. thereby eliminating frame 
by frame photography, also sim 
ulated paper sculpture done with 
regular animation techniques but re 
taining the s« ulpture style 

\ technique for getting more 


mileage from supered animation 


¢ 


te ge ‘ . : ' . ge [ i A 
Film Techniques for TV Spots 
500 Agency and Sponsor Execs Attend Workshop Screening 
of Television Commercials Filmed by New York Producers 


A ht LJ Hat Sk of over SOO tel hare Production * was moder tlor tor 


evision wiverts ing executive thie ection an intimation which 
from leadin ipeerrie be md protisal provi ted up the new lessons learned 
ittended a pecial workshop and from the use of abstract animation ple ’ nN aorawir Ke 
creening session of the kilm Pr md sound using techniques 


ducer \ ooation of New York 
the Avon Theatre in Manhattan la 





month 
Lhe program was cooperativel Left: ‘ 
prepared md none of the film w 
hown were identified with an pro . ‘ 
ducer \ccordin to Harold | . 
W ondsel bPA pre iddenst, the ! 
was introduced a representative re 
the ty ym of work at which New York 
filin produces have ne pees 
Three Categories on Program 
Lhiree principal « ilewort ol tit 
technique were creened and ah 
wesed—-moderator for the present ployed by New York producers over live sports scenes by reversing 
en on photons hic technique co their work with industrial filmes the negative and using the material 
Ft be Peter ’ ies al vere Ube ire often called upon to independently was shown. The sam 
il i alae TT eG late , particularly ibstruse pole reels also included a means of 
re progran EEE Rea info easil understandable idaptin in elaborate production 
i, with minimal animation, high-style 


Ihrevuette hhote hy copotle | 
, . an ore design and use of the camera to fit 


movable cyclorama rig. movi int Rich and Unexplored Areas 

backgrounds, limbo lighting, special The nen-represantationsl acpect | SH Saree 

elects for photographing jewel: design is an exciting challenge Sound and Color Potentials 

in anamorphic or wide-angle ler rich and unexplored terri \ sound and color section was 

distortion technique md piectori ’ firmed Mrs. Culhane moderated by Robert L. Lawrence 

treatment of high fashion model She also pres nted other footage head of his own firm. who declared 
Maxine Culhane of Shamus Cul ntributed by FPA members illus 
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that “when music and sound are 
created and blended properly with 
live action or animation. they can 
make an average commer;»ne ial sing 
mut!” In showing several spots con- 
tributed by FPA members. Lawrence 
went on to state that “music must be 
conceived in context with the action 


the mood, the pulse of the commer 


cial, and composers must be super 





vised by those most closely con 
erned with produc tion Lawrence 
ilso made a plea for “an opportu 
nity to work with you toward ob 


taining more diversified sound 


tracks.” 


Show Petric Color Test Films 
In the field of ty color special 


test footage utilizing the Petric color 
process utilizing ultra violet radia 
tion giving brilliant color reprodue- 
tion that has a positive effect on 
black and white as well was shown 
followed by four commercials 
blending color must eflects and 
production values to provide the ul 
timate in effective commercial pho 
tography 
One of the highlights of the work 
shop was a paper delivered by 
James Townsend. technical director 
f Dynamic Films, on the status of 
Videotape recording and its impli 
cations for the filmed television 


ommercial Id 





Abstract animation and dynamic sound effects w: 
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This vice-president is making 


a sound movie while he sits at his desk 


He’s working on a new public relations film. 
He’s adding his personal message to the movie 
right in his own office! 


How? By using the new Kodascope Pag- 
eant Projector, Magnetic-Optical. This new 
communications tool is, for all practical pur- 
poses, two machines in one. It’s a superb 
silent and sound motion picture projector for 
every type of 16mm film. And it’s a precision 
magnetic recorder. 

With this machine you start with any kind 
of 16mm film, sound or silent, and, after proc- 
essing, have magnetic striping added for about 
2'"%Y¢ per foot. 


Do it yourself Then, you run the film 
through the projector and record your own 
sound. Mix voice with music, add from other 
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sound sources, record on the spot, blend auto- 
matically. Erase, alter, re-use the magnetic 
stripe at will. Change your message to fit dif- 
ferent groups, as often as you wish. 


Brilliant projection 
fine portable projector for showing every kind 
of 16mm film 


And, then use this 


You'll be delighted with its 


NAME 
ORGANIZATION 
STREET 


city 


EASTMAN KODAK COMPANY 
Dept. 8-V, Rochester 4, N. Y. 


Please send me complete information on the new Kodascope PAGEANT 
16mm Sound Projectors, and tell me who can give me a demonstratior 
| understand | am under no obligation 


STATE 


simplicity of operation, brilliant pictures, fine 


tone and freedom-from-maintenance worries 


Interested? Let a nearby Kodak Audio 
Visual Dealer show you in person. Or send the 
coupon for a free copy of V3-44, It gives com 
plete details on the Kodascope Pageant Pro 
jector, Magnetic-Optical. No obligation 
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Do Employees Need to hnow? 


"“Emphatically"’ Says New York Telephone Company in This 
Film Created to Help Supervisors Improve Communication 


(): ALL BUSINI j pubbve 
catilitye ire probably the re 
| 


' 
Hependen 


7 prulolie Opinion 


bor thi reason, the ime tleer the 
tthepel 


ensitive to the need for cor 


tinuous, high-caliber public rela 
tions eflort In addition to exten 
ive use of other media. utilitic 
have sponsored a good many film 
designed pectheally lo =o present 


their story to the public in a favor 
able light 
But there is also 


mnecreasing ree 
opnition that clarity begin if 
beevnnne that the real front-line 
of public 


relation i the attitucl 


i 
al tive Company own employer 


The New York Pelephone { OM PanyY 

with a well-earned reputation 
lor an advanced approach to per 
onnel relations recognized that 
the way its own people felt’ about 


its policies and practices would in 
evitably rub off om the 


the Cours ol 


public in 
thousand ol daily 
job ana ofl 


Indifference and Misinformation 

They were also aware that ther 
were large areas of employee in 
difference and misinformation 
They felt that much of thi 


he traced to the fact that first-line 


supervision the key point of 
contact between management and 
employees was not tunetionimn 
as oan ellective communication 
channel 

hel they determined to attack 


their public relations problems fror 
the inside by embarking on a pro 
gram to improve the flow of i 
formation about the company bot! 


up and down the line through bring 


i higher level the periorn 


ee { ther upervisors a com 
unteator And because they felt 
hat a major part ol the problem 


ittitudes 
or lack of them) on this area of 


HUpervisary 


linet ork they decided that the 
mittal phase of the pragram should 

ter around a strongly motiva 
tional film 

Call on Experienced Producer 

lo «ke velop the 


uch a film should be 


ideas on which 
based ind 
lo | roduce it the New York Lele 


prtnevnve called on i firm 


Company 
background and “x 


Henry 


Strau md Co Communteators 
{ Idea 


lhe Strauss organization unde 


with extensive 


perience in this field 


took extensive research among the 


UperVisory froup Its findings 
pooled with those of the 
itself 


stipe rVisors 


Pelephon 
Company showed a need to 


mcrease appreciation 


of their own importance as links in 
Below 14 ) ? 
rT ng 
? x “A ) “ 
? ead ’ ‘ 





the communications chain 


didn't 


Some 
understand — the favorable 
effect that improving their commun 
ations ability would have on their 
own job performance and job 
problems. Others weren't aware of 
the strength of the « mployees “need 


to know 
that in 


and still others feared 
sharing information with 
would 
tT inally 


needed to polish their 
knowledge ot the how 


the per ple under them they 
lose status for themselves 

many simp 
working 


to's of good communications 
Aimed to Help Supervisors 
black and white 


bn ing liné d to 


The 25-minute 
film which is now 
help supervisors advance themselves 
in all these areas is called More 
Than Telling 


signed lo 


create strong audience 
identification and involvement 
introduces Vatt 


Visor 


Jordan. a super 


whose background and pres 
ent situation are immediately ree 
ognizable as common property 


Matt remarks that the 


( OMmpany 


Pelephone 
is actually the sum total 
of the feelings of its employees 

and through dramatic vignettes we 


see how these feelings are contin 


uously communicated to the 
outside Matt 


conviction 


public 
confides his own 
that employee attitudes 
tem largely 
sell and the 
or withhold and shows us, in 
a series of flashbacks, how he de 
veloped from the kind of supervisor 


from people like him 


information they give 


whose chief concern was the details 
of his job to a man with a realiza 
tion of the broad human-relations 
responsibilities of leadership 
Matt's story is not his alone. In 


fact. much of More Than Telling’s 


Progress 
Report (57 


Right: New nmentat 


A CONSTANT and important com 
v4 pany need is to rekindle enthu 
Stasin among salesmen and other 
employees in their company and its 
products The A. O. Smith Cor 
Milwaukee does just 


sharply produced new 


poration of 
that in a 
color film This 1s Your Tomorrow. 

The target audience for the film 
was the company’s 200° salesmen 


The approa h deals in terms of the 


effectiveness springs from its realis- 
tic presentation of Telephone people 
and their daily problems. The way 


look to the 


as a source of information 


employees supervisor 

. what 
happens to their morale and effec- 
tiveness when their “need to know” 
is not met the added satisfac 
tion and security that come to both 
supervisor and employee ilike when 


the two-way communications con- 


tact is close and continuous and 
some of the actual supervisory te h- 
niques needed to make it so all 


these messages are translated for 
human 
Much of this impact comes 
from highly skillful casting 


tic dialogue, and the kind of dire 


the audience in absorbing 
terms. 


tion that makes the working climate 
of the company and the job “come 


alive.” 


Long, Active Life Predicted 

Vore Than Tellin is basic 
enough in its concepts to have an 
active life of many years both in 
developing present supervision and 
indoctrinating new. It is slated to 
be followed by another Strauss film 
exploring new areas of the subject. 
Because, as Matt Jordan remarks 
book, 
but it's not enough just to memorize 
it. It took a good hunk 


lo get me where 


‘You can read it all in the 


of learning 
1 am today in my 
ability to get to people 

Vore Than Tellin 


good hunk ol learning 


ntains a 
but more 
than that, its emotional appeal pro- 
vides the spark of incentive needed 
to start thinking in 
terms of the importance of thei 


growth as communicators to the 


super Vision 


company, their people. and them- 


selves. Ld’ 





future, as interpreted by commenta- 
tor H. V. Kaltenborn. Out of A. O. 
Smith's past and present, the film 
trends which 


derives significant 


stimulate the imagination of the 
men on whom the company s future 
rests. The emphasis is in the lab- 
oratory, because it is here that the 
future of this company lies. Color 
is excellent and the message signifi- 


cant and well delivered Ld 
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2,335 telecasts 
in 28 months! 
IMERICAN CYANAMID CO. 448 telecasts 
FARM & HOME DIVISION in 8 months! 


GENERAL FOODS CORP 








, Ea te Od 
iu >A, a SSO 4 


57) we 
re U ™ 


a A division of Sterling Television “ 


'@folaal-)- lah sm ialer "9 


c FF Sterling. Movies % 
U.S A.., INC. 4 


she 
6 East 39th Street New York 16,N.Y. Murray Hill 3-6300 % 


THE WORLD'S LARGEST }f 
DISTRIBUTOR OF 4 
FREE FILM 
TO TELEVISION 


\ < 


649 telecasts 
in 30 months! 
SHIFT & COMPANY) 


212 telecasts in 1 month! 
VATIONAL ASSOCIATION FOR RETARDED CHILDREN 
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Depictorama to Provide a 
Complete Meeting Service 
* Depicto Films, Ine 


old firm that has 


. zy eat 
heen ore iting ind 
producing slicte filrris motion pe 


tures and others midio-visual ad 


lor many. le siding companies na 
established a new service De 
which will render an all 


inclusive service to 


pielorama 


manulacturer 


track ma professional mecociatiorn 


m connection with their meetin 
and conventions The new service 


will operate under the corporate 
of Depicto Meetings. Ine 
with offiees at 254 West 54th Street 
in New York 

While the 


long bn en 


parent compan ha 


creating and suppl ing 
of all kinds 


for meetings and conventions, the 


inti il aids and yer aphic a 


new company will undertake the 


complete execution of such gather 
ings. It will work with clients from 
the inception of the idea for a meet 
ing and carry through to its conelu 
sion, Tt will create a main theme to 
erystallize and dramatize the obje 
tives, and will create 


alsa schedule the complete pro riith 


and produce 
graphics required, It will 


engage the prote sional yy rlormet 


and entertainers who may be 
needed: assist in the preparation ol 
a eches and addresses and assist 


the speakers in their proper delivery 
and projection The new organiza 
tion will also arrange for all travel 
and housing required stall the meet 
nips with 


experienced convention 


personnel widio vi 


supply all the 
ual, projection, lighting and sound 
equipment required, and stage all 
dramatic and musical presentation 
which may be called for, as well 
is sight-seeing md entertainment 
which may be held inp connection 


with the mes tities 


A Single Supply Source 

Depictorama is designed to be 
useful to those firms who have hith 
erto been forced to rely on the sery 
cubicle supplier 
tudio mcd the like na 
had the task of coordinating thei 
deadlines 
suditorium booking 
of the service 


ill detail 


wees ofl everal 


creative 


motivate to the 
by hotel and 


enforced 


\ further advantage 
may be that by centering 
and activities in one firm econonme 
can be effected which will reduce 
the per head cost of such assemble 
lo head up the new cdivisio 
president John Hans has appointed 
Joseph Kilmartin director and vies 
president He was formerly viv 
president of Cellomatu In addi 
tion, a stall of expert im Variou 
such events Is now bei 


phrase ba of 


assembled such as script writer 


dramatists, musical director, ete, | 


nr 
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FILM SERVICES 


FUR BUSINESS 





Orders first automated visual sales packages: toward Boerner (center 
tof H f ns as Roger Wade, president, and 


ward 


For 


Film Libraries 


SUMMERTIME 


is 


RECONDITIONING 


Time... 


Summer is with us.. 


.and your prints 


are out of circulation for a while. So 


this is the ideal time to have them restored 


to good condition through Peerless servicing: 


¢ inspection and cleaning © scratches removed 


¢ defective splice: remade © perforations 


re paired e curl or brittleness corrected 


Then, thoroughly rejuvenated, your prints 
will be ready for hard use in the fall. 





Send us your prints now 


EERLESS 


165 WEST 46th STREET, NEW YORK 36, N.Y 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 
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Announce Selling Films, Inc., 
New Roger Wade Subsidiary 
* Roger Wade Productions. 
has established a new 


Selling Films, Ine.. 


Ine ee 
subsidiary, 
to provide au- 
dio-visual “automation” services for 
the outside salesman. 

Wade. president of the 
new concern. described the 


to be offered as the 


Roger 


services 
solution of a 


distribution dilemma in which in- 


creasing costs must be met by in- 
creased sales, yet efforts to increase 


sales often end in further 


increas- 
ing distribution costs The only 
way to meet these costs. Mr. Wade 


said, is by more efficient 


selling 
methods. One of the steps 


in the 
selling cycle where such treatment 


is most sorely 


needed = js it the 
‘point-of-outside purchase 


Outside Salesman "Forgotten" 
The outside salesman is the for- 
gotten man of automation 
ing to Mr. Wade. Automation tech- 
niques have been applied effectively 
to production lines and with some 


success at the 


act ord- 


retail selling level 
and for group selling. But. even 
with the marked advantages of to- 
day's intensive sales training, the 
outside salesman is still largely de- 
pendent upon the word of mouth, 
methods of his 


drummer ancestors when he 


horse-and-buggy 


is face 
to face with his prospect 
Automation for the outside sales- 
man does not aim al the elimina- 
tion of the man from the selling 
process. It means the application 


of automat 


tec hniques ol com- 


munication to his most time con- 
suming and burdensome task—— the 
sales presentation—-to free him for 


his most important function the 


closing of the sale. expe rimental 


use of specialized audio-visual 


methods at the actual point-ol-out 


side-selling have shown sales in 
creases of 25'c to 80%. plus a 


marked reduction in recruiting and 


training and salesman turnover 


New Devices to Expand Field 

Recently developed devices and 
new utilization techniques are about 
to trigger an accelerated expansion 
of this field, Mr. Wade prophesies. 
His new company will specialize in 
servicing the anticipated increase 
in the use of point-of-outside-selling 
films and allied audio-visual media 
for this purpose 

Robert L. Shoemaker will head 
up the new activity as executive 
vice president His extensive eX 
perience in sales and sales promo 
tion combines with a comprehen 
sive background in the audio-visual 


field over the years. Ld 
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Robert Lawrence Productions 
Forms a Creative Department 


@ Robert Lawrence Productions. 
Inc.. New York, has established a 
creative department to provide a 
counseling service for advertisers, 
film sponsors and their agencies in 
the planning of films in the pre 
produc tion stage 

The department, headed by Wil 
liam Bernal, creative supervisor and 
Stanley Mills Haggart, creative art 
director, will work to eliminate prob 
lems that arise during production 
probiems which can be anticipated 
by experienced film producers, who 
do not normally participate in pre 
production planning. The services 
of the department are offered with 
out additional charge to clients of 
Lawrence Productions yy 


* 


Terrytoons Puts $300,000 
in N.Y. Studio Modernization 


@ Terrytoons, a division of CBS 
Television Film Sales, Inc., is neat 
completion of a $300,000 moderni- 
zation plan for enlarging its New 
Rochelle N. Y. plant. 

The three-story building has un 
dergone complete alterations to al- 
low for an expanding creative staff. 
New sound and camera equipment 


has been added to technical facili 


ties to take care of its production 
includes T\ 


programs, 


activity, which now 


commercials, industrial 
and theatrical films, 

In the past month, such well 
known people in the animation field 
Tendlar 
Famous Studios: Eli Bauer, from 
Ray Patin Productions in Los 
Angeles: Tod Dockstader of UPA 
Burbank: Ray Favata of 
Productions: 


as David formerly ol 


Academy 
and Jules leiffer, re 
cently with Transfilm, have joined 


the Terrytoons ranks Ld 


Cadillac Sets Stage Show 
Deal with Lou Walters Firm 


@ G.M.’s Cadillae Motor Car Divi 
sion has engaged Lou Walters Enter 
prises to produce a stage presenta 
tion for Cadillac distributors and 
dealers in meetings to be held in 
late fall 

Well known as the provider of en 
tertainment to off-duty businessmen 
at New York’s Latin Quarter, Lou 
Walters has, for the past several 
years, been providing shows for 
sales meetings for such clients as 
Colgate-Palmolive, Coty, Association 
of National Advertisers and others. 

The fall production will be a full 
scale musical using the best Broad 


way talent. It will tour ten cities. 
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all fully automatic 








COMPLETE SERVICES TO PRODUCERS OF 16mm 
MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 


Slide Film Animation 





Slide Duplicating 
Vacuumating 


Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 











The World's Largest Line Of 


[ella Pause wack & Write and Col 


FILM PROCESSORS! 


Filmline Processors are in continuous operation throughout the world 
today, serving government agencies, TV stations, film labs, univer 
sities and industry. No other line offers so wide a variety of models, 
such dependability, speed, and quality of reproduction as Filmline 
Here are just a few of the fourteen standard models available for 


processing 16mm, 35mm and 70mm black and white or color film 


all sensibly priced 


hi 





Filmline’s new, low cost color 


film and spray processors! 








For Information on Custom Building and the 


Complete Line of Filmline Film Processors, Write: 


FILMLINE CORPORATION 


Dept. BMA-57 . MILFORD, CONNECTICUT 
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“Monganga” Prize Medical 
Documentary Offered to TV 
*® Monganga, the widel 
hour loons locumentar filry i} 
i medical nissionatr if Alrica 
now bemg olflered to TV atati 
lor local publi ervice progra 
ming hy Association biln Drv 
Presented hy Smith K linn 
brench Labor thors in cooperal 
with the American Medical A 


lic Von “anva wa filmed 


if I 
Belvian Congo It tells of the da 
welivilte of Dy John | Ko wi 
lor the jrant ix eur ha er 


is mission doctor at the Di cy 
of Christ Mission iv Loturnbe 


Originall presented last fall 


the Smith Kline & French March 


ol Medicine progran the fim 
the first hourlong medical prow 


ever presented coast-to-coast 


compatible color 


Narrated principal | 
(,urithes Vonganva sho Dr 
il work b4-hous ila i 
heh up nelueti t 
elim imitin nein rit ila 

reece epee miu | 

it} inpente i naductt 
Ligehents er \ ail 
TL ! i | ! ‘ Ie] 
tribe deep the jungle 


The filini ¢ iplure thie quiet 
cation of thi man whe it’ the 


ol 460. alter the death f his fh 


tee bad ites 


four children, two of then ith 
ten du decided te lperevcnnnye 
medical misstonar li yt) 


thre we ol |AL he wil i igned 
iission doctor it Lotunrbe 
Vonganga run yy orient i 
is mounted on two L200 toot re 
to allow station imiddle annour 


ment break if desired It ma 


rtith i i «tie hour pro riiti ol 
consecutive hall-houws Print 
in hastman Color Print 


hipped prepaid from Assocation 


Road Construction Machinery 


Performs in “On the Move” 


* Hlow purwel hovel ecranes ai 


bine ind other outsized equipment 
clear the path for America ro 

and waterways | hown in On the 
Mowe i new Zi-emimute color me 


bion prcture sponsored by the Bald 


win Lima- Hamilton Corporation 


Lima Ohio 


Personalized with i baovernee 


irl bit, On the VWove dramatize the 


tory of an industry, its career 


proretinnatie and the pre lucts of the 


protinart (Lonstructior haguipment 


Division, The free loan film ts bet 
made available for roup showll 
id television 

Featured in the production 


il industry eXxpansiort proyect 
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What's New in Sponsored Pictures ec) ke ee 


produce high-quality promotional 
‘ ‘ : : s material for distribution to dealers 
Reviews in Brief of Recent and Outstanding |6mm Films 


Shown is. the production ol a 


combination line and halftone mail 


elebration of the opening of an ture may be borrowed from the ing piece, employing Kodak Auto 
Indiana toll road, views of construc sponsors headquarters in Lima Sereen Film and Kodalith Ortho 
tiv ork beimg done on the St Ohio lad Film. Type 2 Steps involved in 
Lawre ¥- Seaway, scenes of power producing a dealer display card via 
chines building a greater Photo Department Pointers the Kodak Ektagraph Process for 
transportation system Made in Eastman Kodak Film preparation of sereen stencils are 
\ young college engineer attend @ Graphic art materials can be portrayed, 
1 construction equipment con used to increase the vereatilitv. of For details on obtaining So Can 
ention talks to a young las al the industrial photographic depart You, write to: Audio-Visual Sery 
booth. She tells him of the romance mons That’s the message of a ices, Eastman Kodak Company 
I the big power mechine ancl the new 10-minute motion picture spon Rochester 4, New York le 
people responsible for them Vhe ored by Eastman Kodak Company. a. F 
engineer learns that mechanical « The film. So Can You. now is avail Hallmark’s ‘Cradle Song” 
neering of this type offers him an able for general distribution Now Available as 16mm Film 
nleresting Career Ihe young lady So Can You begins with a dis * The 90-minute television produc 
| plannis her career cussion between a plant manager tion of The Cradle Son featured 
he goes to dinner with hin ind a Kodak technical representa last season on the Hallmark Hall of 
On the Move was produced b tive It describes how the smallest Fame series on NBC-TV. will be 
Vipat | luction | f Lin industrial plant using only made available free of charge to 
It » Chri Award the recen { dard view camera. an oth f the nation’s high schools and col 
( a j 7 The pis production machine | ' leges on 16 mm kinescope record 


ings from the regional libraries of 
Association Films. Ine 

Hallmark Cards. sponsor of the 
play which was produced — by 
Maurice Evans. will finance the 
processing and distribution — of 
prints for the school field In ee 
operation with NBC, the company 
is similarly distributing free prints 
of Mr. Evans’ television produ 
tions of Shakespeare s Macheth and 
Richard Il which have been shown 
more than 5.500 times to date. ac 
cording to Association Films 

The Cradle Son whose all-star 
east includes Judith Anderson and 
Siobhan McKenna. was widely a 
claimed by critics as one of the 
most distinguished dramatic offer 
ings in the history of television. 
Winner of numerous awards in 
industriel me ' cluding a recent citation from The 
Educational 4 ( hristophers, The Cradle Song is a 
Subitie Qetnttons poignant story of an infant girl 
who is left at the door of a convent 


in Spain, Led 


TY Commercials 


put your hands the unusual facts about Centron. Facts 


Small Town Recreation Shown 
1 ork to your advantage as they have for the many 


in Athletic Institute Picture 


ients of Centron Facts that you need and want to know «I helj iia sail ell f le 
oO ‘pte is ange ages © mee 


the producer of your film. Facts on which you and Centron . 
than 5.000 population plan, organ 

ild an effective, imaginative film of quality at realistic cost. 

ize and administer community recre 


Recently Cessna Aircraft Monsanto Chemical 


ation programs, the Athletic Insti 
Pe a Ut ee U. S. Air Force 
tute has put into production a new 
l6mm motion picture, Town and 
Country Recreation 
Scheduled for completion late in 


1957. the film will underscore the 


4 


need for full-time professional recre 


iF 


ation leaders and tax-supported pro 


123 
' 


grams. It will show how the many 


resources found in small towns, such 


CENTRON CORPORATION (iiOHnnEES 


crafts and technical abilities. can be 
OFFICES: 105 WARD PARKWAY. K. C., MO. 
9TH AND AVALON RD. LAWRENCE, KANSAS 


used to provide recreation service 
for the entire community bel 
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“Mower Power to You” Extols 
Values of Engine Lawn Mowers 
* The world may also be divided 
into people who like power lawn 
mowers and those who like to labor 
behind the old-fashioned kind. UH 
all the people who are kindly dis 
posed to the modern concept were 
seated row on row they would make 
a sizeable audience for Mower 
Power to You, a new 26-minute 
color motion picture, 

Vower Power to You is intended 
to train salesmen and to resolve po 
tential customers for the sponsor, 
Power Products Corporation, Graf 
ton, Wisconsin manufacturer of en 
gines for lawn mowers. 

Demonstrating selling te hniques, 
the film also demonstrates the prod 
uct It urges the salesman to under 
stand his product, to discover the 
customer's needs, to interpret these 
needs, It advises the salesman to 
eliminate mode!s which least interest 
the customer. It tells the salesman 
to upgrade the product through dem 
onstration, to close the sale by ask 
ing “or” questions, and by review 
ing operational and service features 

Working directly as a salesman 
the picture explains to customers 
that new double power action en 
gines have fewer moving parts—re 
sulting in easier mowing and fewer 
service probe itis. The modern en 
gines use pre-mixed fuel to insure 


that all moving parts are properly 


It FILM DULIUHS. 


SPECIALISTS 


in the Science of 


Laboratory Services: 


RAPIDWELD Process: 
For Removal of * Scratches 
* Abrasions * “Rain” « Dirt 
* Oil Stains & Other imperfections 
RAPIDTREAT Process 
A preservative to protect 
new film against damage 
Send for Free Brochure ‘Facts On Film Care’ 


For all 16 & 35mm films 


rapid ; 





37-02A 27th Street, Long Island City 1, N. Y. 
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lubricated and do not require col 
tinual checking or changing of oil 
The film is available without 


harge for showing to sales persol 


nel, garden and service clubs and 


other interested groups, Address re 
quests for the film to: Don Edwards 
Manager of Marketing Services 
Power Products ¢ orporation, Gral 
ton, Wisconsir me 


Film’s Sight, Sound Effects 
to Carry Scotch Tape Story 
* Image and sound without narra 


tion will be employed in a ew 
motion picture designed to show 
how tape products are used in gift 
wrapping ind = home decoration 


The film is being produced 
France for Minnesota Mining and 
Manufacturing Company by Arco 
Film Productions Ii of New 
York. through MaceManus John 
and Adams. Ine 

The promotional tale of ribbons 
tapes and seals will be told in terms 
of color pantomine ballet and 
sound effects and a musical score 
synchronized to the action ach 
character in the film will be identi 
hed by a particular musical instru 


ment 


Intended low distribution to 


women's clubs. schools. social 
ganizations and for television pub 
lic service time, the film has been 
scheduled for shooting on the stages 
of Cinema et Publicite in Paris. 

In line with the ine reasing Amer 
ican use of visual and musical tech 
niques of European producers 
Arco Film Productions, Ine. has 
contracted for representation in the 
United States of the Cinema et 


Publicite and other European pro 
ducers. ld 
BULLETIN BOARD 


Sales Training 

* Chuck Woods — Go Giver, 26 
minutes, is a dramatized lesson for 
sales personnel in the retail lumber 
yard. According to the spoiser 
Wood Conversion Company ol St 
Paul, Minnesota, lumber yard sales 
people are in need of training and 
this film, therefore, is of real im 
portance to lumber dealers 

Utilizing television personalities 
the film gives the retail lumber man 
examples of effective selling tech 
niques, proper customer relation 
ships Chuck W o0ds— Go-Giver 
was written and directed by John 
Drieman in conjunction with Con 
tinental Films, Ine., of Minneapolis 

The film is available through 
Wood Conversion Company sales 
representatives For additional in 
formation, contact the sponsor at 
First National Bank Building. St 
Peul 1. Minnesota 
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Incandescent projectors restrict projection to small 
screens and small audiences. The new large-screen, 
life-like picture projection which Rives everyone in 
even the biggest audiences a feeling of “ participation,” 


has been made possible by the development of 


THE UNIVERSAL HIGH INTENSITY 


ARC SLIDE PROJECTOR 





j 
/ 


Installation of a Strong Universal Are Slide Projector at Massachusetts lnetitute 
of Technology Kresge Auditorium where it is doing an “admirable” job bejore 
critical audiences of up to 1200 persons, 2° « 2 and 3'% « # color slides 
ave projected 103 feet to a screen 20 feet wide 


Ideal for sales conferences, technical meetings, conventions, 
schools, churches and hotels, and particularly where it is im- 
practical, uneconomical or impossible to darken the room, or 
where it is desirable to maintain room illumination as for 
taking notes. 

Projects 344” x 4”, and 2” x 2” slides to obtain pictures up 
to 30 feet wide, and of brilliancy comparable to finest theatre 


projection. Plugs into any 110-volt A.C, outlet. 


Write today for free literature, pricea or demonatration 


THE STRONG ELECTRIC CORPORATION 


“The World’s Largest Manufacturers of Projection Lighting Equipment” 


39 CITY PARK AVENUE ° TOLEDO 1, OHIO 
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* A strong 


truggle between New 


astern bulwark in the 
York and 
Hollywood for supremacy in the TV 
ommercial business was opened last 
mooth in the Lincoln Square area ol 
Vanhattan lhe new MPO Televi 
ion Production Center at 210 West 
Goth Street is reputed to be one of 


the most complete plant ever con 


tructed in’ New York for filmin 
television commercials 

(Owned and operated by MPO 
lelevision Filo Inve the Center 


| 
Theptbine im one structure three hoot 
ing lauves i con construction 


hop, a complete sound recordis 


yetem, electrical and camera hop 


i permanent kitehen for food prep 


iration for = film extensive on 
premises storage facilities for prop 
ind sets, dressing rooms, offices and 
conference room \ll liye ine 


built around the scenic construction 


hop which, incidentall i id to 
be the largest studio shop of its type 
in New York. For 


ny els can ie 


peed and econ 
constructed and 
painted inn the hop md moved on 
of the 


rollers to any hooting stage 


Elevator Mandles Cars, Trucks 

\ freight elevator joins all stage 
md automobiles or trucks can be 
moved easily directly on stage \ 
scenery storage area allows the 
stages to be kept broom clean at all 
times and also serves to store many 


of the 


used at regular intervals and stored 


permanent vets which are 


between shooting dates for thei 
clients 

All of the stages are air-condi 
tioned by the latest silent system 
which allows the air-conditioning to 
while shooting 


remain on even 


sound 


Latest Electronic Sound System 
All three 


stages are wired for re 


cording sound and are channeled to 


i central control room If neces 


sary, sound can be recorded on all 


three stages simultaneously The 


entire sound system has been 


adapted to the latest electronic ce 
velopments and magnetic media 


MPO-TYV does all of its own tran 


fers which uarantees immediat 


ALUNG THE PRODUCTION LINE 


MPO Television Opens Lincoln Square Production Center 
in Manhattan Exclusively for Filmed TV Commercials 


md high quality controls 
A special 


been installed at the Center giving 


electronic panel has 


it a capacity of over 400,000 watts 
of Alternating Current and 50,000 
watts of Direct Current. This means 
that color productions can be shot 
m all three stages simultaneously 


Much of the 


Wis especially 


electrical equipment 
built 
shooting TV 


‘ imple all lights 


designed and 
lor the problem of 
ommercials, For « 
in a studio can be controlled by a 


ial ef 
fects to be worked directly from the 


naster console enabling sper 


! era 
Another innovation on the main 
luue il ViPO is i] permanent eon 


crete cyclorama over 65 feet in 


length. This type of horizonless 
background Is being used more and 


more in TV This 


wrinkle-free “cye” is guaranteed to 


commer ials 


vive an effect of absolute infinity 


Special Insert Stage Facilities 


Package and 


raphy-——a must in all TV commer 


product photog 
cials is extremely exacting and 
make this 
aspect of production more efficient 
ind economical, MPO-TV. Produc 


tion Center has a insert 


time consuming. To 


special 
stage This studio has its own spe 


dolly 


and overhead lighting grid 


cially engineered 


iE camera, 
tracks 


16mm needs 4 P E Cc i A 





RE too! 


DU/ART gives your 16mm negative 
SPECIAL CARE with: 


RESEARCH IN 16mm PROCESSING... 


Brought about the use of jet spray negative developing 


hor the latest technica 
formation on how to get 
the moat from l6mm film 
lor DU/ARTSPERE? 
booklet “The Processing 


for faster 


ing strengths 


bromide-drag-free” results 


CONSTANT LABORATORY SUPERVISION... 


Hourly sensitometric tests to guarantee proper develop 


and constant chemical replenishing con 


t Pi 
‘ trol assures proper processing for every foot of negative 
EFFICIENT LABORATORY ROUTINE... 
' ee Every roll of 16mm film receives constant detail atten 
- tion — from gamma strip and picture testa to special proc 


essing instructions for your individual negative 


No matter how large or small the job, your 16mm negative 
receives SPECIAL CARE at DOU/ART. 


DU/ART FILM LABS, INC. 


245 West S5th Street, New York 19, N.Y 


all designed to handle the extremely 
fine tolerances of this type of pho- 
tography. The existence of the in- 
sert stage (air-conditioned and 
sound proofed) makes the Center 
efficient frees the 


other shooting stages for larger sets. 


more since it 


For maximum efficiency every 
light, camera, cable, switch and re- 
cording machine is brand new. The 
MPO Center has over 2.500 individ- 
ual pieces of lighting equipment and 
two of the latest BNC Mitchell cam 
eras with many extra attachments 
There is also a Bell & Howell stop 
motion camera plus five other mo- 
tion picture cameras A complete 
independent unit of lights, camera 
ind sound equipment stands by at 
ill times in its own truck for loca 
tion assignments ld 
“* * 

Camera Equipment Co., Inc., 

Offers Light Camera Dollies 

® Two models of a new lightweight 
three-wheel collapsible camera dolly 
introduced by Camera 


have been 


Equipment Company, Inc... New 
York City Both the 


dolly, which 


lbs.. and the “Senior” 


‘Junior” 


model weighs 151% 


model which 
weighs 18 Ibs... fold into compact 
shapes which the cameraman can 
carry on location. 

Designed for use with any pro 
fessional or semi-professional tri 
pod, these new CECO dollies are 
made of high tensile-strength alumi 
num castings, with chrome-plated 


locking 


Engineered to 


tubing. ball bearings and 
rubber-tired casters. 
remain rigid and stable, both mod 
els are provided with clamps for 
attac hing tripod, Each caster has 
an indexing device spaced to 120 
for straightline direction 


The overall collapsed size of the 


“Junior dolly is 8! » x 12 x 27! 
inches. The distance between the 
unit's tripod receptac les in open 


The dimen- 
dolly 


lapsed position are 944 x 1144 x 


position is 34 inches. 
sions of the “Senior” in col 
2914, inches; distance between the 
Senior's tripod receptla les, opened, 
is 39 inches. lye 
. . 7. 

Kogel to Century Lighting 

@ Henry Kogel, staff engineer at the 
Society of Motion Picture and Tele- 
vision Engineers, has resigned to 
accept’ a position with Century 
Lighting Co., New York. 

Mr. Kogel has been on the staff 
of the Society since November 1950 
Before his 
SMPTE position he was affiliated 
In his 
Kogel’s activities 
will be chiefly in the field of televi 
sion and studio 


lighting. Val’ 


appointment — to the 


with Sperry Gyroscope Co 


new position, Mr 


motion pie ture 
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Representing decades of film experience ar 
riaht) Har j WV ice P R ( ae 


W ondsel, Carlisle, Dunphy 

Form WCOD, Inc. in New York 
@ Wondsel. Carlisle & Dunphy. vet 
eran film producers, have estab 
lished a new company at 1600 
Broadway, New York, to be known 
as WCD, Inc. The new firm has 
acquired the entire facilities of 
George Blake Enterprises and will 
offer complete and modern studios 
for all types of film production 
under the supervision of men with 
long and proven hac kgrounds in the 
making of outstanding films. 

Harold Wondsel, president of the 
new company, Is ¢ urrently also pres 
ident of the Film Producers Asso 
ciation of New York He was for 
the past twenty years president ol 
Sound Masters, Inc. His background 
offers considerable experience in the 
following fields producer writer 
director, cameraman and film edit 
ing. bor six years. Wondsel Wis 
editor-in-chief of Pathe News. 

Bob Carlisle is vice-president: in 
charge of production He has been 
associated with Jerry bairbanks 
Productions and with Paramount 


Pictures in the making of short sub 


e Tnese nead rt VV 


jects, including Popular Science 
Unusual Occupations, and the two 
time Academy Award winning 
Speaking of Animals, We was later 
editor-in-chief at Columbia Pictures 
Since the war. Carlisle has pro 
luced and directed documentary 
films for various departments of the 
United States Government and for 
American business 

fom Dunphy, vice president: in 
charge of TV. activities, was for 
merly a television copywriter and 
production supervisor at Benton & 
Bowles for six years and at the Kud 
ner Agency for two. In addition, 
he has had fifteen years experience 
is Cameraman, writer, director and 
producer In the past two years he 
has directed and produced commer 


cials for Bordens. Nesth Aleoa 


Plymouth. General Foods, Lever 
Bros Armour, General kleetric 
ind their agencies Ld 


E. H. Johnson to Coordinate 
Association Films’ Branches 


@ Named to coordinate branch 
operations of Association Films 
Inve . Ss | H. Johnson Tf rmerly in 


the companys advertis 





Each year since we began 


ing and promotion de 
partment He will act 


as liaison in the field be 


producing our distinctive ‘the distibuters 


four nationwide branch 


flees and its head juar 


TYPE TITLES voce 


we have served an ever- 
increasing number of the 
world’s leading producers 


Transfilm Names Mgr. 
of Sales Department 
® Gertrude V. Case 
has been appoint d man 


ager of the sales depart 


There must be a reason £1 «1:60. 'w 


under William Burn 


KNIGHT STUDIO 2.0 


159 East Chicago Avenue, Chicago 11, Illinois 


Casey has been in sales 


lor seven years. Ud 
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SERVING AMERICA’S 
FINEST FILMAKERS 





F&B 





NE TA/ § a6 FILM REPAIR & SPLICING BLOCK 








$19.95 


SAVE YOUR TORN, BADLY 
DAMAGED, GOUGED, SLIDEFILMS 
AND MOVIE FILMS. REPAIR AND 
REPLACE TORN OR MISSING 
SPROCKET HOLES 


They can now be repaired speedily, 


efficiently, economically and PERMA- 
NENTLY 
Repair and Splicing Block in conjunc 
tion with the Magic Mylar Transparent 
Splicing tape. 


- by using the F & B Film 


HERE'S HOW TO REPAIR BAD TEARS & MISSING PERFORATIONS 





The F & B Film Repair and Splicing Block provides a solid base reg 
istration of the sprocket holes so that the Mylar Splicing tape can be 
applied accurately on both sides of the film. 

Also, the block is used for strengthening conventional lap splices 


and to make butt splices. 


The upper channel comprises a complete splicing block for 44" mag 


netic recording tape. 


The F & B Film Repair and Splicing Block is made of precision milled 


anodized aluminum. 


The block is completely non-magnetic. Magnetic 
film may be repaired in perfect safety. 


or magnastriped 


For schools, colleges, industry, government, film and slidefilm libra 


ries, projection rooms for all users of film 


the F & B Film Repair and 


Splicing Block is a prime necessity, made available by mass production 


at the unusually low price of $19.95, 


ORDER YOURS NOW FOR EARLIEST DELIVERY 








lémm SINGLE OR DOUBLE PERF. (2640 Frames) 
35mm SINGLE OR DOUBLE PERF. (1056 Frames) 


MAGIC MYLAR TRANSPARENT 
SPROCKETED SPLICING TAPE 


CLEAN * Self-sticking—no cements required 
DURABLE * Tear strength greater than film 
SAFE + |/1000" thick—passes through 
projector easily 
INVISIBLE * Optical transmission of spliced 
frames unaflected 
ECONOMICAL * No frame loss when repairing torr 
tI r pertorations 


$5.00 per 66 ff. ROLL 
$9.00 per 66 ff. ROLL 





TEWE DIRECTORS 
PINDER 


Imported from Germany 
at a New Low Price, F486 
present the most efficient 
and useful directors view 
finder now available 


In 2 Models—The 35 model includes scales 
for widescreen as well as standard foca | lengths 
from 25mm to 200mm and imac ye orithican cam 


eras. Masks give correct field of view for wide 
screen ratios as follows: 1:1.75, 1:1.85, 1:2.33 
1:2.55 (CinemaScope). The lém—r odels cover 
focal lengths from 11. 5mm to Bees 


Price $68.50 includes neck chain and leath 
r case. Masks $3.95 each, for 35mm 
mode 








F&B FILM CEMENT 


HOLDS SPLICES PERMANENTLY 
P+. $2.50—Write for Free Sample 





- FAMOUS FoR 
SPLIT REELS 


SAME FINE QUALITY at the 
LOWEST PRICES in the WORLD 


Regular SALE 
Price Site PRICE 
$ 4.50 400 FT, $2.25 
6.00 800 FT. 3.00 
7.50 1200 FT. 3.75 
9.00 1600 FT, 4.50 
12.00 2000 FT, 6.00 


ALL ALUMINUM NON-MAGNETIC 
400 FT. $4. 00 1200 FT. $7.50 


MITCHELLS, AURICONS 
RENTALS MOVIOLAS, LIGHTS 
MC ALISTER CRAB DOLLIES 





Pa 


68 W. 45th St., 


FLORMAN & BABB, INC. 


New York 36, N. Y., MU 2-2928 
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Graduate Fellowships for A-V 
Presented by Photo & Sound 
* Graduate fellowships for the ad 
meement of audio-visual educa 
tion have been announced by San 
Jose State College batablished b 
Vhoto and Sound ¢ ompany, audio 
visual equipment and material up 
pliers in California, the Fellowship 
Fund was presented to the colleg 
by Mr, Norman Carlson, President 
and Mi Kintner Vice 
President, of Photo and Sound. The 


fund, $500. will provide two S100 
| 


le peotiie 


Fellowships for the Summer 
sion 1957 and two $150 bellowships 
for the academic year 1957-1958 
Applications for the Summer 
Session, L957 must be filed by Jun 
| 1957 those for the Academn 
Year 1957-1958 must be filed b 
August |, 195; Forms for appli 
Photo and Sound Fel 
lowship may be obtained b writ 
ing to the chairman, College Sechol 
irship Comritter San Jose State 
College San Jose 14, California 
in Jose State College offers Master 


in Education with 


eations lotr 


~ 


of Arts progranis 
emphasis on \udio-Visual Curricu 
lum Material md oa wide rang 
of courses for audio-visual special 
ists, instructional materials special 


ints and librarians Calitornia 
lee hing credential program may 
rivanced 


stucly Ved 


hve coordinated with 





_ 
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Cales-Maker in the Farm Market 


"The Last of Grass" a Sequel Film in Monsanto Program 


Sponsor: The Monsanto Chemical 


( oOmpany 


litle: The Last of Grass, 27 min 
lor, produced by the Centron 


Corporation 


* That inimitable pair of “chara 
ter which farm audiences first met 
und liked in Monsanto's Penta film 
The Most in Posts are back again 
in a sequel color picture that aim 


on the merits of 


to sell its viewers 

the ponsors grassy weed spray 
Randox. That would be Ollie Gru 
ber the cientifice-minded farmet 
mad = hy nol-so-progressive hired 


hand Humphrey Pottle 
In this film, Ollie 


from if 


Comes back 
iwronomy meeting with a 


newfangled spray rig idea. He 


2° ee 
ce 
* 





claims it will eliminate cultivating 
and that Randox, which he heard 
about at the meeting, can kill 
grassy weeds without harming corn 
or other crops. 

The corn comes up weedless but 
Humphre y is sure that a good rain 
will leach out the product and leave 
more weeds than ever. The rains 
come and the fields stay weed-free. 
When Ollie tells him that these new 
methods make it possible to give 
him a raise, Humphrey is converted 
to the merits of progress, 

These Monsanto farm films are 
cleverly done in the idiom of their 
farm family audiences. The two 
prin ipals are a rare asset and their 
reception in the field has been sales 


worthy The Last of Grass was di 





in slide film recording — 


ESI'means slide rule accuracy! 


Universal 4 


Cx lusiv e 


* Electronix Signal Inserter 


means exact placing and exact timing of the picture. 


Does away with the human element of button push- 


ing With ESI 


, slide film pictures change whe re and 


when you want them to! Designed by Universal's own 


stall of engineers, ESI guarantees pertection in slide 


film produc tion. 


U I’ | ing , lite 
niversai & qua ity pressings on pure viny ite come in 


five different colors (red, blac le, green, blue and gold) 


at no extra cost 


Universal Recorders — home of the finest sound facil- 


ities tor transcriptions, slide films and motion 


pictures. 


UNIVERSAL RECORDERS 


OF CALIFORNIA, INC. 


675/ ALR AL LS id Bivd 





MOollyw 


28 Californias HO 








Farmer Ollie Gruber 


nand Humphrey Pottle his spray rig 


rected by Centron’s Harold Harvey. 
photographed by Norman Stuewe 
and Bob Rose from a script by 
Margaret Travis. The executive 
producer was Arthur Wolf. Mod 
ern Talking Picture Service. Inc. is 
distributing these films for the 
sponsor, primarily to rural audi- 
ences, 

Showings to field sales representa- 
tives and dealers have been handled 


by the sponsor's own department. 


ALCOA’S NEW FILM: 


(CONTINUED FROM PAGE 37) 
to film properly presented and is 
influential to a degree that can not 
be counted in numbers 

At this writing, the Alcoa film is 
entitled Color and Textures in Alu- 
minum Finishes, a most suitable one 
for its ventures into the professional 


halls of 


irchitects, 


industrial designers and 

But, this is a film that 
just cannot be confined to its in- 
tended audience— it is too good, and 
who, after all, doesn’t use aluminum 
as a designer? Who has never 
wrapped a package in colored foil? 
It needs a better title for this general 
audience. An Alcoa release, unoffi- 
cially, referred to it as Man on a 
Skyhook, for, although there is no 
title on the film, a man does, in- 
deed, ride through the plant on a 
“skyhook,” and a more attractive 
title would be hard to find. 

Since this film will be talked 
about widely for its intrinsic qual- 
ities as a motion picture, and as, 
indeed, an art form on its own sky- 
hook, here are the deserved credits: 

For Aleoa: Ralph a Hoy. 

For On Film: Written by Tracy 
Ward. 

Directed by Tracy 
Wheaton Galentine. 

Photographed by Richard Bagley. 

Original score by Frank Lewin. 


Narration by Walter Abel. 77 
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Maurer Shows a New Geneva 
Movement for 16mm Devices 
* Since the early days of the 
movies, the “Geneva movement” 
has been the standard mechanism 
by which the necessary step motion 
has been imparted to film. Gen- 
erally this mechanism has been used 
in 35mm projectors, where it is 
well suited to the steady grind of 
theatrical service. 

Because of the lightness of L6mm 
film, the claw has been the favored 
intermittent mover in this medium. 
However, John A. Maurer, President 
of JM Developments, Inc., of New 
York, recently disclosed a new form 
of Geneva movement especially 
adapted to l6mm film. 

Speaking at a recent meeting of 
the Society of Motion Picture and 
Television Engineers, Mr. Maurer 
disclosed a basic improvement on 
the Geneva movement in which an 
intermittent sprocket is driven by 
a 3-slot star instead of the conven- 





@-up of 3-slot movement 
tional 4-slot arrangement. The 


l6mm sprocket is driven through 
an intermediate gear of precise 
construction, 

According to Mr. Maurer, this 
confers great advantages, among 
which are extreme steadiness, long 


wearing qualities, unusually quick 





For 16mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold ot leading dealers 


Only beor 
original this 
Fiberbilt TRADE 

Cases MARK 





NUMBER 3 e VOLUME 18 


pull down, and gentle handling of 
the film. The new intermittent is 
made as a complete unit and has 
many uses in 16mm motion picture 
devices. Mr. Maurer exhibited 
plans for a new type of film viewer 
and a l6mm laboratory printer, 
both incorporating the new device 

John A. Maurer was formerly 
President of J. A. Maurer, Inc.. and 
Precision Film Laboratories, and 
now heads his own firm, JM Devel- 
opments, Inc., at 116-118 West 29 
Street, New York. y 


Zegart Named Co-Winner of 
Lasker Award for TV Film 

@ Arthur Zegart, documentary film 
producer-director for Information 
Productions, Inc., was honored at a 
luncheon at the Ambassador Hotel 
on May 1, as co-winner of the Al 
bert Lasker Medical Journalism 
Award for 1956. The award is pre- 
sented for outstanding reporting of 
medical research and public health 
in the television field. 

Mr. Zegart’s award was for The 
u assau Story, whic h he dires ted 
for CBS-TV producer, Bill Leonard, 
who is himself a co-winner of the 
Lasker Award for this film. 

The Wassaic Story, written jointly 
by Zegart and Leonard, is a docu 
mentary film report on the New 
York State Hospital for the Mentally 
Retarded at Wassaic, New York It 
was seen on the CBS-TV Eye on 
Vew York program on October 21 
and December 8, 1956. 

Arthur Zegart has been with In 
formation Productions as producer 
director of documentary films since 
1952. He has produced and di 
rected such films as The Maine Lob 
stermen, written by bk. B. White and 
seen on Omnibus Ld 


Kodak Issues Booklet on 
Selection of 16mm Films 

@ “Cine-Kodak l6mm Films, Data 
and Selection,” a new 16-page book 
let covering all fields of L6mm cine 
photography, is being offered by 
Eastman Kodak Company, Roches- 
ter, New York. 

Sections of the booklet deal with 
film selection, discussions of rever 
sal and negative films, black/white 
and color films, physical features of 
film, magnetic sound coating, pro 
essing, storing and loading of film 
Characteristics of individual Cine 
Kodak films are explained as an aid 
to selection and use. 

The new booklet is perforated to 
fit the Kodak Photographie Note 
book. It is available without charge 
from: Sales Service Division, East 
man Kodak Company, Rochester 4, 
New York. td 
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quality 
laboratory 
service to 
industry 


€) man 


coMPLETS 


STOP 


SERVICE 


DOUGLAS LABORATORIES 


1425 S. Racine Ave. + Building No. 2 
Chicago 8, Ill. » HAymarket 1-0409 


TEL-Animastand ... ANIMATION AND 
SPECIAL ERRECTS CAMERA STAND 
Specially Designed for Motion Picture Producers, 


Animators, Special Effects Laboratories, TV Stations, 
Advertising Agencies, Art Depts., Etc. | 





| 
| 
| 


6 Art 





Basic UNIT ONLY $2995 write for brochure 


Among the recent purchasers are: 
TV Spot Service, Cedar Rapids, lowa 
Veterans Administration Hospital, Topeka, Kansas 
Boeing Airpane Co., Wichita, Kansas 
University of California Radiation Lab., Livermors a TEL-Animastand with TEL-Anime 
Holland-Weqman Productions, Buffalo, N. Y sliding cell board, shadow box 


File Saxton’s River. Vermont and platen, rotated at 45 


§.0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—PLaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California—Phone HO 7-2124 
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MPO Names Ross Sutherland 


Pathescope Moves New York 
as Midwest Sales Manager 


Offices to Coliseum Tower 


served as art director for CBS-TY 


@ MPO Productior hive ha ® ‘lhe Pathe scope Company of scenic designers Ly 

Cpe ned new Detroit VMidwester: \merica has moved to new and , . 7 

ales and service offices at 6500 Ca quarters in the Coliseum Ernest Nathan Named Florez 

Avenue, Detroit Tower. 10 Columbus Circle. New Program Planning Consultant 
Re M. Sutherland has been ay Vo ct Felephone number @ Ernest D. Nathan has been ap 

pomted ile manager for the Mid Vlaz ZIM) ind studio address pointed is staff consultant for pro 

western area, Mr. Sutherland wa 1.20 45th Road. Long Island #4 planning at Florez Incorpor 


ited, Detroit sales training film 


( if il remain the irre Ld 
producers The announcement was 


made by Jack Kleene 


and creative director 


vice-president 
Ostrander to Transfilm, Inc. : 


@ Albert Ostrander has joined Nathan joined Florez in 1953 as 
Pranstilm Incorpor ited as scenic art wcount executive His 25 vears of 
hirector bor the past sever il years prior business experience in sales 

has conducted his own business training and promotion was gained 
is both design consultant and art di in executive positions with Camp 
rector for films ind legitimate bell-kwald, B. I Goodrich Com 





how In ind Caravel Films. [ne ty 


television Ostrander pany 


a 
on 
Ross Sutherland 


lormerl executive 


When you have a story to tell clearly and 
quickly, prepare it the Prolype way — 
simple, easy... 

no camera... 

no darkroom! 

ProType photographic type is the ideal 
answer for visual presentations. You get 
clean, razor-sharp type up to 90 points - 
without complicated machinery, expensive 


vice-presicent ol 


Live ++ NOW 


with the firm 


} Sull 1 Prod 
olin ullerian roduction 


he pent v4 eure 


photographic 


lor the lust five 
of type 
the easy way... 


specializing in sales 
Prior to this he was in charge 
studio operations 

Mr. Sutherland is a raduate of 
the University of North Dakota. Hh 
is married, has four children and 


Mich 


‘ overhead 


projection 
slides... 





cameras or darkrooms! All you do is expose 


Point the type at a simple easel under regular room 
evetite 


ay —_— lighting conditions, then develop the ProFilm 
or ProPaper there! That's all there is to it! 
More than 10,000 type sizes and styles are 
available to suit any need, from text to head- 
lines of compelling interest and impact. Pro- 


Film is ideally suited for use in making projec- 


ivan t 
. 


Roy Gibson Joins the Institute 
of Visual Training, Inc. 
a Ray (hibson ha jomed William | 


Ganz Compan live i «clivision of 


Institute of Visual Trainin = tion slides, and ProType, on both ProFilm and 
Citens will ccolet Mir. Cone le cw ProPaper, fits in perfectly with all phase: of 
ganizing and administering an e the Diazo-type Process. 
movie, 
prarediny ile ind distribution ypu S 
gram. Gibson was associated {or film strip 
many years with Sound Maste titles... 
lin is a weiter, director and pre 
ducer, and before that with The Jan 
Handy Oreanization and with Casth 





| then 


Roy Gibson 


flip charts 
and 


presentations 


yA 


Arrange demonstration 
1Send brochure on Prolype 






@eavioson CORPORATION 


A Subsidiary of Mergenthaler Linotype Company 
2° RYERSON STREET, BROOKLYN 5, NEW TORK 
sin all pol cies ond Canede 





Text set in Lino type * Headings in Prolype 


— ee ee ee ee ee 


where he supervised the work of 18 









George Oliva, Jr. 


General Pictures Corp. Is 
Formed in Cleveland Area 
® General Pictures ( orporation has 
been formed in Cleveland, Ohio to 
produce films for business and in 
dustry Heading the organization 
are George Oliva, Jr.. as president, 
and Miliard M. Horace, as vice-pres 
ident. General Pictures Corporation 
has its headquarters and studio in 
Cleveland’s Dramaturgy Building. 
2307 Chester Avenue 

Lntil Oliva was TY 


Radio copy director and associate 


recently 
director of films in the Cleveland 
office of Fuller & Smith & Ross, 
Inc., national advertising agency. 
Horac e formerly Vas vice presi 
dent of Productions-on-Film, Ine.. 
of Cleveland, and a newsreel cam- 
eraman for television stations WJW 
and WEWS. He is affiliated with 
CBS Television Newsfilm lad 
Chadwick to Fred Niles Films 
@ Ralph Chadwick has joined the 
bred A. Niles Films staff at RKO- 
Pathe Studios in Culver City, Cal- 
ifornia to serve as animation pro 
Chadwick for 
merly had been at lL. P. A. Pictures, 


duction supervisor 


Ine. He also has been associated 
with the film unit of North Amer 
ican Aviation. Ine and with Walt 
Disney Studios Ld 


Baker Named Cleveland Chief 
for Du Pont Photo Products 
+ William Dallas Baker hy is been 
ippointed Cleveland district mana 
ger for Du Pont Photo Products. He 
succeeds Robert \. Kidwell who has 
heen named as manager of the Par 
lin. New Jersey Photo Products 
plant of k. I. du Pont de Nemours 
\ Company, Inv 

Baker Cleveland dis 


trict as sales supervisor in 1954 


joined the 


His earlier assignments include Los 
Angeles, as 


products supervisor, and Wilming 


industrial and x-ray 
ton. Delaware. as industrial prod 
ucts manager. He has been with Du 


Pont since 19039 lad 
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Philip L. Worcester Heads 
Fuller, Smith, Ross A-V Dept. 
. Philip L. Worcester has been ap 
pointed head of the TV-Radio-Film 
Department in the Cleveland office 
of Fuller & Smith & Ross, Ine... ac 
John ( Maddox, exec 
ulive vice president, 
Vice-President Tom Slates 
tor of the a-\ 


1954. has 


cording to 


dire 
cde partment sinee 


transferred to the 


heen 





Philip L. Worcester 


gency s new Pittsburgh office as 
vice presi nt and television account 


executive on the Aluminum Com 


pany of America account 
John 


director of films, has been appointed 


Mad 


James. formerly associate 


as film director in Cleveland 
dox announced 
Worcester, formerly program and 


production manager tor television 


station WNBK (now KYW) 


responsible for planning ty 


will he 
radio 
ind film campaigns for all clients of 


the Cleveland office ld 


A. Theodore Lewis to Manage 
Realist Chicago Sales Area 

@ Realist. In 
Pheodore 


nanager of the 


has appointed A 
district sales 
Chicago 


Lewis as 
area In 
his new job. Lewis will direct sales 
State of Illinois as 


Missouri be 


representative for 


tivities in the 
well as in St. Louis 
has heen a sales 
Realist since 1949 

Manufacturer of the 


Stereo Real 


creative... 


FILMSTRIPS 


ANIMATION 


FILM-A-GRAPHS 
SLIDES 


/U-GRAPHS 


COMPLETE ART SERVICES 
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ist cameras and photographic sup 


plies, Realist, Inc., is a subsidiary 
f the David White Instrument Co 
Milwaukee, Wisconsin 
ment of Lewis 


made by A | Waldenburs veneral 
sales manager for David White. 


Announce 


ippomntme nt was 


Three Regional Sales Managers 
Appointed by Radiant Screen 
. Appointment of 


sales managers for 


regional 
Manu 
Chicago, has been 
Hershel Y. Feldman 
Enlargement of 


three 

Radiant 
facturing Corp 
innounced by 
sales vice pre sident 
the managerial force is meant to 


broaden coverage of the proyection 


screen market and enlarge = field 
sales services to distributors and 
dealers 

Selected as new eastern regional 


Koch for the 


vears Radiant’s 


manager is Ceorge 


past nine represent 


itive in middle-eastern states \p 
pointed as midwest regional man 
ager is Howard Wilson, previously 


| red 


formerly west coast 


central states representative 
Kislingbury 
district manager, has been ippointed 


western regional manager ld 


James Brown Named Assistant 
to SVE’s President Kennan 

@ James 5. Brown has been ippornt 
assistant to John 
C. Kennan, president of the Society 
for Visual Education, In 
Ss. V. | is a subsidiary 
Inc.. Rochester New 
both S. V. 1 
will be 


; 
Brown 


ed administrative 


Chicago 
of Gratlex 
Y ork 
and Ampro equipment 


whe re 


manufactured 

Ampro 
of Ss. V4 in 
1951. He has served in 


capacities as «district sales 


jomed Corpora 
tion, now a division 
such sales 
manager 
ind manager of the \mpro Audio 
Visual Division 

Kennan 


pointment as 


described Brown's ap 
mother step oun our 


program lo ¢ xpand ind improve ser 


vice to both Ampro and S. V, | 
dealers Since 1919, 5. V. bk. has 
produced xomm = filmestrip 2x2 
slides and projectors. Ampro has 
been a leader in the Lon held. WW 


Reprint Requests at 
New High in ‘57 
@ Orders for editorial re 


prints of recent feature 
in Busing SCREEN are 
bre ikit ill previous ree 


ords Pypir il 
quests was the U.S. Chan 


ol these re 


her it Commerce mrder 

for il vdiditional 1 (Mn 
7 f pole of i page irti ‘ 

ford tributl t iit il 
ad 

chamber ind | idquar 
= ter ecuti All f 

ture if¢ i i il ‘ mm 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE Source 


CAMERAS 
MITCHELL 


lémm 


35mm Standard 


LIGHTING EDITING 


Mole Richardson Moviolas @ Rewinder 
Bardwell McAlister 


Colortran 


Tables © Splicers 
Viewers (CECO) 


j5mm Hi-Speed 
15mm NC © 35mm BNC 


Century 


Cable 


GRIP EQUIPMENT 


Parallels © Ladders 
2 Steps © Apple Boxes 


Spider Boxes 
BELL & HOWELL 


Standard ® Eyemo ® Filmo 


Bull Switches 

Strong ARC.Trouper 
10 Amps 110V AC 5006 
2000W -750W 

CECO Cone Lites 


(shadowless lite) 


rims ® Flags 
Gobo Stands 


ARRIFLEX 


lémm © 35mm Complete grip equipment 
) 


WALL 


35mm single system 


SOUND EQUIPMENT 


Magnasync- magnetic film 


Gator Clip Lites 
Barn Doors 
Diffusers 
Dimmers 


Reflectors 


Reeves Magicorder 


ECLAIR CAMERETTE 


7 , Mole Richardson Booms and 
35mm © 16/35mm 


Perambulators 
Combination 


Portable Mike Booms 


Portable Power Supplies to 


AURICONS 


all models single system 


ZOOMAR 35mm 


operate camera and rec order 


WE SHIP VIA AIR, RAIL OR TRUCK 


Cine Kodak Special 
Maurer * Bolex 


Blimps © Tripods 


FRANK C. ZUCKER 


(+ AMERA CQuipment C..INC. 


Dept. §$ 315 West 43rd St., 
New York 36, WN. Y. JUdson 6-1420 


DOLLIES 

Fearless Panoram 
Mc Alister Crab 
Platform © Western 
3 Whee! Portable 





lm graphics inc 








wi 











SYLVANIA 


(ceRAMIC|BLUE T@P 


PROJECTION LAMPS... 


for all makes. . 











all types... in all sizes 





New Sylvania Ceramic Blue Tops are available 
in all standard sizes for any projector to 
fill your exact requirements for clear, 

brilliant projection 


Blue Tops offer these superior qualities: 


Brighter Ceramic Blue Tops won't scratch, 
chip or peel like ordinary painted tops 
machine-made filaments assure pictures 
bright as life 


Cooler Ceramic Blue Top is bonded to the 
glass for improved heat dissipation 
operation assures longer lamp life 


cooler 


Longer Lasting Exclusive Sylvania shock 
absorber construction protects filaments from 


vibration damage 


Use Sylvania Ceramic Blue Top in your projector 
your slides and movies deserve the best! 


SYLVANIA ELectan. 


Praopucts. Ine 1740 Broadway, New York 19. N. Y 


¥ SYLVANIA 


. » » fastest growing name in sight! 





LIGHTING + RADIO ELECTRONICS TELEVISION * ATOMIC ENERGY 


You can depend on CAMERA MART 


FOR THE BEST IN MOTION PICTURE EQUIPMENT 





SUPERAMA 16 LENS 


lens designed tor photographing and pro 


An anamorphic 





jecting of any lémm motion picture 

















PRESTOSEAL — ELECTRIC BUTT-WELD 
Sup ma 16 for silent projector 9 
oe wih nego ates . $159.50 SPLICER. A Welded Splice—No Patches to 
For sound projectors (specify make of pri Open * No scraping * No Cement * No 
ee tor) $169 50 brush * Permanent splic es in seconds 
© 16 of 35mm $547.80 
* 16 of 35mm head additional 265.00 
CAMART . 
CORE DISPENSER ‘ 
Always filled—close to hand 
Easily attaches to your wall ae = ae Son ap 





or on table 


CAMART OJL PEN 


* Mandy oiler 


Plastic-Clear Vue 
T $12.50 fits easily into your 
pocket 


Aluminum * Ideal for oiling hard to get at 


16 $ 9.50 places 

24 11.50 * Automatically draws up surplus oil 
1.69 

16 14.50 $ 






in quantities of 


six $1.39 ea 


lémm and 





Ad) stable for 
1Smm 


CAMERA MART. 


NEW YORK 23 ae) ee ee 


645 BROADWAY iat 60th 5S 
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EPA Progress Report: 


(CONTINUED FROM PAGE 35) 
of EPA membership 
When EPA started 


its country-member activities, some 


the growth 
participation. 


10 countries were closely involved. 
Now, all 17 Member countries are 
taking part in the program. Among 
these is the European Coal and Steel 
situated in Luxem- 
bourg. The Ek. C. S. C. 


the EPA consultants for its training 


Community 


has used 


and safety programs. 
Lead to Visual Aid Seminars 


In a number of countries, man- 


agement institutes have been the 
first to set up visual aids seminars. 
This was the case in Eire, Turkey 
unions. 


and Yugoslavia. Trade 


too, have asked for assistance in 
training trainers to use visual aids. 
So great has been the demand in 
recent months that a full-time EPA 
consultant, Roger Wurth, a French- 
man, 1s working nonstop on the 
production of charts and flannel 
board material. In November and 
December, 1956. over 20 courses 
were supplied with visual aids 


Turkey, 


areas, now are 


(,reece and St- alled 
underdeveloped 
building up film libraries and mak 
ing use of the facilities of magnetic 
recording to put on national lan 
tracks for American and 
Without magnet 
of opt al 


fuape 
European filmes 
recording, the expense 
tracks would have been a real de 
terrent to the development of visual 
aids programs in these two coun 


More 


Yugoslavia, 


tries recently, Spain and 
which technically are 
countries of the ORE 


have shown a lively interest, 


“observer 


Film Festivals Are Increasing 

\ sign that industrial films are 
catching on in Europe is the in 
crease in the number of film festi 
vals In December, 1956, the Bel 
Centre, in cooperation with 
the Ministry of Labour 


vian 
organize d 
in order 
films 


= hools 


International Film Days” 
to promote a wider use of 
both in 


and colleges An 


industry and in 
exciting aspect 
of Belgium’s work is the series of 
seminars on “Sereen and Sales,” 
“Screen and Mechanical Handling” 
and other pertinent subjects, Or 
vanized by the Productivity Centre, 
these seminars have gained much 
attention and have stepped up the 
number of films distributed 


films, are 


Another way in_ which 


particularly American 
used in EPA’s overall program is in 
the sparking of seminars organized 


mainly by American consultants 


working for the EPA. 
pictures Overcoming Objections and 
Selling 


The motion 


The Importance of have 


BUSINESS 


Al, 


"Sound Drilling Practice" one 
of the effective Dutch production: 





proved very popular in the sales 
and distribution program. 


Harold Martin. 


consultant, has headed 


EPA 


scores of 


Professor 
seminars on variety reduction. us- 
ing the film Project Tinkertoy and 
complementary aids devised by 
EPA’s team of visual aids experts. 

Similarly, The 
been used in safety education and 
the Cranberry Harvest 


ina Hurry were shown in seminars 


Gamblers has 
Story and 


on the improvement of fruit and 
vegetable production and market- 
ing. 

Managers See Visual Displays 
used at large 
At EL PA’s 
Management 
some LOO 


Visual aids are 
international conferences. 
Deauville Business 
Conference, Kuropean 
managers saw a demonstration on 
They went home 
startled but thoughtful. 


request for visual aids 


all types of aids, 
slightly 

Result: a 
courses in Eire—a country which 
had not yet been visited in the pro- 


Public 


Conference in 


gram. At a Relations In- 


ternational Stresa, 


flannelboard presentations not only 


startled industrialists but shocked 
the more academic thinkers in the 
proup. 

“Shock” tactics have been em 


ployed occasionally to impress the 
idea that visual aids can be used 
effectively and are not a_ childish 
innovation or toy. European teach 
ing establishments are conservative 
and it’s not easy to break the inner 
resistance to anything which would 
supplement the blackboard and the 
textbook. With 


the advent of more complex tech- 


This is changing 
ls Is changing. 


nical developments and the use of 
automation and nuclear energy. in 
dustrialists and trainers are begin 


(CONCLUDED ON PAGE OO) 


Protect Film the New Safe Way 
..ask for“POLY-CONS" 


Poly-Cons"’—made of Polyethelene, the 

miracle plastic. Practically inde 

=f structible—me scratching of film 

. Moisture-proof. No lost or mixed 

) up lids. Six standard colors. Re 

— tail—$1.50 box of 12. Bulk prices 
on request 

RICHARD MFG.CO. 

5914 N. Noble Ave. 


Van Nuys, Calif. 
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Clever Film Segments Star 
on CBS Television's “Susan” 
* Some clever special effects are 
being used in film segments created 
a new CBS Television show which 
made its debut on May 4. 


ments were produced by Fenton Mic 


Hugh 


The seg 


Productions Ine.. featuring 





Above: mode! setur 


far JSar wW 


the adventures of “Pegasus.” a 


table that talks and flies on 


“Susans Show. 


The table’s amazing adventures 
include locating Captain Kidd’s but 
ied treasure under the ocean and fly 
ing to the moon in a rocket se 
cause the table is “live” and must 
perform actions, these sequences are 
spec ial effects. Four different tables 
are used, from a 2-inch model to a 
full-sized piece for a “haunted 
house” sequence. The films have at 
tracted favorable comment. adding 
dimension to this “live” children’s 
show through the contributions of 


one industrial film organization. YW 








Tae se &, 


“* 
- Z ‘tee 


National Visual Presentation 

Association Awards Day June 11 
* With double the number of en 
tries submitted for its annual awards 
contest, a National Visual Presen 
tation Association committee is now 
judging motion 


various pictures, 


slidefilms and other visual media 
submitted for prizes to be awarded 
Visual 
Presentation. The event is scheduled 


for New York’s Roosevelt Hotel on 
June 1] a 


during its annual Day of 


New TV Series Offers Piano 

Lessons to Viewer Audiences 
* A new television film series of 15 
minute filmed programs is being 
produced by educational television 
station KUHT, University of Hous 
ton, Texas, in cooperation with the 
National Association of Music Met 


The programs offer a 13 


chants. 
lessons fea 
Stout, Pro 


Education at the 


week series ot plano 
turing Prof 
fessor of Music 


University 


George ( 


The series 1s being of 
fered to educational and commercial 
st | itions asa free service ae 


Viewlex Puts Slide Projectors 
Through Grueling Wear Test 
e Viewlex. Ine 


ducted experiments to demonstrate 


has recently con 


by actual performance just how long 
a lifetime is for a Viewlex slide pro 
jector. Two projectors were put on 
an open circuit which would enable 
the automatic slide changing mech 
anisms to operate continuously, 24 
hours a day, without interruption, 
until halted by breakdown 

On November 23, 1956, the switch 
As of March 18, 1957 


each projector had made 15.168.000 


was thrown. 


slide changes without interruption 
going in May 

A very busy home projector might 
change approximately 1,000. slides 
Thus, the Viewlex 


already 


and they were still 


in three months. 
projectors on test have 
worked the equivalent of over 2,000 
\ iewlex bac k- 
all its projectors with an uncondi 
tional lifetime guarantee Vd 


years of operation. 





COLOR FILMSTRIPS 
FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, RLY. 


WRITE FOR FREE BOOKLET: “The Dovid and Goliath of Visual Education” 





NUMBER 3 e VOLUME 


e 1957 





associated 
detroit - 
new york - 
los angeles - 
san francisco - 
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telephone 


studios in 
chicago 
new orleans 
baltimore 
houston 
washington - st. louis 


economical - professional 
motion picture production 


film associates 
of michigan,inc. 


15 cabot avenue 


detroit 10, michigan 
2-6200 


luzon 





james e. maclane 


executive producer 

23 years professional 

experience in film 
production 


are you sure you are 
getting the best possible 


film strip masters ? 


You're not when your master is 
merely a copy of the originals. 
An IdentiColor master makes 
use of the finest qualities of the 
originals, and makes up for any 
Identi- 
Color masters correct variations 


deficiencies in them. 


in color density and contrast, 


and compensate for color shift 
in printing—thus giving release 


- 


—~/ y 
| IDENTICQLOR 


( LABORATORY 


1104 FAIR OAKS, SOUTH PASADENA, CALIFORNIA 





prints of exceptional smooth 


ness. 


With color slide reproductions, 
on the other hand, you want 
true copies. We supply 35mm 
color slides identical to the 
original, at the price of ordinary 
duplicates. Send the coupon 


for literature. 


:IDENTICOLOR LABS 
; 1104 Fair Oaks, So. Pasadena, Calif 
t Please tell me how to get the best 
: possible film strip masters, release ? 
prints and 35mm color slides : 
My Name 
= Title 
Company 
Address 
City & State 
KS 
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Marine Corps Opportunities 
Shown in Navy Dept. Film 

© Specialized offered in 
the United States Marine Corps is 


training 


research on human stress probably 
for 


Thus a new 11-minute motion pic- 


will benefits industry. 


suggest 


ture presenting a new medical con- 


the subject of a new 18-minute mo 


the | » 


cept of stress ultimately may have 


by industrial 
Ih partment of the Navy 


Your Job in the Marine Corps 


tion picture rel ased 


well as 


health 


significance as 


importance to scence ind 


seeking people generally 


The film. 


being made available to community new Stress, introduces 








ss r groups and television stations, de Dr. Hans Selye. director of the In 
| | NG EW ENGLAND PORTRAIT picts such special trainee opportuni stitute of Experimental Medicine 
at BAYS yt ad aiaian ties as artillery, communications and Surgery at the University of 
z om Revs ordnance motor transport intelli Montreal. who discusses his concept 
FILM . gence photography, cooking admin of stress previously presented in 
J \wand WINNER istration supply services, music and his new book. “The Stress of Life 
’ 
ONS ublic informatio 

propuctl 1 In 7“ am eee Stress an "Alarm Reaction’ 
d ponsor ry rua military aspects ol the 
Ynoorporate ; Marine Corps are shown in two According to Dr. Selys stress 
——— \ bigland Mutual films released previously: The Be is a general alarm reaction through 
=~ rey wae anes inning 91 minutes which drame the pituitary and adrenal glands, 
_ Baa “g tizes recruit training at Paris Island which is set off by any attack on 
South Carolina. and emphasizes the the body through disease injury o1 


He 
of the experiments which led him 
to the 


in combating 


emotional tension shows some 


traditions of the Marine 
Leatherneck Lieutenants 


( orps 


QU ALIT 


and dollar for dollar value 
14 minutes 


are New Lugland Traditions explaining the Marine procurement his discovery and discusses 
& 


program and how the Corps trains progress being made 








college students prior to commis disease with hormones 
BAY STATE FILM PRODUCTIONS, ING, sioning Since the discoveries of Pasteur 
ecemeineetate in . a oe eee For information on obtaining the medical scientists have believed that 
Marine films, contact United World each single specific disease has a 
yo lens Government Dept single specific cause. The film shows 
1445 Park Avenue. New York 29 how Dr. Selye found that certain 
. j 7: Ny by vlandular and organic changes took 
4 . ' place whenever his t «perimental 
ss = Ss — ‘Ts Cause-of-Disease Concept animals were injected with hor 
’ rumors Explained in Film, “Stress” mones, other body substances, of 
Wd. bor er we - . P * Just as industry continues to simple irritants 
| & Aili A li y probe the problems of “stress” in Relates Stress to Illness 
metallic structures so =6omedicine 
delves deeper into the problems of Further experiments showed that 
siaun ten temas tnt Tes tie any physi al or mental attack on an 
ay ; af trast and enfety. medical inimal’s body produced the same 
Nt CREEN M cf v etpaiinn ' changes. Dr. Selye concluded that 
there must be a common, nor spe 
cific cause of illness which is tied 
in with the body’s intricate mecha 
nism of glandular checks and bal 
ances, ~ 
i. S 1427+ )C ,' f R iO] f 4 Vivid schematic animation shows 
i A c } c c S OU \ lS l eo ee the effects of the pituitary and 
adrenal hormones on the body 
illustrating how prolonged | stress 
We'vs rn lide film Motion picture ind can put the body's hormone chem 
meeting prog! for many firms for more than ten yea istry out of balance. Produced by 
mat nts have told others about the high the National Film Board of Canada 
pualit that have grown to an with the layman in mind, this film 
organization of some 20 people who devote all their time gives a clear, helpful picture of 
to th rea thinking and writing for films and how stress affects the health of 
jr rams that get result those whose systems are not pre 
Result 7 » resale erve vou right pared to take it 
be aie ad i i Held Search for Corrective Action 


On the 


ory, research now 


basis of Dr. Selye’s the 


guaranteed is being directed 


toward helping the body make the 
acces plability ; 


right reaction to stress. The film 
SCRIPTS (py Cf * concludes by showing the results 
weg handucer. obtained in the treatment of arthri 
tis with the hormone substance of 
rHE COMPLETE” FILM PLANNING SERVICE cortisone. 
\\ Avi +, Nonruwest * Wash ron 16, D. C.* hens 2-8200 





Stress is available from McGraw 
Hill Text-Films, 330 W. 42nd Street. 
New York 36. ($60.00 per print oO 


58 


BUSINESS SCREEN MAGAZINE 








Sylvania’s RF Lamp Aids 
Quality Colorfilm Printing 


* High-speed quality printing of 
color motion picture film without the 
use of special optical or filter sys 
tems is the claim for a new model 
of the RF (Radio Frequency) lamp 
introduced by Sylvania 
Electric Products, Ine. 


The improved Rk model will help 


ree ently 


to solve printing problems involved 
in the wide sereen 
ing to Richard B. 


vania’s produc t 


act ord 
Martenson. 


process, 
Syl 
sales manager of 
photolamps. The new lamp assures 


superior reproduction of brilliant 
colors across the entire screen area, 


Martenson said 


Has Longer Life Expectancy 

The latest unit has a life expect 
ancy of 500 hours compared to LOO 
hours for the original RF model 
This eliminates the cost of frequent 
lamp replacements and the time loss 
of optical realignments. the Sylvania 
spokesman pointed out 

Phe multi-purpose RF lamp, which 
converts radio signals into a con 
centrated and highly uniform light 
exclusively 

1956. It 
was designed by Sylvania engineers 
in cooperation with the Motion Pic 
ture Research Council in Hollywood. 


Radio energy was concentrated into 


source, was introduced 


by Sylvania in January. 


a small dise of refractory material, 
5/16-inch in diameter in the original 
model, causing the dise to glow bril- 
liantly. The use of such a dise, ra 
ther than conventional tungsten wire 
filament, enables the light from the 
lamp to be focused directly without 


‘ omplic ated optics 


Widen Light Emitting Target 
In the present RF model, the di 


ameter of the refractory dise. the 
light emitting target,” has been in- 
creased to -inch from 5/16-inch, 


thereby bringing it into accordance 


with the international standard light 


r RO Ff ES SI 


source, This eliminates the need for 


a new lens system for additional 


magnification. The lamp operates at 


3100 degrees K (Kelvin « 


perature}, 


olor tem 


compared to a tempera 


ture of 3500 degrees K from the 
original model The new tempera 
ture allows use with present color 


filter types and extends sharply the 
life of the lamp. 

Use of the RI lamp is said to en 
able the motion picture industry to 
film 


printing operations up to eight times 


increase the speed ol critical 


faster than the rate effected by con 
The RI 


is carried to the RI lamp hy means 


ventional methods energy 
of a copper coil wound around the 
outside of the lamp from a radio 
frequency oscillator A DC voltage 
source is used and the brightness of 
the lamp can be controlled by vary 
ing voltage. A water line is con 
nected to the oscillator to cool the 
lamp and coil ie) 


* * 7 


Grantray-Lawrence Animation 
in Larger Hollywood Studio 

@ Grantray-Lawrence 
Inve Hollywood 


| awrenet 


York 


Animation 
afhliate of Robert 
Live Ne “ 
has doubled its studio space 
in a move to quarters at 716 


North LaBrea Hollywood 


where if will Occupy the entire sec 


Productions 


new 


Avenue 


ond floor of the building 

Phe new facilities will include ex 
panded studio, production and pro 
for 


planned expansion of the Grantray 


jection space and will allow 


Lawrence permanent staff, 


In addition to animated films, the 
company serves as a base for live 
action filming in Hollywood for 
Robert Lawrence Productions 

The move follows closely the for 
mation of Pintoff-Lawrence Produ 
tions, Inc.. in New York, for the 


Kast Coast production of animated 
films for theatrical release. television 


programming and commercials. 


ONAL 


MATTES © INSERTS © FADES © DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm & 16mm 


CINEMASCOPE 
B & W or Color 


SPECIALIZED TITLES 


Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE 


4241 NORMAL AVE., 





NUMBER 3 e VOLUME 





HOLLYWOOD 29, 
NOrmandy 3-9331 


OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & 


INFORMATION 
CALIF. 





e 1957 


IVES YOU ACTION 





- The p t of nat nally known firn wi 
e SELE TROSLIDE automat project f 

Vv their sales training — selling — and ¢ 

relations programs is growing constantly There 


MU 7 be a reason 
From the JUNIOR to the STANDARD to the TWIN 
ELECTROSLIDE nothing beats them, built with more 


than 32 years of experience, to out-perfor 
out-last all others. Why not ask the f wl 
them 


ALL SELECTROSLIDE automatic projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, or automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 
slides 
SELECTROSLIDE is the ‘diamond matic 
projectors nothing finer nothing more enduring 
nd there is a SELECTROSLIDE to fit your 
tion needs. Contact r | 


you cal A 
for demonstration or 


yf fully-aut 


projyer 
110-V | Dealer 
rental of SELECTROSLIDE 


consult us 


Miustr ated literature available 
L — no cost or obligation 








Spindler & Sauppe 1» 


2201 Beverly Bivd 





Oa ae ee 


Phene DUnkirk 9.128686 





Highest Recognition! 


AMERICAN CINEMA EDITORS 
AWARD FOR 1956 






“Deluxe 
| Miracle” 
Model 


Not Dielectric 
No Shock Hazard 


No Service Problems 


Thermal Heating 


No Arc-over Hazard 
No FCC Difficulties 


Dark room splicing. a breeze! 


Sample Brochure on Request 


PRESTOSEAL MFG. CO. 3727 





War and Peace 


ccwnicoon MB VISTAY/ISION 





and Spliced by the Miracle 
“Butt-Weld” 


PRESTO 
SPLICER 


“The finest Film Splicer 
the World Over’ 


CHECK THESE BIG 
FEATURES: 
No Scraping 
No Cement 
No overlap 
No lost picture 


Automatically repiasticized 
no drying out of splice 


all in 2% seconds! 


x 


Eliminates need of AB 


printing 

* Magnetic track apliced 
without fall-out 

* No clicks going through 
projector 


No edge oozing 


33rd Street, Lic. 1, WN. 


Y. 
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DuKane Slidefilm Projector 
Aids Person-to-Person Sell 
@ A new ‘flip-top 


projyes lor 


sound slidefilm 
‘ omple tely self-contained 


and portable has been annourne ed 


by The DuKane ¢ orporation, St 
Charles, Illinois Designed to «de 
liver a training or sales message 


quickly and simply to small groups 


or an individual, the projector 
weighs 134% Ibs 

The operator of the new Dukane 
projector opens the flip-top lid of 
the pre loaded machine plugs mn 
the projyector and starts the record 
A 9 x 7-ineh 


plane 


reat lighted polar oat 


sereen requiring no room 
darkening for effective presentation 
is built into the flip-top lid 

ISRPM 


turing loss-on type 


Seven-inch records fea 


loading over a 
A single 


record can have up to six bands of 


rubber turntable are used 


information with each band produc 
ing 2.2 


Other time groupings permit two 


minutes of explanation 
single bands of eight minutes each 
or four bands of 3.7 minutes each 
per record The pick-up control is 
conveniently sealed so that the user 
easily selects any band he wants 
bor person-lo-person selling, re 
corded material can be separated 
inte pertinent subjects and a pros 
customer can be 


pective given an 


authoritative auswer to a (pue stion 
about the product or service bea 
turing a simple push-in film carrier 
and sap action manual advances 
with single knob framing, the pro 
yector has a high output cartridge 
humidity and tem 


perature change lad 


sealed against 


Lutes Transparency Cutter 

Features Illuminated Track 

@ bast, accurate cutting of 2x2 film 
transparencies is provided by the 
Ssmm Model IT Film 
according to Richard Manu 
Van Nuys, Cali 


The new model features an 


new Lutes 
Cutter 
facturing Company 
fornia 
illuminated track 


The Model 11 


vances film to precise width (8 pet 


automatically ad 


60 


New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


lorations) as the self-sharpening 


knile (handle) is raised, Film may 


be advanced other 


manually for 
S120 Dhree frame lines are visible, 
making it easy to detect any over 
lapping trames 

Other features include: adjustable 
frame line, long film guides to as 
sure a square cut, hairline accuracy 
sturdy cast aluminum construction 
Phe cutter’s size is 5'4°x6"x%21,” 
high Additional details are 
ible from Richard Manufacturing 


Co., 5914 Noble Avenue, Van Nuys. 
California Lad 


avail 


American Optical Co. Shifts 
Delineascope Line to Buffalo 
@ The 
has announced that its Instrument 
Division in Buffalo, New York, now 
is manufacturing and 
the AO) Spencer 


American Optical Company 


marketing 
kducational De 
lineascope line of projectors The 
Delineascope line will be sold and 
United 
authorized 


erviced throughout — the 
States and Canada by 
AO Spencer dealers 
Pransfer of Delineascope produc 
tion from Chelsea, Massachusetts, 
to Buffalo provides closer coordina 
tion between sales, development 
ind manufacturing efforts, the com 
pany points out Increased manu 
facilities 
iailable at Buffalo will result) in 


better 


lacturing and service 


faster and 


role dl 


service it was 


Jack Britton has been appointed 
Product 


will administer the new 


Sales and 
Delinea 


Delinease ope mod 


Uperviseolr ol 


cope program 
els currently being manufactured in 
Buffalo include the Standard and 
new High Speed series Opaque LOOO 
for the projection of opaque ma 
terial and the Standard and High 
Speed GK Series for the projection 


of 2x2, 244x2%, and 3!,x4-inch 


ahicte . Ld 





Fiberbilt Restyles Mail Cards 
to Facilitate Film Shipments 

@ Improved parcel post shipping 
cards are being supplied with Fiber 
bilt film shipping cases, according 
to the manufacturer, Fiberbilt Case 
Co.. of New York City. 


cards, two of whic h are im luded 


The new 


with each case, are designed to 





assure prompt arrival of a film at 
its destination. 

Approved by The United States 
Post Office, the card 


separate line for the zone number 


prov ides a 


and permits easier addressing. By 
giving 
name of the consignee, the card re 


more prominen e to the 


duces the possibility of error in 
handling. 


The card is held securely it 


a 
steel cardholder with locking device. 
Sosolvex, Film Conditioning 

Solution, Is Put on Market 

@ A new formula, all-purpose film 
conditioning solution, known as 
Sosolvex, has been announced by 
S. O. S. Cinema Supply Corp., New 
York Said to solve 


cleaning and waxing problems, the 


many film 


new product is harmless, non-toxic, 


non-flam, anti-static and contains 
no carbon tetra hloride. It is also 
said to protect emulsion by waxing 
and lubricating film, adding years 


of life and reducing breakage Ld 





New two 


peed stop-motion motor 


shown mounted on Arriflex camera. 
Two-Speed Stop Motion Motor 
for 16mm Arriflex Announced 
@ A new 


motor, described as the 


two-speed stop motion 
smallest 
and most efficient ever designed for 
the Arriflex 16mm camera, has been 
announced by Camera Equipment 
Company, Inc., New York. 

The new CECO motor provides 
for either a 'o or '4-second eXxpo- 
sure--a simple pull of a knob effect- 
ing the interchange. A built-in 
Veeder Counter is supplied to in- 
dicate the number of frames ex- 
posed, It is a one-to-one counter, 
each digit corresponding to one 
exposure, 

For optimum — efficiency, — the 
CECO two-speed Stop Motion Mo- 
tor operates both forward and re- 
verse in either a constant-run. or 
stop-motion — position The unit 
accommodates a foot actuator 
which may be ordered as an 


accessory. Wy 


ao * © 


Radiant Unveils Screen for 
Strong, Wide-Angle Clarity 
@ “Uniglow.” a new high definition 
projection screen surface, said to 
reflect sharp, brilliant pictures to a 
wide viewing area, has been an 
nounced by Radiant Manufacturing 
Corp., Chicago. 

In comparison with more dire 
tional fabrics, the “Uniglow™ sur 
face casts a_ brilliant image to a 


KO’. larger viewing area, the man- 


ufacturer notes. The new, smooth 
surface spreads a_ brilliant image 
into off-center seating areas con- 


sidered as inferior from a viewing 
standpoint, it is stated. In addition 


to the wide-angle 


r 


reflective power, 
the “Uniglow” surface can be pro- 
duced to provide an expanse with- 
out Se uliis up lo Seven feet square, 

The “Uniglow” is being featured 
in two models of Radiant’s newly 
styled 1957 line of tripod projee- 
tion sereens, the “Imperial” Cham- 


yion and “Imperial” Screenmaster. 
| | 
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SALESMEN GET IN 
STORY GETS TOLD... 


v 


Movie-N lite ) 


<- nome FA 


ie ; lémm SOUND 

* Theater Quality’ PROJECTOR 

* Easiest to Use 

* Lowest in Cost 

* Lightest in Weight 

* 50,000 Users 
Can't Be Wrong 


Your Salesmen's Pal 
Your customer enjoys 
a theatre presentation 
on his desk. Sets up 
easily . . . in three 
minutes or less. You're 
in with your story — 
You're out with a sale. 


Ideal for large 
screen projec- 
tion foo. 


Complete with 
screen $298.50 


Send this ad for full information 8 


THE HARWALD co. | 


1216 Chicago Ave., Evanston, Ill. 
Phone: Davis 8-7070 


rc 
! 
| 
! 
! 
' 





@ MOTION PICTURES 
@ FILMOGRAPHS 

@ SLIDE FILMS 

@ SLIDES 

@ TRAINING COURSES 
@ TRAINING GUIDES 
@ FLANNEL BOARDS 


@ TV COMMERCIALS 


254 WEST 54th STREET, N.Y.C 
COlumbus 5-7620 
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CASE HISTORY: AIR TRAVEL PROMOTION 


American Airlines Provides a New 
Look at the Nation’s Capital 


Sponsor: American Airlines, Ine 

Title: Alice in Washington, 19 min., color, pro 
duced by On Film, Inc 

* Anyone faced with the problem of photograph 

g Washington, D.C., can be sure that from 

whatever angle the cameras are placed nothing 

Washington is buildings and the 


capital city’s structures have been pictured over 


in 
will he new 


and over as in no city in the world 


So. why would American Airlines want to re 
hash all that old stuff once more? Because AA’s 
DC-7's drop in there many times a day loaded 
with people coming to see the sights, that’s why 
So, different the film had to be, 


is. If the pictures are 


and different it 
of buildings, they have 


come alive to tell something 


of their essential 
qualities 

To allow the buildings to speak up, a fantasy 
was needed, and what better than a little girl 
in a red dress named Alice. who can ste p through 
i looking glass? On the other side of our Alice's 
mirror is a trip to Washington 
chatty old public edifices whe 
her 


amongst those 


» talk right up to 


Smithsonian Institution, for example isa nice 
but a bit fussy old man Treasury is Oh se pre 
cise Georgetown is very much a Southern 
Gentleman And, 


stentorian, but human, too 


Supreme Court 4 properly 


lt might have been easy to gel pretty awful 
cute about Alice in Washington, but it wound 
up not only “cute” but a good example 


good taste birst 


of proper 
restraint and audiences who 
have seen it (via distributor Association Films 
Inc.) have been enthralled And 


ut much seeking 


in fact, with 
a theatrical release is in the 
works for national distribution 

Sidenote: \In this film. the only person in 
Washington is Alice How to eliminate the 
ple J According to 


shooting early 


peo 
producer On Film. it meant 


t often with 
operation oof five different 
partments in the Washington, Arlington 
ind Williemsburg. Virginia locations that Allies 


Visits 


sometimes, but mo 
the wonderful ee 


polis le 


Ind 


N. Y. Film Directors Reject National Bid 
* Members of the New York Film Director 
Organizing Committee have voted overwhelming 
ly to reject the latest terms of affiliation offered 
by the Screen Directors’ Guild of America, and 
to set up their own local screen directors organ 
ization to negotiate with the New York film 
producers The voting was held May | mn 
New York 

At the same time, NYFF DOC members voted 
to keep open the door for further negotiations 
with SDGA for possible affiliation Membership 
in NYFDOC, now over 250 men, includes vir 
tually all the lo 


gaged in industrial 


i} motion picture directors en 
documentary and educa 
ind television commercials 

Officers of the New York group are Howard 
l. Magwood, chairman: Jack Glenn. vice-chair 
man; Joseph R. Kohn, secretary, and George L 


George, treasurer and executive secretary Vad 


tional filmes 





e°° 


SYMBOL OF 
PROFESSIONAL 


QUALITY 





EMPIRE PHUTOSUUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN 





Cinekad Synchronous Motor 
Drive for 16mm Projectors 


Especially designed to drive all Bell & Howell, 
Ampro and Victor lémm projectors at 
synchronous speed 


Projector can be instantly attached to Syne hronou 
Motor Drive and quickly detached at any time in 
a matter of seconds An 
the flexible shaft which 


jector and permits smooth quiet and steady opera 


outstanding feature 
connects motor with pro 


tion No special technical knowledge required for 
nstallation and mounting 
Write for more details and prices 


Available at leading dealers, or direct. 


CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manufactured 
by Cinekad. 
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GUIDE TO PROFESSIONAL MOTION PICTURE FILMS 


Ansco Motion Picture Films 
Ansco Type 242—l6mm 


16mm Anscochrome Professional Camera Film 
This is a Tungsten (3200°K) balance reversal color film 
especially designed for the production of originals from which 
color release prints are to be made. It records color in 
proper relationship to one another and in low contrast for 
printing on Ansco 16mm Duplicating Film Type 238 


Ansco Type 231—Daylight 
Ansco Type 232—Tungsten (3400 K) 

16mm Anscochrome 
High speed reversal color films having EI 32 for normal 
exposure. Adaptable for exposure at EI 125 through process 
ing adjustments. Especially suitable for filming sports, 
news and special events where speed is an important con 
sideration-available with (P. I.) and without (P. N. L) pro 
cessing service. 


Ansco Type 238—1l6mm 
16mm Duplicating Color Film 

A reversal color duplicating film for use in making high 
quality 16mm color prints either from 16mm color originals 
by contact or from 35mm color positive prints. It has an 
exceptional long tonal scale and will provide outstanding 
color fidelity. Balanced to light source yielding a color 
temperature of approximately 3000 K 


Ansco Type 531—Daylight 
Ansco Type 532—Tungsten (3400 K) 
35mm Anscochrome 

35mm Anscochrome— in 100’ rolls and longer—-high speed 
reversal color films having EI 32 for normal exposure. Can 
be exposed at EI 125 with adjustment in the processing times. 
Used primarily as a printing master in the production of 
slides and strips. May be used for motion pictures where 
subsequent prints are not required 


Ansco Type 538—35mm Color Film 
35mm Color Slide Duplicating Film 


A 35mm reversal color film designed for duplicating 35mm 
positive color transparencies (slides) and positive filmstrip 
originals. Balanced for exposure to a light source yielding 
a color temperature of approximately 3000 K 


DuPont Motion Picture Films 


NEGATIVE TAKING STOCKS 
DuPont ‘Superior’ | 904 B—35mm 


A panchromatic film recommended for general exterior and 
process background work whenever the light is ample. 


DuPont “Superior” 2 926 B—35mm 


An all purpose film for both exterior and interior production 
work. It combines fine grain, speed and wide latitude. 


DuPont ‘Superior’ 4 928 B—35mm 
DuPont “Superior” 4 928 A—l6mm 


A high speed panchromatic film with medium grain and 
extreme latitude. It is ideal for use where low light levels 
prevail. 


DuPont “Superior” 2 901 A—l6mm 


An all purpose negative for interior and exterior use. May 
be processed as a negative or by reversal. 





DU PONT NEGATIVE TAKING STOCKS: CONT'D. 
DuPont Panchromatic 914 A—l6mm 


A fine grain film of wide latitude for interior and exterior 
work. May be processed as a negative. Produces good re- 
sults when used as a reversal duplicating film. 


DuPont Rapid Reversal 930 A—l6mm 

A medium speed negative designed especially for rapid 
reversal processing. Widely used in television newsreel 
and sports photography. Produces excellent results when 
used as a reversal duplicating film. 


DuPont High Speed Rapid Reversal 931 A—l6mm 


A high speed negative designed especially for extra rapid 
processing. Widely used in television newsreel and sports 
photography at night under ordinary incandescent il 
lumination. 


DUPLICATING FILMS 

DuPont Fine Grain Duplicating Negative 908 B— 
35mm 

DuPont Fine Grain Duplicating Negative 908 A— 
16mm 

Exceptionally fine grain high resolution film designed 
specifically for duplicating work. Fully panchromatic. 
DuPont Fine Grain Master Positive 828 B—35mm 
DuPont Fine Grain Master Positive 828 A—l6mm 
A fine grain film for duplicate positives which may be ex 
posed at release positive printer light levels and processed 


in normal release positive developers at normal developing 
times. 


SOUND RECORDING FILMS 
DuPont Sound Recording NH 802 B—35mm 
DuPont Sound Recording NH 802 A—l6mm 


A high speed Variable Area or Variable Density sound re 
cording film. The non-halation base enhances image sharp 
ness. 


DuPont Fine Grain VA Sound Recording 833 B— 
35mm 


A fine grain sound recording stock on non-halation base 

designed for exposure in variable area recording equipment. 

DuPont Fine Grain VD Sound Recording NH 837B 
-35mm 


A low contrast fine grain sound negative on non-halation 
base for variable density recording designed for development 
in picture negative developers. 


RELEASE POSITIVE FILMS 
DuPont Release Positive High Speed 803 B-—35mm 
A high speed, normal grain film where release print speed 
is required. Excellent for making superimposed title prints. 
DuPont Fine Grain Release Positive 825 B—35mm 
DuPont Fine Grain Release Positive 825 A—l6mm 
DuPont Fine Grain Release Positive 825 C—32mm 
For general release work and dubbing prints which require 


the optimum in picture and sound quality. Yields blue- 
black images. 


SPECIAL PURPOSE FILMS 
DuPont Title Stock 805 B—35mm 


A high speed film for title photography. Clarity of base 
makes it ideal for superimposed titles. 
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DU PONT SPECIAL PURPOSE FILMS: CONT'D. 


DuPont Fine Grain Low Contrast Positive 824 B— 
35mm 


DuPont Fine Grain Low Contrast Positive 824 A— 
16mm 


A fine grain film for photographing either negative or posi 
tive images from television monitor tubes. The low contrast 
of this film makes it especially suited for prints which are 
to be telecast. May be processed in picture negative or 
release positive baths depending on contrast level desired. 
When making 16mm low contrast TV prints, 828 A should be 
used instead of 824 A which is short pitch perforated for use 
in kinerecording cameras. 


DuPont TV Recording Film 834 B—35mm 
DuPont TV Recording Film 834 A—l6mm 

A fine grain, low contrast emulsion for photographing either 
negative or positive images on television monitor tubes. This 
film is about 2’ times faster than 824 type. 


Eastman Kodak Company: Camera Films 
NEGATIVE TYPES: BLACK & WHITE 


Eastman Background-X Panchromatic Negative 
Types 5230 (35mm) & 7230 (16mm) 


A very fine grain, medium speed negative material intended 
for use in making original negatives from which prints are 
to be made for background projection. It is also suitable 
for general exterior photography. Background-X for exterior 
scenes and Plus-X for interior scenes form an ideal combina 
tion for production work, since their speed relationship is 
such that apertures of the same order can be employed for 
both exteriors and interiors. 


Eastman Plus-X Panchromatic Negative Film 
(Type B), Types 4231 (25mm) and 7231 (16mm) 

A high speed, fine grained negative material, well suited to 
general interior photography and to exterior photography 
under average lighting conditions. This film represents an 
excellent balance between the maximum desirable speed 
for most purposes and the finest grain obtainable at that 
speed. It is widely used for general production work and is 
also suitable for making composite projection background 
scenes, since its speed is sufficient to permit the use of 
small apertures in order to secure good depth of field. 


Eastman Tri-X Panchromatic Negative Film 
Type 5233 (35mm) & 7233 (16mm) 


An extremely high speed negative material of medium 
graininess. It is particularly suitable for newsreel work and 
for exterior and interior photography under adverse lighting 
conditions. It is also useful where it is desired to obtain 
great depth of field without an increase in illumination. 


Eastman Infrared Negative Film 
Type 5210 (35mm) 


Sensitive to infrared radiation and the blue and far red 
light of the visible spectrum. This film can be exposed with 
filters ranging from the Kodak Wratten Filter No. 15 (G) to 
the No. 87 to produce unusual effects in sunlight. The in 
frared sensitivity allows the reproduction of distant detail 
ordinarily obscured by atmospheric haze. When used in 
sunlight with a suitable filter, such as the Kodak Wratten 
A or F, to absorb blue light, it produces a realistic illusion 
of night, the blue sky photographs very dark. 
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REVERSAL TYPES 


Eastman Plus-X leversal Film 
Type 7276 (16mm) 


A high speed reversal-type panchromatic film suitable for 
general exterior photography and for indoor work where 
ample artificial light is available. It is also useful for tele 
vision photography for either studio or location work. When 
processed by reversal methods, i! yields a positive image 
having good contrast and exceptionally low graininess. This 
positive is suited for either projection or duplication. When 
necessary, this film may also be used as a negative material 
using conventional processing methods, although this practice 
results in some sacrifice in speed and graininess char 
acteristics. 





Eastman Tri-X Reversal Film 
Type 7278 (16mm) 

A high speed reversal-type panchromatic film suitable for 
general interior photography with artificial light. It finds 
wide apphcation in television studio photography and in 
making pictures of news and sporting events under difficult 
artificial illumination conditions. It may also be used under 
daylight conditions and is particularly useful for making 
sports pictures at regular speed or slow motion pictures in 
weak light or late in the day. 

When processed by reversal methods, it yields a positive 
image having both good contrast and graininess char 
acteristics. This positive may be used for either projection 
or duplication. When necessary, this film may also be usea 
as a negative material, using conventional processing 
methods, although this practice results in some sacrifice in 
speed and graininess characteristics 


CAMERA FILMS: COLOR 


Kodachrome Commercial Color Film 
Type 5268 (16mm) 


This film is a camera film designed to provide a low contrast 
color original from which a color release print of good pro 
jection quality can be made on Reversal Color Print Film, 
Type 5269. The low-contrast original is not intended for 
projection; its contrast is purposely low so that the contrast 
obtainable in its print is comparable with the contrast of a 
good original made on Kodachrome Film, Daylight Type 
and Type A. 


Eastman Color Negative Film 
Type 5248 (35mm) 

This film is a multilayer color film intended for use in con 
ventional 35mm motion picture cameras. The film consists 
essentially of three light-sensitive emulsions, each sensitized 
differently, and coated on a safety support. Incorporated in 
the emulsion layers are dye couplers which react simul 
taneously during development to produce a separate nega 
tive dye image along with the silver image in each layer 
The silver images are removed later by bleaching. Two of 
the dye couplers are themselves colored. The original color 
of these couplers is discharged during development in pro 
portion to the development of the emulsion. The remaining 
colored couplers serve as automatic color correcting masks 
to aid in obtaining good color reproduction when the color 
negative is printed on the companion product, Eastman 
Color Print Film, Type 5382 or 7382, or on other color 
materials. 
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MOTION PICTURE FILMS: 


SOUND RECORDING FILMS 
Eastman Fine Grain Sound Recording Film 
Types 5372 (35mm) and 7372 (16mm) 


A sound recording material especially designed for use with 
variable area sound recording equipment. Its fine grain, 
high resolving power and image sharpness permit recording 
over a wide frequency range. 

This material may be used as a negative by exposing to a 
high density (2.1 to 2.5, not including base density) and 
printing onto positive films such as 5302, or 7302. 

It can also be used with excellent results as direct play- 
back positive material because of its low image distortion 
when the density produced by exposure in the recorder is 
in the range of 0.8 to 1.0 (not including base density). 

In either case, the excellent image characteristics and fine 
grain of this material contribute toward recordings of 
superior quality. 


Eastman Fine Grain Sound Recording Film 
Types 5373 (35mm) and 7373 (16mm) 


This is a fine grain, sound recording film intended for use 
with variable density sound recording equipment. It can be 
developed to a low gamma (e.g., 0.5) using a regular picture 
negative developer and without requiring an excessively 
short development time. This film also finds useful applica- 
tion as a picture image recording material in making kine- 
scope recordings from positive television tube images. 


DUPLICATING FILMS: B & W 


Eastman Fine Grain Panchromatic Duplicating 
Negative Film 
Types 5203 (35mm) & 7203 (16mm) 


A low speed panchromatic duplicating negative material of 
extremely fine grain and high resolving power, coated on 
the same type of gray base used for panchromatic picture 
negative materials. Used as a companion to Fine Grain 
Duplicating Positive, Type 5365, it produces duplicate nega 
tives equal in tone rendering and printing detail to the 
original negative. The panchromatic sensitivity of 5203 
gives it considerably more speed than the same emulsion 
would have if not sensitized 


Eastman Fine Grain Duplicating Positive Film 
Types 5365 (35mm) and 7365 (16mm) 
A slow, yellow-dyed master positive material of extremely 
low graininess and exceptionally high resolving power, in 
tended as a companion film to Fine Grain Panchromatic 
Duplicating Negative, Type 5203. The use of these two films 
together results in duplicates distinguishable from the 
originals only by skilled observers 
Eastman Reversal Duplicating Film 
Type 7504 (16mm) 
This material is intended for making black-and-white prints 
directly from other positive originals or prints. It may be 
advantageously used when only one or two prints are re- 
quired and when it may not appear economically feasible 
to make a duplicate negative and prints therefrom in the 
conventional manner. 

It may be used for making black-and-white prints from 
color reversal originals and prints as well as from black- 
and-white positives. Such prints may be used for both work 
prints for editing purposes and for release prints, either 
silent or sound. 

This film is a low speed material having excellent graini- 
ness and sharpness characteristics and a tonal scale ideally 
suited for projection purposes. When processed as recom- 
mended, the contrast of the original is reproduced very 
closely in the print. 





EASTMAN DUPLICATING FILMS: B & W CONT'D. 


Eastman Panchromatic Separation Film 
Type 5235 (35mm) 

This is a black-and-white material having very low granv- 
larity and capable of giving high definition. It is intended 
primarily for making separation positives from color nega- 
tive originals such as those made on Eastman Color Negative 
Film, Type 5248. 

When processed in conventional negative type developers, 
low to medium contrast may be obtained. 


DUPLICATING FILMS: COLOR 
Eastman Color Internegative Film 
Type 5245 (35mm) 

This film is a multilayer color film intended for making color 
negatives from separation positives. The latter may be 
derived from any one of several sources, such as from East- 
man Color Negative, Type 5248 originals, or from black-and- 
white separation negatives obtained by other means. 


Eastman Color Internegative Film 

Types 5270 (35mm) and 7270 (16mm) 
This film is a multilayer color film intended for use as an 
intermediate material for preparing color prints in 35mm 
or 16mm width from reversal type 16mm color originals, 
such as those made on Kodachrome Commercial, Koda- 
chrome Daylight and Kodachrome Type A Films. 


Eastman Color Intermediate Film 

Types 5253 (35mm) and 7253 (16mm) 
This film is a multilayer color film intended for use in pre- 
paring both color master positives and color duplicate nega- 


tives from originals made on Eastman Color Negative Film, 
Type 5248. 


RELEASE PRINT FILMS: B & W 
Eastman Fine Grain Release Positive Film 
Types 5302 (35mm) and 7302 (16mm) 


An extremely fine grain, high resolving power, material 
suitable for general release printing. 


Eastman High Contrast Positive Film 
Types 5363 (35mm) and 7363 (16mm) 

A positive emulsion of somewhat lower speed and consider- 
ably higher contrast than Release Positive, Type 5302. It 
is suitable for making negative or positive titles of excellent 
definition and sharpness when clear whites and dead blacks 
are desired. This film is also useful for making silhouette 
mattes for process work, traveling mattes for printer light 
control, and for other purposes requiring extreme contrast. 


Eastman High Speed Positive Film 

Type 5305 (35mm) & 7305 (16mm) 
This film is designed as a release print material, for making 
negative and positive titles, for making dubbing prints for 
sound, for variable density and variable area recording, 
and for other purposes. 


RELEASE PRINT FILMS: COLOR 


Eastman Color Print Film 
Types 5382 (35mm) and 7382 (16mm) e 

This film is a multilayer color film intended for use in mak- 
ing color release prints from Eastman Color Negative Film, 
Type 5248 and from Color Internegative Films, Types 5245 
and 5270 and Color Intermediate Film, Type 5253. It is also 
useful as a color print material when it is desired to print 
from black-and-white separation negatives obtained by other 
means. Continued on facing page 65 
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PROFESSIONAL FILMS: 


(CONTINUED FROM FACING PAGE 64) 
RELEASE PRINT FILMS: COLOR 


Eastman Reversal Color Print Film 
Type 5269 (16mm) 

This film is intended for making color prints 
from 16mm originals on Kodachrome Com 
mercial, Kodachrome Daylight Type, and 
Kodachrome Type A, Color Films. It is not 
intended for making original exposures in the 
camera. 


KINESCOPE RECORDING FILM 


Eastman Television Recording Film 
Types 5374 (35mm) and 7374 (16mm) 
This film is designed for photographing tele 
vision picture tube images so as to provide 
a motion picture record of television pro 
grams. Such records are known by various 
names, such as video recordings, teletran 

scriptions and kinescope recordings 
This film also finds application in making 
low contrast prints from kinescope recordings 
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(CONTINLCED FROM PAGI 56) 
ning to realize that visual aids can 
play an important part in learning 
and will speed up training at a 
critical period in Europe's indus 


trial development. 


Ask U. S. industry for 
Additional Training Films 

* Encouraging though the progress 
is in the EPA program, there still 
is a erying need for more films. 
Surprisingly enough. there always 


film li- 
A general complaint is that 


seems to be a gap in the 
braries. 
been 
brought over by the EPA for the 
national productivity centers li 
braries. At a meeting of Industrial 
Audio-Visual 


in Chicago. February 13 


too few American films have 


members 
1957. Jean 
le Harivel! described the 


Association 


audio- 
visual program of the EPA and ex- 
plained how he hoped to obtain 
more U.S. 
Le Harivel 
criteria to be applied in selecting 
The guide sheet 
also contained subject areas of in 
terest to the overall EPA productiy 
ity effort. 
can be obtained, he noted 
EPA office in Washington 

The EPA Washington 
will handle the dispate h of any U.S 


films for the program 
distributed a_ list of 


films for Kurope 


Copies of this paper 


from the 
othee in 


film to Lurope, thus freeing Ls 
firms from any of the involved pro 
cedures connected with the mailing 
of films overseas. Any industrialist 
who has a film which is considered 
applicable to European needs may 
send the film to the EPA address 

2000 P. Street, N.W.. Washington 
D.C.—for 


Gerald Sarchet. 


transmission to Paris. 
of the 
Audio Visual Department of the In- 
Admin 
istration (ICA) in Washington, told 
the meeting in Chicago that the ICA 


would be glad to make arrangements 


Overseas 


ternational ( ooperation 


so that loan prints of European films 
could be made available to U.S. in 
dustry. In this way, a two-way flow 
of industrial information could be 


developed to the benefit of both con 


tinents a 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE 


7315 Carnegie Ave., 
Cleveland 3, Ohio 
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BUSINESS SCREEN BOOKSHELF SERVICE 





Your Convenient Mail Order Source for Useful Audio-Visual Books and Guides 


BOOKS ON PRODUCTION TECHNIQUE: 


102 — 


103 — 


104 — 


105 — 


106 — 


107 — 


108 — 


109 — 


American Cinematographer Hand Book and Reference 
Guide, by Jackson J. Rose. A convenient source of the basic 
facts concerning photographic materials, 
equipment. Ninth edition, 331 pages 


and 
$5.00 


methods 


Film and Its Techniques, by Raymond Spottiswoode. An 
encyclopedic treatment of the documentary film — from 
idea to script and through all the steps of production. Uni 
versity of California Press, 505 pages $7.50 


l6mm Sound Motion Pictures, by W. H. Offenhauser, ]1 
A complete manual for the professional or amateur l6mm 
producer. Interscience Publishers, Inc., $11.50 


Painting with Light, by John Alton. A discussion of the 
technical and artistic aspects of lighting — what lights ar 
used and where they are placed; how to make sure natural 
light is correct. The MacMillan Co., 191 pages $6.75 


Handbook of Basic Motion-Picture Techniques, by Emil EF 
Brodbeck. Basic know how for both amateurs and protes 
sionals. McGraw-Hill Book Company, Inc., 307 pages..$6.50 


565 pages 


The Recording and Reproduction of Sound, by Olive: 
Read. A complete, authoritative discussion of audio in all 
its phases. Howard W. Sams & Co., Inc., 800 pages......$7.95 


Stereo Realist Manual, by Willard D. Morgan, Henry M 
Lester and 14 leading 3-D experts. A complete manual of 
modern 35mm stereo photography illustrated with 53-D 
photos in color and black and white. A special viewer is 
included in the book. Morgan and Lester, 400 pages $6.00 


The Technique of Film Editing, compiled by Kare! Reisz 
for the British Film Academy. A practical analysis of the 
problems of film editing by 10 experienced film makers 

a guide for film editors and TV directors 
and Cudahy, 282 pages 


Straus 
$7.50 


Preparation and Use of Audio-Visual Aids, by Haas and 


Packer. Practical, step-by-step instructions on how to pré 
pare and use visual aids effectively. Prentice-Hall, In 
81 pages $6.05 


TELEVISION PLANNING AND PRODUCTION: 


202 — 


203 - 


204 — 


206 — 


208 — 


NUMBER 3 e 


The Handbook of TV and Film Technique, by Charles W 
Curran. A non-technical production guide for executives 
covering film production costs, methods and _ processes 
Includes a section on the production of films for T\ 
programs and Pellegrini and Cudahy, 120 


pages $3.00 


Movies for 


commercials 


TV, by John H. Battison. A comprehensive 
technical guide to the use of films in television program 
ming. Covers the basic principles of the medium, equip 
ment, program planning. Macmillan Co., $5.00 


Color Television Standards, edited by Donald G. Fink. A 
digest of the National Television System Committee's ree 
ords on color television. McGraw Hill Book Company, Inc 
520 pages $8.50 
The Television Commercial, by Harry Wayne McMahan 
A new and enlarged edition of this practical manual on 
Shows 
mercials, both from advertising and film production view 
points $6.50 


Staging TV Programs and Commercials, by Robert | 
Wade. A handbook aimed to help in solving the physical 
production problems of “live” 
Hastings House, 210 pages 


— 
16 pages 


television advertising how to create better com 


Hastings House, 225 pages 
5 | 


television programming 


$6.50 
to Direct for Television, by William I. Kaufman 
Nine top IV directors tell, in their own way, how to pre 


pare fora director's job and make a success of it 
House, 


How 


Hastings 


HN, page 5 $2.50 
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209 


210 


An Ad Man Ad-Li's on TV, by Bob Foreman, Here 1 
every facet of TV, as seen through the eyes of a man in 
this business since its beginning. This amusing book con 
tains a wealth of information for the neophyte as well as 
the experienced, Hastings House, 175 pages S450 


How To Get Rich In TV—Without Really Trying, b 
Shepherd Mead. A hilarious treatment of “case histories 
in the TEV business, liberally sprinkled with clever car 
toons. A good gilt item tor those in EV or wish they were 


Simon and Schuster, [S80 pring $2.95 

GENERAL REFERENCE BOOKS: 

301 — The Dollars and Sense of Business Films, by the Films 
Steering Committee ol the A.N.A, An analysis of the actual 
cost and circulation records of 157 unportant business firms 
Association of National Advertisers, 128 pages $2.00 

302 — How To Use a Tape Recorder, by Dick Hodgson and H 
Jay Bullen. Aimed to help business and home recorde 
owners learn how to get tull value trom thei machines 
Opens a new world of potentials for tape recorders 
Hastings House, 209 pages $4.95 

403% Devoted wholly 


AUD 


401 — Audio-Visual Methods in Teaching 


403 — 


404 — 


405 — 


Selling Color to People, by baber Birren 
to the commercial 
and selling the 
chapter on the 


influencing 
000) word 
University 

$7.50 


uses of color inp reaching 


\merian publi Contams a 


medium of color television 


Books, 219 page ‘ 


10-VISUAL METHODS & MATERIALS: 


Revised Edition, by 
Edgar Dale. A review of the Audio-Visual field, both its 
theory and practice. Colorfully illustrated, The 
Press, 520 pages 


Dryden 

$6.25 
Audio-Visual Aids to Instruction, by McKown & Roberts 
How to program audio-visual devices tor education, Me 
Graw-Hill Book Co., 495 pages $4.75 
The Audio-Visual Reader, edited by James S. Kinder and 
IF. Dean McClusky Philosophy, theory, research and audio 
visual instruction in teaching materials in the school sys 
tem. Wm. C. Brown Co., $5.75 
Audio-Visual Techniques, by Chandler & Cypher. A guide 
to enriching the curriculum with a wide variety of audio 
and visual materials. Noble and Nobk $3.50 


1/38 page 5 


ono 
ae pages 


PERIODICALS AND GUIDES: 


501 — Business Screen Magazine. The national journal of audio 


visual communications in business and industry. A full 

year's service, cight issues $3.00; two year $5.00 
02 — The Audio-Visual Projectionist’s Handbook, A two-color 

portiolho of ideas and pointers for presenting a better 

audio-visual program. Business Screen $1.00 
505 
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The National Directory of Safety Films. A catalog of more 
than 950 subject National Satets 
$1.00 


imneluding 1956 addition 


Council 


DETACH AND MAIL WITH YOUR CHECK TO 


BUSINESS SCREEN BOOKSHELF 
7064 SHERIDAN ROAD © CHICAGO 26, ILLINOIS 


Please ship the following (indicate by number 


Total amount enclosed $ 
Name 
Firm or School 
Address 


City Lone State 


BOOKS WILL BE SHIPPED POSTPAID If CHECK ACCOMPANIES ORDER 
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‘CONTINUED FROM PACH 


Outside That Envelope 
Sponsor: Connecticut Gen | Life 
Insurance ¢ ompany 
Producer: Parthenon Pictures 


Golden Reel 


Award 


The Petrified Rives 
Sponsor: Union Carbide & Carbon 
Corp. & Bureau of Mines 
MPO Productions, Ine 


Producer 


Silver Reel: Scholastic Award 
Production 5118 


Champion Paper & Fibre 


Sponsor 
Company 

Wilding Picture 
Productions, Ine 


Freedoms Foundation Honor Medal 


Producer 


The Right to Compete 

Sponsor: Association of 
American Railroads 

Producer: Dudley Pictures Corp 


Freedoms Foundation Honor Medal 





UNUSUAL 
16mm 
LENSES 


For the Professional 
Cine Photographer 





WORLD'S LARGEST STOCK GREATEST SELECTION! 
IMMEDIATE DELIVERY ~— I5-DAY PREE TRIAL 
Unsurpassed quality high speeds 

broader scene coverage, dramatic magnified 
mounting and collimating 


closeups, factor 









4 ldOmm F/T 8 
Vigeniens $149.50 
, 20mm F/2 7% Rauch & Lomb Maltar $169 00 
2, SOmm F/10 Cari 
Meyer Moviar $295.00 
1" 500mm F/5.0 Carl Mever Telephot $355 00 
”. 25mm F/O 05 Car 
Mever M uf $155.00 
mm 2 Carl Zeiss Wiotar $109.50 





Write for 1957 Lens Listing 
BURKE & JAMES, INC 


ivi 8S Wabash Chicago 4, titinots 
Dept. 8S 557 











Award-Winning Films of the Year 


The Sound and the Story 
RCA Victor Record 

Division, RCA 

The Jam Handy 

Organization, Ine 


Silver Reel Award 


pPolsor 


te 
i roducet 


The Stylist 
bord Motor ¢ ompany 
MPO Productions, Ine 


Silver Reel 


Sponsor 
Producer 


Chris Awards 


Through the Looking Glass 


General klectric ( ompany 


~ 


ponsel 
Producer: Transfilm, Ine orporated 


Golden Reel Award 


» 


Iwins on the Ohio 
Ohio Valley Utility 


Companies 
Kevin Donovan Films 
breedoms Foundation Honor Medal 


SPOrsor 


; 
| roducer 


Under Pressure 
ponsor: Rutledge Drilling Co 
Producer: United Industrial Films 


Silver Reel Award 


1 a % 
Pan-American World 


Airways 


Sponesal 


Producer: Henry Strauss & Co., Ine 


Freedoms Foundation Honor Medal 


The Voice Beneath the Sea 


Sponsor: American Telephone & 
Pelegraph Co 


Producer: John Sutherland 
Produc tions Tine 


Silver Reel Award 


Home As You Like It 

Pittsburgh Plate Glass Co 
Producer: On Film, Ine 
Silver Reel Award 


Your 


Sporseal 


Your Safety First 
Sponsor: Automobile Manufacturers 
Association 
Producer: John Sutherland 
Productions, Ln 


Silver Reel Award 


* 


Share in Tomorrow 
The New York Stock 
| xchange 

KAnik kerbo« ker Produc 


and the International 


Your 


Sponsor 


Producer 
tions Irv 
Film Foundation, In 


Golden Reel Award 


* 


Public Education Group 
The Big City 
Mayor Raymond R Tuc ker 


Producer: Guggenheim & Assoc 


Golden Reel 


Sponsol 


Award 


A City Decides 
Sponsor: The Fund for the Republic 


Producer: Guggenheim & Assoc. 


Silver Reel Award 
Even for One 


American Medical Assn. 


Produc er 


Sponsor: 
Dynamic Films. Ine. 
Golden Reel: Chris Awards 
Monganga 
Sponsor: Smith, Kline & French 
Laboratories 


Producer ; Dr. John F. Ross 


Silver Reel Award 
ye ~~ 
Natural Enemies 
of Insect Pests 


Sponsor: University of California 
hxtension 
Dept. of Biological 
Control, UC 


Silver Reel 


Producer 


Award 

Qur Mr. Sun 

The Bell System 
Companies 

Producer: Frank ¢ apra 


Silver Reel: Chris Awards 


* a 


Sponsor ° 


\ Place for Growing Boys 
Boys’ Clubs of America 


Campus Film Produc 


Sponsor 
Produc eT 
tions, Ine. 


Golden Reel Award 


Proud Years 
Sponsor: Charles Phizer & Company 
Producer: Center for Mass Commu 
nications, Columbia University 
Award 
Secrets of the Heart 
American Heart Assn. 
MPO Productions, In 
Award 
See You at the Polls 
American Heritage 


Silver Reel 


Sponsor 
Produc eT 


Silver Reel 


Sponsor 
bk oundation 
Freedoms Foundation Honor Medal 


The Wider World 
World Assn. of Girl 


Guides and Girl Scouts 


Sponsor 
Producer: International Film 
Foundation, In 
Silver Reel Award 
> * 7 
W oodrow W ilson 
Spokesman for Tomorrow 


W oodrow W ilson 


Foundation 


Sponsor 


Producer: Caravel Films, Ine. 


Silver Reel Award 








To Your Health 
Sponsor ; World Health 
Organization 
Producer: Phillip Stapp 
Golden Reel Award 
Your Brother's House 
Sponsor: The Greater 
New York Fund 
Producers: Transfilm, Incorporated 
Freedoms Foundation Honor Medal 


GOVERNMENT 
SPONSORSHIP 


American Battleground 
Sponsor: N.Y, State Department of 
Commerce 
Producer: Commerce Dept, 
Silver Reel; Freedoms Foundation 
Medal 
Do It Yourself Peace 
Tale of 2.000 Cities 
One If by Land 
The Man in Two Places 
Sponsor: United States Army 

Reserve 
Freedoms Foundation Gold Medal 
Fish Spoilage Control 
Sponsor: Canadian Gov't Fisheries 
Producer: National Film Board of 
Canada 
Golden Reel Award 
The Man on the Hill 
U.S. Department ol 
Defense 
Academy Pictures, Inc. 
Freedoms Foundation Honor Medal 


Sponsor : 


RELIGIOUS FILMS 


Broken Mask 
National Council of 
Churches. BF¢ 
Nassour Studios, In 


Golden Reel Award 


Sponsor : 


Producer: 


Heart of the Neighborhood 
Sponsor ; Board of Missions. 
Methodist Church 


Producer: Dynamic Films. In 


Silver Reel Award 
Train of Action 


Sponsor: The Evangelical 
and Reformed Church 
Producer: Dynamic Films. Ine. 
Silver Reel Award 
Where the Need is Greatest 
Sponsor: Catholic Charities. 


Archdiocese of Chic ago 


Producer: Vogue-Wright Studios 


Silver Reel 


Award 











NO ROOM FOR DOUBT... 


Chills Kee 
HAS ALL YOUR EASTERN PRODUCTION NEEDS 


jo - . 







































inkies reflectors location 
arcs dollies umbrellas 
dimmers mike water 
cables booms coolers 











boxes scrims directors 
hydraulic nets chairs 
parallels drops 
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DC GENERATOR TRUCKS 100... 


1600 amperes, 1000 amps, 700 amps, 300 amps, 200 amps. 
RENTAL RATES UPON REQUEST 
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a CONCRETE FACTS 


from Master Builders 


¥ For any job, there’s real know-how 
i behind getting good concrete of the 


exact properties required. 


The Master Builders Company shows 
this in “The Man With The Trowel.” 


To inform engineers, architects, 
contractors and ready-mix concrete 
producers how to control the 
variables that influence quality .. . 
this motion picture in sound and color 
condenses volumes of information 
into action that holds the eye and 
dramatic photography. 


Je JAM HANDY Oyenjator 


; We eee 
Call the office nearest you for... P 
Dramatizations NEW YORK, 19 DETROIT, 11 1. 
Visualizations jJUdson 2-4060 TRinity 5-245¢ 4 
Presentations HOLLYWOOD, 28 CHICAGO, 1 Ae ees 
Motion Pictures HOliywood 3-2321 STate 2.6757 , 
Slide Films DAYTON PITTSBURGH 
Training Assistance ENterprise 6289 ZEnith 0143 


